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FRANK GIFFORD, 1930-2015 

By RICHARD GOLDSTEIN
and BRUCE WEBER

Frank Gifford, a gleaming hero
of sports and television in an era
when such things were possible,
who moved seamlessly from star-
dom in the Giants’ offense to ce-
lebrity in the broadcast booth of
“Monday Night Football,” died on
Sunday at his home in Green-
wich, Conn. He was 84.

His family confirmed the death
in a statement. 

A shifty running back and later
a cagey and clutch receiver who
was inducted into the Pro Foot-
ball Hall of Fame in 1977, Gifford
began his career at a time when
the professional game was over-
shadowed by college football and
by Major League Baseball —
hardly the American obsession it
has become. But as much as any-

one, he helped push it in that di-
rection. 

By the time he retired as a
player (for the second time) in
1964, the Giants and the National
Football League had gained the

national sports spotlight, and the
versatile and handsome Gifford
had become a celebrity. A few
years later, in the early 1970s, he
became one of the best-known
figures in television sports (and
maybe television in general). 

As the play-by-play man of
ABC’s “Monday Night Football,”
Gifford, with his low-key persona,
provided the perfect backdrop to
bring his boothmates — the con-
tentious Howard Cosell (who
died in 1995) and the country-
boy-irreverent Don Meredith
(who died in 2010) — into high re-
lief. It was a formula that made
the weekly autumn broadcasts
must-see programming for much
of America.

As a player, Gifford was the
personification of the Giants dur-
ing their glory years in the 1950s 

His Celebrity Helped Push N.F.L. Into Spotlight

PATRICK BURNS/THE NEW YORK TIMES

Gifford as a Giant in 1962.
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By RICK ROJAS

In the chill of a February
evening, he pulled on a hat that
matched his dark blue coat and
approached the girl on the Bronx
sidewalk caked in snow. She was
12 and, it appeared, not much
younger than he was.

He grabbed her arm, the police
said. If she screamed, he threat-
ened, he would kill her. Then, she
told the police, he led her to a
nearby alley and raped her.

Months later, the snow has
melted, and neighborhood chil-
dren now spend sweltering af-
ternoons sliding in the water at
the playground just yards from
where the rape took place. But
the identity of the assailant,
whose image was captured in
fleeting shots by security cam-
eras, remains a mystery.

Even in the safer city that New
York has become, sexual violence
is not uncommon. Hundreds of
rapes are reported every year.
The pain is profound for the vic-

tims, but only rarely does such vi-
olence leave a lasting imprint on
an entire neighborhood.

This case is different.
In West Farms, near the Bronx

Zoo, people long ago grew accus-
tomed to a measure of violent
crime. But the rape of the 12-
year-old in their midst is an act
that residents have not been able
to forget or abide.

They still question how a girl
could have been assaulted at
dusk, in a densely populated area

Rape of 12-Year-Old Girl Casts a Pall in the Bronx

Continued on Page A14
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Michael Brown Sr., center, leading a march in Ferguson, Mo., a
year after his son’s killing by a police officer. Page A9.

Remembering a Son, Calling for Change

MAURICIO LIMA FOR THE NEW YORK TIMES

A Kurdish fighter on guard in northern Syria, where Kurds have dealt big setbacks to the Islamic State with American help. 

By RUKMINI CALLIMACHI

HASAKA, Syria — Green
drapes were drawn against the
sun, cloaking the room where
members of a Syrian Kurdish mi-
litia huddled around walkie-talk-
ies, assiduously taking down GPS
coordinates.

Talal Raman, a 36-year-old
Kurdish fighter, worked on a
Samsung tablet, annotating a
Google Earth map marked with
the positions of the deserted
apartment buildings and crum-
bling villas from where his col-
leagues were battling Islamic
State fighters south of this north-
ern Syrian town. He pinpointed
in yellow the positions where his
men were hunkered behind a
wall, and highlighted in red the
coordinates of a building next to a
mosque where Islamic State
fighters had taken cover.

“Our comrades can see the en-
emy moving at the GPS address I
just sent you,” he wrote in Arabic
to a handler hundreds of miles
away in a United States military
operations room. Then he waited
for the American warplanes to
scream in.

The strike that ensued soon af-
ter blasted a crater at exactly the
coordinates provided by the
Kurdish fighter. It left a circle of

bodies, including one of an Is-
lamic State fighter who died
slumped over his AK-47. An ur-
gent message came in from the
coalition war room: “Please con-
firm our comrades are O.K.?”

The tight coordination of
American air power with the mili-
tia, known as the Y.P.G., from the
Kurdish initials for People’s Pro-
tection Units, has dealt the Is-
lamic State its most significant
setbacks across an enormous
strip of northern Syria near the
Turkish border in recent months.

Now, the United States air
campaign is poised to expand,
aided by a deal with Turkey to al-
low American aircraft to fly
bombing missions from bases
closer to the border.

Yet at a time when the militia,
the Americans’ most effective
ally in Syria, would otherwise be
celebrating the increased help, its
members are sounding a note of
worry. That is because Turkey is
making some moves of its own. 

Until last month, Turkey had
resisted calls to do more to sup-
port the fight against the Islamic
State, also known as ISIS or ISIL,
mindful that it might further

Turkey’s Entry Into ISIS Battle
May Upset Balance Among Allies

Continued on Page A6

By MOTOKO RICH

ROHNERT PARK, Calif. — In a
stark about-face from just a few
years ago, school districts have
gone from handing out pink slips
to scrambling to hire teachers.

Across the country, districts
are struggling with shortages of
teachers, particularly in math,
science and special education —
a result of the layoffs of the re-
cession years combined with an
improving economy in which
fewer people are training to be
teachers.

At the same time, a growing
number of English-language
learners are entering public
schools, yet it is increasingly dif-
ficult to find bilingual teachers.
So schools are looking for appli-
cants everywhere they can —
whether out of state or out of
country — and wooing candi-
dates earlier and quicker.

Some are even asking prospec-
tive teachers to train on the job,
hiring novices still studying for
their teaching credentials, with
little, if any, classroom experi-
ence.

Louisville, Ky.; Nashville;
Oklahoma City; and Providence,
R.I., are among the large urban
school districts having trouble
finding teachers, according to the
Council of the Great City Schools,
which represents large urban dis-
tricts. Just one month before the
opening of classes, Charlotte,
N.C., was desperately trying to
fill 200 vacancies.

Nationwide, many teachers
were laid off during the reces-
sion, but the situation was partic-
ularly acute in California, which
lost 82,000 jobs in schools from
2008 to 2012, according to Labor
Department figures. This aca-
demic year, districts have to fill
21,500 slots, according to esti-
mates from the California De-
partment of Education, while the
state is issuing fewer than 15,000
new teaching credentials a year.

“We are no longer in a layoff
situation,” said Monica Vasquez,
chief human resources officer for
the San Francisco Unified School
District, which offered early con-
tracts to 140 teachers last spring
in a bid to secure candidates be-
fore other districts snapped them
up. “But there is an impending
teacher shortage,” Ms. Vasquez
added, before correcting herself:
“It’s not impending. It’s here.”

With state budgets rallying af-
ter the recession, spending on
public schools is slowly recover-
ing, helping to fuel some of the
hiring. In California, Gov. Jerry 

ACROSS COUNTRY,
A SCRAMBLE IS ON
TO FIND TEACHERS

CALIFORNIA IS HIT HARD

Many Candidates Get 
Jobs Before They
Get Credentials
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By ANAHAD O’CONNOR

Coca-Cola, the world’s largest
producer of sugary beverages, is
backing a new “science-based”
solution to the obesity crisis: To
maintain a healthy weight, get
more exercise and worry less
about cutting calories.

The beverage giant has
teamed up with influential scien-
tists who are advancing this mes-
sage in medical journals, at con-
ferences and through social me-
dia. To help the scientists get the
word out, Coke has provided fi-
nancial and logistical support to a
new nonprofit organization called
the Global Energy Balance Net-
work, which promotes the argu-
ment that weight-conscious
Americans are overly fixated on
how much they eat and drink
while not paying enough atten-
tion to exercise. 

“Most of the focus in the pop-
ular media and in the scientific
press is, ‘Oh they’re eating too
much, eating too much, eating
too much’ — blaming fast food,
blaming sugary drinks and so
on,” the group’s vice president,
Steven N. Blair, an exercise sci-
entist, says in a recent video an-
nouncing the new organization.
“And there’s really virtually no
compelling evidence that that, in
fact, is the cause.”

Health experts say this mes-
sage is misleading and part of an
effort by Coke to deflect criticism
about the role sugary drinks have
played in the spread of obesity
and Type 2 diabetes. They con-
tend that the company is using
the new group to convince the
public that physical activity can
offset a bad diet despite evidence
that exercise has only minimal
impact on weight compared with
what people consume.

This clash over the science of
obesity comes in a period of ris-
ing efforts to tax sugary drinks,
remove them from schools and
stop companies from marketing
them to children. In the last two
decades, consumption of full-cal-
orie sodas by the average Ameri-
can has dropped by 25 percent. 

“Coca-Cola’s sales are slipping,

COCA-COLA FUNDS
EFFORT TO ALTER

OBESITY BATTLE

EMPHASIS ON EXERCISE

Supporting Science That
Discounts Diet, a View

Called Misleading

Continued on Page A12

By ADAM NAGOURNEY

WEST DES MOINES, Iowa —
It was a summer Friday night in
Iowa, and a high school auditori-
um here was overflowing, as
more than 1,000 people, holding
signs and collecting names,
spilled out into the lobby and
onto the sidewalk. Senator Ber-
nie Sanders of Vermont strolled
onstage — tieless, his white hair
askew, his shoulders stooped —
and stopped at the sight in front
of him.

“What this campaign is doing
is sending a loud and clear mes-
sage to the billionaire class: And
that is that their greed is de-
stroying the United States of
America,” Mr. Sanders, a candi-
date for the Democratic presi-
dential nomination, shouted

above the roar of the crowd.
“This country belongs to all of us
— and not just a handful of bil-
lionaires.”

To many in this state with the
first nominating contest of 2016, it
was a familiar scene: a candidate
from Vermont challenging the
Democratic Party status quo with
a lusty if slightly cantankerous
presentation — and drawing
huge crowds. In 2004, it was How-
ard Dean, the doctor and former
governor of Vermont, who com-
manded his party’s attention
with booming rallies and displays
of populist passion; this summer,
it is Mr. Sanders, a candidate
with a similar pedigree who
seems to be playing off a similar 

Sanders Resembles, to a Point,
A Vermont Firebrand in 2004
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COCA-COLA, the world’s largest producer 
of sugary beverages, is backing a new 
“science-based” solution to the obesity 

crisis: To maintain a healthy weight, get more 
exercise and worry less about cutting calories.

The beverage giant has teamed up with in-
fluential scientists who are advancing this mes-
sage in medical journals, at conferences and 
through social media. To help the scientists get 
the word out, Coke has provided financial and 
logistical support to a new nonprofit organiza-
tion called the Global Energy Balance Network, 
which promotes the argument that weight-
conscious Americans are overly fixated on 
how much they eat and drink while not paying 
enough attention to exercise.

“Most of the focus in the popular media 
and in the scientific press is, ‘Oh they’re eating 
too much, eating too much, eating too much’ — 
blaming fast food, blaming sugary drinks and so 
on,” the group’s vice president, Steven N. Blair, 
an exercise scientist, says in a recent video an-
nouncing the new organization. “And there’s re-
ally virtually no compelling evidence that that, 
in fact, is the cause.”

Health experts say this message is mislead-
ing and part of an effort by Coke to deflect criti-
cism about the role sugary drinks have played 
in the spread of obesity and Type 2 diabetes. 

They contend that the company is using the new 
group to convince the public that physical activ-
ity can offset a bad diet despite evidence that 
exercise has only minimal impact on weight 
compared with what people consume.

This clash over the science of obesity comes 
in a period of rising efforts to tax sugary drinks, 
remove them from schools and stop companies 
from marketing them to children. In the last two 
decades, consumption of full-calorie sodas by the 
average American has dropped by 25 percent.

“Coca-Cola’s sales are slipping, and there’s 
this huge political and public backlash against 
soda, with every major city trying to do some-
thing to curb consumption,” said Michele Simon, 
a public health lawyer. “This is a direct response 
to the ways that the company is losing. They’re 
desperate to stop the bleeding.”

Coke has made a substantial investment in 
the new nonprofit. In response to requests based 
on state open-records laws, two universities that 
employ leaders of the Global Energy Balance 
Network disclosed that Coke had donated $1.5 
million last year to start the organization.

Since 2008, the company has also provided 
close to $4 million in funding for various proj-
ects to two of the organization’s founding mem-
bers: Dr. Blair, a professor at the University of 
South Carolina whose research over the past 25 

By ANAHAD O’CONNOR
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FRANK GIFFORD, 1930-2015 

By RICHARD GOLDSTEIN
and BRUCE WEBER

Frank Gifford, a gleaming hero
of sports and television in an era
when such things were possible,
who moved seamlessly from star-
dom in the Giants’ offense to ce-
lebrity in the broadcast booth of
“Monday Night Football,” died on
Sunday at his home in Green-
wich, Conn. He was 84.

His family confirmed the death
in a statement. 

A shifty running back and later
a cagey and clutch receiver who
was inducted into the Pro Foot-
ball Hall of Fame in 1977, Gifford
began his career at a time when
the professional game was over-
shadowed by college football and
by Major League Baseball —
hardly the American obsession it
has become. But as much as any-

one, he helped push it in that di-
rection. 

By the time he retired as a
player (for the second time) in
1964, the Giants and the National
Football League had gained the

national sports spotlight, and the
versatile and handsome Gifford
had become a celebrity. A few
years later, in the early 1970s, he
became one of the best-known
figures in television sports (and
maybe television in general). 

As the play-by-play man of
ABC’s “Monday Night Football,”
Gifford, with his low-key persona,
provided the perfect backdrop to
bring his boothmates — the con-
tentious Howard Cosell (who
died in 1995) and the country-
boy-irreverent Don Meredith
(who died in 2010) — into high re-
lief. It was a formula that made
the weekly autumn broadcasts
must-see programming for much
of America.

As a player, Gifford was the
personification of the Giants dur-
ing their glory years in the 1950s 

His Celebrity Helped Push N.F.L. Into Spotlight

PATRICK BURNS/THE NEW YORK TIMES

Gifford as a Giant in 1962.
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By RICK ROJAS

In the chill of a February
evening, he pulled on a hat that
matched his dark blue coat and
approached the girl on the Bronx
sidewalk caked in snow. She was
12 and, it appeared, not much
younger than he was.

He grabbed her arm, the police
said. If she screamed, he threat-
ened, he would kill her. Then, she
told the police, he led her to a
nearby alley and raped her.

Months later, the snow has
melted, and neighborhood chil-
dren now spend sweltering af-
ternoons sliding in the water at
the playground just yards from
where the rape took place. But
the identity of the assailant,
whose image was captured in
fleeting shots by security cam-
eras, remains a mystery.

Even in the safer city that New
York has become, sexual violence
is not uncommon. Hundreds of
rapes are reported every year.
The pain is profound for the vic-

tims, but only rarely does such vi-
olence leave a lasting imprint on
an entire neighborhood.

This case is different.
In West Farms, near the Bronx

Zoo, people long ago grew accus-
tomed to a measure of violent
crime. But the rape of the 12-
year-old in their midst is an act
that residents have not been able
to forget or abide.

They still question how a girl
could have been assaulted at
dusk, in a densely populated area

Rape of 12-Year-Old Girl Casts a Pall in the Bronx
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Michael Brown Sr., center, leading a march in Ferguson, Mo., a
year after his son’s killing by a police officer. Page A9.

Remembering a Son, Calling for Change

MAURICIO LIMA FOR THE NEW YORK TIMES

A Kurdish fighter on guard in northern Syria, where Kurds have dealt big setbacks to the Islamic State with American help. 

By RUKMINI CALLIMACHI

HASAKA, Syria — Green
drapes were drawn against the
sun, cloaking the room where
members of a Syrian Kurdish mi-
litia huddled around walkie-talk-
ies, assiduously taking down GPS
coordinates.

Talal Raman, a 36-year-old
Kurdish fighter, worked on a
Samsung tablet, annotating a
Google Earth map marked with
the positions of the deserted
apartment buildings and crum-
bling villas from where his col-
leagues were battling Islamic
State fighters south of this north-
ern Syrian town. He pinpointed
in yellow the positions where his
men were hunkered behind a
wall, and highlighted in red the
coordinates of a building next to a
mosque where Islamic State
fighters had taken cover.

“Our comrades can see the en-
emy moving at the GPS address I
just sent you,” he wrote in Arabic
to a handler hundreds of miles
away in a United States military
operations room. Then he waited
for the American warplanes to
scream in.

The strike that ensued soon af-
ter blasted a crater at exactly the
coordinates provided by the
Kurdish fighter. It left a circle of

bodies, including one of an Is-
lamic State fighter who died
slumped over his AK-47. An ur-
gent message came in from the
coalition war room: “Please con-
firm our comrades are O.K.?”

The tight coordination of
American air power with the mili-
tia, known as the Y.P.G., from the
Kurdish initials for People’s Pro-
tection Units, has dealt the Is-
lamic State its most significant
setbacks across an enormous
strip of northern Syria near the
Turkish border in recent months.

Now, the United States air
campaign is poised to expand,
aided by a deal with Turkey to al-
low American aircraft to fly
bombing missions from bases
closer to the border.

Yet at a time when the militia,
the Americans’ most effective
ally in Syria, would otherwise be
celebrating the increased help, its
members are sounding a note of
worry. That is because Turkey is
making some moves of its own. 

Until last month, Turkey had
resisted calls to do more to sup-
port the fight against the Islamic
State, also known as ISIS or ISIL,
mindful that it might further

Turkey’s Entry Into ISIS Battle
May Upset Balance Among Allies
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By MOTOKO RICH

ROHNERT PARK, Calif. — In a
stark about-face from just a few
years ago, school districts have
gone from handing out pink slips
to scrambling to hire teachers.

Across the country, districts
are struggling with shortages of
teachers, particularly in math,
science and special education —
a result of the layoffs of the re-
cession years combined with an
improving economy in which
fewer people are training to be
teachers.

At the same time, a growing
number of English-language
learners are entering public
schools, yet it is increasingly dif-
ficult to find bilingual teachers.
So schools are looking for appli-
cants everywhere they can —
whether out of state or out of
country — and wooing candi-
dates earlier and quicker.

Some are even asking prospec-
tive teachers to train on the job,
hiring novices still studying for
their teaching credentials, with
little, if any, classroom experi-
ence.

Louisville, Ky.; Nashville;
Oklahoma City; and Providence,
R.I., are among the large urban
school districts having trouble
finding teachers, according to the
Council of the Great City Schools,
which represents large urban dis-
tricts. Just one month before the
opening of classes, Charlotte,
N.C., was desperately trying to
fill 200 vacancies.

Nationwide, many teachers
were laid off during the reces-
sion, but the situation was partic-
ularly acute in California, which
lost 82,000 jobs in schools from
2008 to 2012, according to Labor
Department figures. This aca-
demic year, districts have to fill
21,500 slots, according to esti-
mates from the California De-
partment of Education, while the
state is issuing fewer than 15,000
new teaching credentials a year.

“We are no longer in a layoff
situation,” said Monica Vasquez,
chief human resources officer for
the San Francisco Unified School
District, which offered early con-
tracts to 140 teachers last spring
in a bid to secure candidates be-
fore other districts snapped them
up. “But there is an impending
teacher shortage,” Ms. Vasquez
added, before correcting herself:
“It’s not impending. It’s here.”

With state budgets rallying af-
ter the recession, spending on
public schools is slowly recover-
ing, helping to fuel some of the
hiring. In California, Gov. Jerry 

ACROSS COUNTRY,
A SCRAMBLE IS ON
TO FIND TEACHERS

CALIFORNIA IS HIT HARD

Many Candidates Get 
Jobs Before They
Get Credentials
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By ANAHAD O’CONNOR

Coca-Cola, the world’s largest
producer of sugary beverages, is
backing a new “science-based”
solution to the obesity crisis: To
maintain a healthy weight, get
more exercise and worry less
about cutting calories.

The beverage giant has
teamed up with influential scien-
tists who are advancing this mes-
sage in medical journals, at con-
ferences and through social me-
dia. To help the scientists get the
word out, Coke has provided fi-
nancial and logistical support to a
new nonprofit organization called
the Global Energy Balance Net-
work, which promotes the argu-
ment that weight-conscious
Americans are overly fixated on
how much they eat and drink
while not paying enough atten-
tion to exercise. 

“Most of the focus in the pop-
ular media and in the scientific
press is, ‘Oh they’re eating too
much, eating too much, eating
too much’ — blaming fast food,
blaming sugary drinks and so
on,” the group’s vice president,
Steven N. Blair, an exercise sci-
entist, says in a recent video an-
nouncing the new organization.
“And there’s really virtually no
compelling evidence that that, in
fact, is the cause.”

Health experts say this mes-
sage is misleading and part of an
effort by Coke to deflect criticism
about the role sugary drinks have
played in the spread of obesity
and Type 2 diabetes. They con-
tend that the company is using
the new group to convince the
public that physical activity can
offset a bad diet despite evidence
that exercise has only minimal
impact on weight compared with
what people consume.

This clash over the science of
obesity comes in a period of ris-
ing efforts to tax sugary drinks,
remove them from schools and
stop companies from marketing
them to children. In the last two
decades, consumption of full-cal-
orie sodas by the average Ameri-
can has dropped by 25 percent. 

“Coca-Cola’s sales are slipping,

COCA-COLA FUNDS
EFFORT TO ALTER

OBESITY BATTLE

EMPHASIS ON EXERCISE

Supporting Science That
Discounts Diet, a View

Called Misleading
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By ADAM NAGOURNEY

WEST DES MOINES, Iowa —
It was a summer Friday night in
Iowa, and a high school auditori-
um here was overflowing, as
more than 1,000 people, holding
signs and collecting names,
spilled out into the lobby and
onto the sidewalk. Senator Ber-
nie Sanders of Vermont strolled
onstage — tieless, his white hair
askew, his shoulders stooped —
and stopped at the sight in front
of him.

“What this campaign is doing
is sending a loud and clear mes-
sage to the billionaire class: And
that is that their greed is de-
stroying the United States of
America,” Mr. Sanders, a candi-
date for the Democratic presi-
dential nomination, shouted

above the roar of the crowd.
“This country belongs to all of us
— and not just a handful of bil-
lionaires.”

To many in this state with the
first nominating contest of 2016, it
was a familiar scene: a candidate
from Vermont challenging the
Democratic Party status quo with
a lusty if slightly cantankerous
presentation — and drawing
huge crowds. In 2004, it was How-
ard Dean, the doctor and former
governor of Vermont, who com-
manded his party’s attention
with booming rallies and displays
of populist passion; this summer,
it is Mr. Sanders, a candidate
with a similar pedigree who
seems to be playing off a similar 

Sanders Resembles, to a Point,
A Vermont Firebrand in 2004
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FRANK GIFFORD, 1930-2015 

By RICHARD GOLDSTEIN
and BRUCE WEBER

Frank Gifford, a gleaming hero
of sports and television in an era
when such things were possible,
who moved seamlessly from star-
dom in the Giants’ offense to ce-
lebrity in the broadcast booth of
“Monday Night Football,” died on
Sunday at his home in Green-
wich, Conn. He was 84.

His family confirmed the death
in a statement. 

A shifty running back and later
a cagey and clutch receiver who
was inducted into the Pro Foot-
ball Hall of Fame in 1977, Gifford
began his career at a time when
the professional game was over-
shadowed by college football and
by Major League Baseball —
hardly the American obsession it
has become. But as much as any-

one, he helped push it in that di-
rection. 

By the time he retired as a
player (for the second time) in
1964, the Giants and the National
Football League had gained the

national sports spotlight, and the
versatile and handsome Gifford
had become a celebrity. A few
years later, in the early 1970s, he
became one of the best-known
figures in television sports (and
maybe television in general). 

As the play-by-play man of
ABC’s “Monday Night Football,”
Gifford, with his low-key persona,
provided the perfect backdrop to
bring his boothmates — the con-
tentious Howard Cosell (who
died in 1995) and the country-
boy-irreverent Don Meredith
(who died in 2010) — into high re-
lief. It was a formula that made
the weekly autumn broadcasts
must-see programming for much
of America.

As a player, Gifford was the
personification of the Giants dur-
ing their glory years in the 1950s 

His Celebrity Helped Push N.F.L. Into Spotlight

PATRICK BURNS/THE NEW YORK TIMES

Gifford as a Giant in 1962.

Continued on Page B8

By RICK ROJAS

In the chill of a February
evening, he pulled on a hat that
matched his dark blue coat and
approached the girl on the Bronx
sidewalk caked in snow. She was
12 and, it appeared, not much
younger than he was.

He grabbed her arm, the police
said. If she screamed, he threat-
ened, he would kill her. Then, she
told the police, he led her to a
nearby alley and raped her.

Months later, the snow has
melted, and neighborhood chil-
dren now spend sweltering af-
ternoons sliding in the water at
the playground just yards from
where the rape took place. But
the identity of the assailant,
whose image was captured in
fleeting shots by security cam-
eras, remains a mystery.

Even in the safer city that New
York has become, sexual violence
is not uncommon. Hundreds of
rapes are reported every year.
The pain is profound for the vic-

tims, but only rarely does such vi-
olence leave a lasting imprint on
an entire neighborhood.

This case is different.
In West Farms, near the Bronx

Zoo, people long ago grew accus-
tomed to a measure of violent
crime. But the rape of the 12-
year-old in their midst is an act
that residents have not been able
to forget or abide.

They still question how a girl
could have been assaulted at
dusk, in a densely populated area

Rape of 12-Year-Old Girl Casts a Pall in the Bronx

Continued on Page A14
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Michael Brown Sr., center, leading a march in Ferguson, Mo., a
year after his son’s killing by a police officer. Page A9.

Remembering a Son, Calling for Change

MAURICIO LIMA FOR THE NEW YORK TIMES

A Kurdish fighter on guard in northern Syria, where Kurds have dealt big setbacks to the Islamic State with American help. 

By RUKMINI CALLIMACHI

HASAKA, Syria — Green
drapes were drawn against the
sun, cloaking the room where
members of a Syrian Kurdish mi-
litia huddled around walkie-talk-
ies, assiduously taking down GPS
coordinates.

Talal Raman, a 36-year-old
Kurdish fighter, worked on a
Samsung tablet, annotating a
Google Earth map marked with
the positions of the deserted
apartment buildings and crum-
bling villas from where his col-
leagues were battling Islamic
State fighters south of this north-
ern Syrian town. He pinpointed
in yellow the positions where his
men were hunkered behind a
wall, and highlighted in red the
coordinates of a building next to a
mosque where Islamic State
fighters had taken cover.

“Our comrades can see the en-
emy moving at the GPS address I
just sent you,” he wrote in Arabic
to a handler hundreds of miles
away in a United States military
operations room. Then he waited
for the American warplanes to
scream in.

The strike that ensued soon af-
ter blasted a crater at exactly the
coordinates provided by the
Kurdish fighter. It left a circle of

bodies, including one of an Is-
lamic State fighter who died
slumped over his AK-47. An ur-
gent message came in from the
coalition war room: “Please con-
firm our comrades are O.K.?”

The tight coordination of
American air power with the mili-
tia, known as the Y.P.G., from the
Kurdish initials for People’s Pro-
tection Units, has dealt the Is-
lamic State its most significant
setbacks across an enormous
strip of northern Syria near the
Turkish border in recent months.

Now, the United States air
campaign is poised to expand,
aided by a deal with Turkey to al-
low American aircraft to fly
bombing missions from bases
closer to the border.

Yet at a time when the militia,
the Americans’ most effective
ally in Syria, would otherwise be
celebrating the increased help, its
members are sounding a note of
worry. That is because Turkey is
making some moves of its own. 

Until last month, Turkey had
resisted calls to do more to sup-
port the fight against the Islamic
State, also known as ISIS or ISIL,
mindful that it might further

Turkey’s Entry Into ISIS Battle
May Upset Balance Among Allies

Continued on Page A6

By MOTOKO RICH

ROHNERT PARK, Calif. — In a
stark about-face from just a few
years ago, school districts have
gone from handing out pink slips
to scrambling to hire teachers.

Across the country, districts
are struggling with shortages of
teachers, particularly in math,
science and special education —
a result of the layoffs of the re-
cession years combined with an
improving economy in which
fewer people are training to be
teachers.

At the same time, a growing
number of English-language
learners are entering public
schools, yet it is increasingly dif-
ficult to find bilingual teachers.
So schools are looking for appli-
cants everywhere they can —
whether out of state or out of
country — and wooing candi-
dates earlier and quicker.

Some are even asking prospec-
tive teachers to train on the job,
hiring novices still studying for
their teaching credentials, with
little, if any, classroom experi-
ence.

Louisville, Ky.; Nashville;
Oklahoma City; and Providence,
R.I., are among the large urban
school districts having trouble
finding teachers, according to the
Council of the Great City Schools,
which represents large urban dis-
tricts. Just one month before the
opening of classes, Charlotte,
N.C., was desperately trying to
fill 200 vacancies.

Nationwide, many teachers
were laid off during the reces-
sion, but the situation was partic-
ularly acute in California, which
lost 82,000 jobs in schools from
2008 to 2012, according to Labor
Department figures. This aca-
demic year, districts have to fill
21,500 slots, according to esti-
mates from the California De-
partment of Education, while the
state is issuing fewer than 15,000
new teaching credentials a year.

“We are no longer in a layoff
situation,” said Monica Vasquez,
chief human resources officer for
the San Francisco Unified School
District, which offered early con-
tracts to 140 teachers last spring
in a bid to secure candidates be-
fore other districts snapped them
up. “But there is an impending
teacher shortage,” Ms. Vasquez
added, before correcting herself:
“It’s not impending. It’s here.”

With state budgets rallying af-
ter the recession, spending on
public schools is slowly recover-
ing, helping to fuel some of the
hiring. In California, Gov. Jerry 

ACROSS COUNTRY,
A SCRAMBLE IS ON
TO FIND TEACHERS

CALIFORNIA IS HIT HARD

Many Candidates Get 
Jobs Before They
Get Credentials

Continued on Page A3

By ANAHAD O’CONNOR

Coca-Cola, the world’s largest
producer of sugary beverages, is
backing a new “science-based”
solution to the obesity crisis: To
maintain a healthy weight, get
more exercise and worry less
about cutting calories.

The beverage giant has
teamed up with influential scien-
tists who are advancing this mes-
sage in medical journals, at con-
ferences and through social me-
dia. To help the scientists get the
word out, Coke has provided fi-
nancial and logistical support to a
new nonprofit organization called
the Global Energy Balance Net-
work, which promotes the argu-
ment that weight-conscious
Americans are overly fixated on
how much they eat and drink
while not paying enough atten-
tion to exercise. 

“Most of the focus in the pop-
ular media and in the scientific
press is, ‘Oh they’re eating too
much, eating too much, eating
too much’ — blaming fast food,
blaming sugary drinks and so
on,” the group’s vice president,
Steven N. Blair, an exercise sci-
entist, says in a recent video an-
nouncing the new organization.
“And there’s really virtually no
compelling evidence that that, in
fact, is the cause.”

Health experts say this mes-
sage is misleading and part of an
effort by Coke to deflect criticism
about the role sugary drinks have
played in the spread of obesity
and Type 2 diabetes. They con-
tend that the company is using
the new group to convince the
public that physical activity can
offset a bad diet despite evidence
that exercise has only minimal
impact on weight compared with
what people consume.

This clash over the science of
obesity comes in a period of ris-
ing efforts to tax sugary drinks,
remove them from schools and
stop companies from marketing
them to children. In the last two
decades, consumption of full-cal-
orie sodas by the average Ameri-
can has dropped by 25 percent. 

“Coca-Cola’s sales are slipping,

COCA-COLA FUNDS
EFFORT TO ALTER

OBESITY BATTLE

EMPHASIS ON EXERCISE

Supporting Science That
Discounts Diet, a View

Called Misleading

Continued on Page A12

By ADAM NAGOURNEY

WEST DES MOINES, Iowa —
It was a summer Friday night in
Iowa, and a high school auditori-
um here was overflowing, as
more than 1,000 people, holding
signs and collecting names,
spilled out into the lobby and
onto the sidewalk. Senator Ber-
nie Sanders of Vermont strolled
onstage — tieless, his white hair
askew, his shoulders stooped —
and stopped at the sight in front
of him.

“What this campaign is doing
is sending a loud and clear mes-
sage to the billionaire class: And
that is that their greed is de-
stroying the United States of
America,” Mr. Sanders, a candi-
date for the Democratic presi-
dential nomination, shouted

above the roar of the crowd.
“This country belongs to all of us
— and not just a handful of bil-
lionaires.”

To many in this state with the
first nominating contest of 2016, it
was a familiar scene: a candidate
from Vermont challenging the
Democratic Party status quo with
a lusty if slightly cantankerous
presentation — and drawing
huge crowds. In 2004, it was How-
ard Dean, the doctor and former
governor of Vermont, who com-
manded his party’s attention
with booming rallies and displays
of populist passion; this summer,
it is Mr. Sanders, a candidate
with a similar pedigree who
seems to be playing off a similar 

Sanders Resembles, to a Point,
A Vermont Firebrand in 2004
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FRANK GIFFORD, 1930-2015 

By RICHARD GOLDSTEIN
and BRUCE WEBER

Frank Gifford, a gleaming hero
of sports and television in an era
when such things were possible,
who moved seamlessly from star-
dom in the Giants’ offense to ce-
lebrity in the broadcast booth of
“Monday Night Football,” died on
Sunday at his home in Green-
wich, Conn. He was 84.

His family confirmed the death
in a statement. 

A shifty running back and later
a cagey and clutch receiver who
was inducted into the Pro Foot-
ball Hall of Fame in 1977, Gifford
began his career at a time when
the professional game was over-
shadowed by college football and
by Major League Baseball —
hardly the American obsession it
has become. But as much as any-

one, he helped push it in that di-
rection. 

By the time he retired as a
player (for the second time) in
1964, the Giants and the National
Football League had gained the

national sports spotlight, and the
versatile and handsome Gifford
had become a celebrity. A few
years later, in the early 1970s, he
became one of the best-known
figures in television sports (and
maybe television in general). 

As the play-by-play man of
ABC’s “Monday Night Football,”
Gifford, with his low-key persona,
provided the perfect backdrop to
bring his boothmates — the con-
tentious Howard Cosell (who
died in 1995) and the country-
boy-irreverent Don Meredith
(who died in 2010) — into high re-
lief. It was a formula that made
the weekly autumn broadcasts
must-see programming for much
of America.

As a player, Gifford was the
personification of the Giants dur-
ing their glory years in the 1950s 

His Celebrity Helped Push N.F.L. Into Spotlight

PATRICK BURNS/THE NEW YORK TIMES

Gifford as a Giant in 1962.
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By RICK ROJAS

In the chill of a February
evening, he pulled on a hat that
matched his dark blue coat and
approached the girl on the Bronx
sidewalk caked in snow. She was
12 and, it appeared, not much
younger than he was.

He grabbed her arm, the police
said. If she screamed, he threat-
ened, he would kill her. Then, she
told the police, he led her to a
nearby alley and raped her.

Months later, the snow has
melted, and neighborhood chil-
dren now spend sweltering af-
ternoons sliding in the water at
the playground just yards from
where the rape took place. But
the identity of the assailant,
whose image was captured in
fleeting shots by security cam-
eras, remains a mystery.

Even in the safer city that New
York has become, sexual violence
is not uncommon. Hundreds of
rapes are reported every year.
The pain is profound for the vic-

tims, but only rarely does such vi-
olence leave a lasting imprint on
an entire neighborhood.

This case is different.
In West Farms, near the Bronx

Zoo, people long ago grew accus-
tomed to a measure of violent
crime. But the rape of the 12-
year-old in their midst is an act
that residents have not been able
to forget or abide.

They still question how a girl
could have been assaulted at
dusk, in a densely populated area

Rape of 12-Year-Old Girl Casts a Pall in the Bronx

Continued on Page A14
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Michael Brown Sr., center, leading a march in Ferguson, Mo., a
year after his son’s killing by a police officer. Page A9.

Remembering a Son, Calling for Change

MAURICIO LIMA FOR THE NEW YORK TIMES

A Kurdish fighter on guard in northern Syria, where Kurds have dealt big setbacks to the Islamic State with American help. 

By RUKMINI CALLIMACHI

HASAKA, Syria — Green
drapes were drawn against the
sun, cloaking the room where
members of a Syrian Kurdish mi-
litia huddled around walkie-talk-
ies, assiduously taking down GPS
coordinates.

Talal Raman, a 36-year-old
Kurdish fighter, worked on a
Samsung tablet, annotating a
Google Earth map marked with
the positions of the deserted
apartment buildings and crum-
bling villas from where his col-
leagues were battling Islamic
State fighters south of this north-
ern Syrian town. He pinpointed
in yellow the positions where his
men were hunkered behind a
wall, and highlighted in red the
coordinates of a building next to a
mosque where Islamic State
fighters had taken cover.

“Our comrades can see the en-
emy moving at the GPS address I
just sent you,” he wrote in Arabic
to a handler hundreds of miles
away in a United States military
operations room. Then he waited
for the American warplanes to
scream in.

The strike that ensued soon af-
ter blasted a crater at exactly the
coordinates provided by the
Kurdish fighter. It left a circle of

bodies, including one of an Is-
lamic State fighter who died
slumped over his AK-47. An ur-
gent message came in from the
coalition war room: “Please con-
firm our comrades are O.K.?”

The tight coordination of
American air power with the mili-
tia, known as the Y.P.G., from the
Kurdish initials for People’s Pro-
tection Units, has dealt the Is-
lamic State its most significant
setbacks across an enormous
strip of northern Syria near the
Turkish border in recent months.

Now, the United States air
campaign is poised to expand,
aided by a deal with Turkey to al-
low American aircraft to fly
bombing missions from bases
closer to the border.

Yet at a time when the militia,
the Americans’ most effective
ally in Syria, would otherwise be
celebrating the increased help, its
members are sounding a note of
worry. That is because Turkey is
making some moves of its own. 

Until last month, Turkey had
resisted calls to do more to sup-
port the fight against the Islamic
State, also known as ISIS or ISIL,
mindful that it might further

Turkey’s Entry Into ISIS Battle
May Upset Balance Among Allies

Continued on Page A6

By MOTOKO RICH

ROHNERT PARK, Calif. — In a
stark about-face from just a few
years ago, school districts have
gone from handing out pink slips
to scrambling to hire teachers.

Across the country, districts
are struggling with shortages of
teachers, particularly in math,
science and special education —
a result of the layoffs of the re-
cession years combined with an
improving economy in which
fewer people are training to be
teachers.

At the same time, a growing
number of English-language
learners are entering public
schools, yet it is increasingly dif-
ficult to find bilingual teachers.
So schools are looking for appli-
cants everywhere they can —
whether out of state or out of
country — and wooing candi-
dates earlier and quicker.

Some are even asking prospec-
tive teachers to train on the job,
hiring novices still studying for
their teaching credentials, with
little, if any, classroom experi-
ence.

Louisville, Ky.; Nashville;
Oklahoma City; and Providence,
R.I., are among the large urban
school districts having trouble
finding teachers, according to the
Council of the Great City Schools,
which represents large urban dis-
tricts. Just one month before the
opening of classes, Charlotte,
N.C., was desperately trying to
fill 200 vacancies.

Nationwide, many teachers
were laid off during the reces-
sion, but the situation was partic-
ularly acute in California, which
lost 82,000 jobs in schools from
2008 to 2012, according to Labor
Department figures. This aca-
demic year, districts have to fill
21,500 slots, according to esti-
mates from the California De-
partment of Education, while the
state is issuing fewer than 15,000
new teaching credentials a year.

“We are no longer in a layoff
situation,” said Monica Vasquez,
chief human resources officer for
the San Francisco Unified School
District, which offered early con-
tracts to 140 teachers last spring
in a bid to secure candidates be-
fore other districts snapped them
up. “But there is an impending
teacher shortage,” Ms. Vasquez
added, before correcting herself:
“It’s not impending. It’s here.”

With state budgets rallying af-
ter the recession, spending on
public schools is slowly recover-
ing, helping to fuel some of the
hiring. In California, Gov. Jerry 

ACROSS COUNTRY,
A SCRAMBLE IS ON
TO FIND TEACHERS

CALIFORNIA IS HIT HARD

Many Candidates Get 
Jobs Before They
Get Credentials
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By ANAHAD O’CONNOR

Coca-Cola, the world’s largest
producer of sugary beverages, is
backing a new “science-based”
solution to the obesity crisis: To
maintain a healthy weight, get
more exercise and worry less
about cutting calories.

The beverage giant has
teamed up with influential scien-
tists who are advancing this mes-
sage in medical journals, at con-
ferences and through social me-
dia. To help the scientists get the
word out, Coke has provided fi-
nancial and logistical support to a
new nonprofit organization called
the Global Energy Balance Net-
work, which promotes the argu-
ment that weight-conscious
Americans are overly fixated on
how much they eat and drink
while not paying enough atten-
tion to exercise. 

“Most of the focus in the pop-
ular media and in the scientific
press is, ‘Oh they’re eating too
much, eating too much, eating
too much’ — blaming fast food,
blaming sugary drinks and so
on,” the group’s vice president,
Steven N. Blair, an exercise sci-
entist, says in a recent video an-
nouncing the new organization.
“And there’s really virtually no
compelling evidence that that, in
fact, is the cause.”

Health experts say this mes-
sage is misleading and part of an
effort by Coke to deflect criticism
about the role sugary drinks have
played in the spread of obesity
and Type 2 diabetes. They con-
tend that the company is using
the new group to convince the
public that physical activity can
offset a bad diet despite evidence
that exercise has only minimal
impact on weight compared with
what people consume.

This clash over the science of
obesity comes in a period of ris-
ing efforts to tax sugary drinks,
remove them from schools and
stop companies from marketing
them to children. In the last two
decades, consumption of full-cal-
orie sodas by the average Ameri-
can has dropped by 25 percent. 

“Coca-Cola’s sales are slipping,

COCA-COLA FUNDS
EFFORT TO ALTER

OBESITY BATTLE

EMPHASIS ON EXERCISE

Supporting Science That
Discounts Diet, a View

Called Misleading
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By ADAM NAGOURNEY

WEST DES MOINES, Iowa —
It was a summer Friday night in
Iowa, and a high school auditori-
um here was overflowing, as
more than 1,000 people, holding
signs and collecting names,
spilled out into the lobby and
onto the sidewalk. Senator Ber-
nie Sanders of Vermont strolled
onstage — tieless, his white hair
askew, his shoulders stooped —
and stopped at the sight in front
of him.

“What this campaign is doing
is sending a loud and clear mes-
sage to the billionaire class: And
that is that their greed is de-
stroying the United States of
America,” Mr. Sanders, a candi-
date for the Democratic presi-
dential nomination, shouted

above the roar of the crowd.
“This country belongs to all of us
— and not just a handful of bil-
lionaires.”

To many in this state with the
first nominating contest of 2016, it
was a familiar scene: a candidate
from Vermont challenging the
Democratic Party status quo with
a lusty if slightly cantankerous
presentation — and drawing
huge crowds. In 2004, it was How-
ard Dean, the doctor and former
governor of Vermont, who com-
manded his party’s attention
with booming rallies and displays
of populist passion; this summer,
it is Mr. Sanders, a candidate
with a similar pedigree who
seems to be playing off a similar 

Sanders Resembles, to a Point,
A Vermont Firebrand in 2004

Continued on Page A10

Israel continued a crackdown against
young zealots believed to be associated
with a shadowy network with a vision
for a Jewish kingdom. PAGE A5

INTERNATIONAL A4-7

Israel Tackles Extremist Cells
Facing protests against corruption and
poor services, the prime minister pro-
posed major changes to the country’s
dysfunctional political system. PAGE A4

Iraqi Leader Heeds Criticisms 
The officer, due the day of the ser-
geant’s exam, went to court when city
officials denied her a chance to make up
the test. The Working Life. PAGE A13

NEW YORK A13-17

Pregnant Officer Fights Back
“Tru & Nelle,” a novel for middle-grade
readers, is the first book to focus pri-
marily on the childhood bond of Harper
Lee and Truman Capote. PAGE C1

ARTS C1-7

2 Authors as Childhood Allies Charles M. Blow PAGE A19

EDITORIAL, OP-ED A18-19

VOL. CLXIV . . . No. 56,954 © 2015 The New York Times NEW YORK, MONDAY, AUGUST 10, 2015

Late Edition
Today, sun then clouds, humid, high
82. Tonight, a late-night heavy
thunderstorm, low 71. Tomorrow,
heavy thunderstorms, high 78.
Weather map appears on Page A16.

$2.50

C M Y K Nxxx,2015-08-10,A,001,Bs-BK,E2

U(D54G1D)y+@!%!#!#!\

FRANK GIFFORD, 1930-2015 

By RICHARD GOLDSTEIN
and BRUCE WEBER

Frank Gifford, a gleaming hero
of sports and television in an era
when such things were possible,
who moved seamlessly from star-
dom in the Giants’ offense to ce-
lebrity in the broadcast booth of
“Monday Night Football,” died on
Sunday at his home in Green-
wich, Conn. He was 84.

His family confirmed the death
in a statement. 

A shifty running back and later
a cagey and clutch receiver who
was inducted into the Pro Foot-
ball Hall of Fame in 1977, Gifford
began his career at a time when
the professional game was over-
shadowed by college football and
by Major League Baseball —
hardly the American obsession it
has become. But as much as any-

one, he helped push it in that di-
rection. 

By the time he retired as a
player (for the second time) in
1964, the Giants and the National
Football League had gained the

national sports spotlight, and the
versatile and handsome Gifford
had become a celebrity. A few
years later, in the early 1970s, he
became one of the best-known
figures in television sports (and
maybe television in general). 

As the play-by-play man of
ABC’s “Monday Night Football,”
Gifford, with his low-key persona,
provided the perfect backdrop to
bring his boothmates — the con-
tentious Howard Cosell (who
died in 1995) and the country-
boy-irreverent Don Meredith
(who died in 2010) — into high re-
lief. It was a formula that made
the weekly autumn broadcasts
must-see programming for much
of America.

As a player, Gifford was the
personification of the Giants dur-
ing their glory years in the 1950s 

His Celebrity Helped Push N.F.L. Into Spotlight

PATRICK BURNS/THE NEW YORK TIMES

Gifford as a Giant in 1962.
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By RICK ROJAS

In the chill of a February
evening, he pulled on a hat that
matched his dark blue coat and
approached the girl on the Bronx
sidewalk caked in snow. She was
12 and, it appeared, not much
younger than he was.

He grabbed her arm, the police
said. If she screamed, he threat-
ened, he would kill her. Then, she
told the police, he led her to a
nearby alley and raped her.

Months later, the snow has
melted, and neighborhood chil-
dren now spend sweltering af-
ternoons sliding in the water at
the playground just yards from
where the rape took place. But
the identity of the assailant,
whose image was captured in
fleeting shots by security cam-
eras, remains a mystery.

Even in the safer city that New
York has become, sexual violence
is not uncommon. Hundreds of
rapes are reported every year.
The pain is profound for the vic-

tims, but only rarely does such vi-
olence leave a lasting imprint on
an entire neighborhood.

This case is different.
In West Farms, near the Bronx

Zoo, people long ago grew accus-
tomed to a measure of violent
crime. But the rape of the 12-
year-old in their midst is an act
that residents have not been able
to forget or abide.

They still question how a girl
could have been assaulted at
dusk, in a densely populated area

Rape of 12-Year-Old Girl Casts a Pall in the Bronx
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Michael Brown Sr., center, leading a march in Ferguson, Mo., a
year after his son’s killing by a police officer. Page A9.

Remembering a Son, Calling for Change

MAURICIO LIMA FOR THE NEW YORK TIMES

A Kurdish fighter on guard in northern Syria, where Kurds have dealt big setbacks to the Islamic State with American help. 

By RUKMINI CALLIMACHI

HASAKA, Syria — Green
drapes were drawn against the
sun, cloaking the room where
members of a Syrian Kurdish mi-
litia huddled around walkie-talk-
ies, assiduously taking down GPS
coordinates.

Talal Raman, a 36-year-old
Kurdish fighter, worked on a
Samsung tablet, annotating a
Google Earth map marked with
the positions of the deserted
apartment buildings and crum-
bling villas from where his col-
leagues were battling Islamic
State fighters south of this north-
ern Syrian town. He pinpointed
in yellow the positions where his
men were hunkered behind a
wall, and highlighted in red the
coordinates of a building next to a
mosque where Islamic State
fighters had taken cover.

“Our comrades can see the en-
emy moving at the GPS address I
just sent you,” he wrote in Arabic
to a handler hundreds of miles
away in a United States military
operations room. Then he waited
for the American warplanes to
scream in.

The strike that ensued soon af-
ter blasted a crater at exactly the
coordinates provided by the
Kurdish fighter. It left a circle of

bodies, including one of an Is-
lamic State fighter who died
slumped over his AK-47. An ur-
gent message came in from the
coalition war room: “Please con-
firm our comrades are O.K.?”

The tight coordination of
American air power with the mili-
tia, known as the Y.P.G., from the
Kurdish initials for People’s Pro-
tection Units, has dealt the Is-
lamic State its most significant
setbacks across an enormous
strip of northern Syria near the
Turkish border in recent months.

Now, the United States air
campaign is poised to expand,
aided by a deal with Turkey to al-
low American aircraft to fly
bombing missions from bases
closer to the border.

Yet at a time when the militia,
the Americans’ most effective
ally in Syria, would otherwise be
celebrating the increased help, its
members are sounding a note of
worry. That is because Turkey is
making some moves of its own. 

Until last month, Turkey had
resisted calls to do more to sup-
port the fight against the Islamic
State, also known as ISIS or ISIL,
mindful that it might further

Turkey’s Entry Into ISIS Battle
May Upset Balance Among Allies

Continued on Page A6

By MOTOKO RICH

ROHNERT PARK, Calif. — In a
stark about-face from just a few
years ago, school districts have
gone from handing out pink slips
to scrambling to hire teachers.

Across the country, districts
are struggling with shortages of
teachers, particularly in math,
science and special education —
a result of the layoffs of the re-
cession years combined with an
improving economy in which
fewer people are training to be
teachers.

At the same time, a growing
number of English-language
learners are entering public
schools, yet it is increasingly dif-
ficult to find bilingual teachers.
So schools are looking for appli-
cants everywhere they can —
whether out of state or out of
country — and wooing candi-
dates earlier and quicker.

Some are even asking prospec-
tive teachers to train on the job,
hiring novices still studying for
their teaching credentials, with
little, if any, classroom experi-
ence.

Louisville, Ky.; Nashville;
Oklahoma City; and Providence,
R.I., are among the large urban
school districts having trouble
finding teachers, according to the
Council of the Great City Schools,
which represents large urban dis-
tricts. Just one month before the
opening of classes, Charlotte,
N.C., was desperately trying to
fill 200 vacancies.

Nationwide, many teachers
were laid off during the reces-
sion, but the situation was partic-
ularly acute in California, which
lost 82,000 jobs in schools from
2008 to 2012, according to Labor
Department figures. This aca-
demic year, districts have to fill
21,500 slots, according to esti-
mates from the California De-
partment of Education, while the
state is issuing fewer than 15,000
new teaching credentials a year.

“We are no longer in a layoff
situation,” said Monica Vasquez,
chief human resources officer for
the San Francisco Unified School
District, which offered early con-
tracts to 140 teachers last spring
in a bid to secure candidates be-
fore other districts snapped them
up. “But there is an impending
teacher shortage,” Ms. Vasquez
added, before correcting herself:
“It’s not impending. It’s here.”

With state budgets rallying af-
ter the recession, spending on
public schools is slowly recover-
ing, helping to fuel some of the
hiring. In California, Gov. Jerry 

ACROSS COUNTRY,
A SCRAMBLE IS ON
TO FIND TEACHERS

CALIFORNIA IS HIT HARD

Many Candidates Get 
Jobs Before They
Get Credentials

Continued on Page A3

By ANAHAD O’CONNOR

Coca-Cola, the world’s largest
producer of sugary beverages, is
backing a new “science-based”
solution to the obesity crisis: To
maintain a healthy weight, get
more exercise and worry less
about cutting calories.

The beverage giant has
teamed up with influential scien-
tists who are advancing this mes-
sage in medical journals, at con-
ferences and through social me-
dia. To help the scientists get the
word out, Coke has provided fi-
nancial and logistical support to a
new nonprofit organization called
the Global Energy Balance Net-
work, which promotes the argu-
ment that weight-conscious
Americans are overly fixated on
how much they eat and drink
while not paying enough atten-
tion to exercise. 

“Most of the focus in the pop-
ular media and in the scientific
press is, ‘Oh they’re eating too
much, eating too much, eating
too much’ — blaming fast food,
blaming sugary drinks and so
on,” the group’s vice president,
Steven N. Blair, an exercise sci-
entist, says in a recent video an-
nouncing the new organization.
“And there’s really virtually no
compelling evidence that that, in
fact, is the cause.”

Health experts say this mes-
sage is misleading and part of an
effort by Coke to deflect criticism
about the role sugary drinks have
played in the spread of obesity
and Type 2 diabetes. They con-
tend that the company is using
the new group to convince the
public that physical activity can
offset a bad diet despite evidence
that exercise has only minimal
impact on weight compared with
what people consume.

This clash over the science of
obesity comes in a period of ris-
ing efforts to tax sugary drinks,
remove them from schools and
stop companies from marketing
them to children. In the last two
decades, consumption of full-cal-
orie sodas by the average Ameri-
can has dropped by 25 percent. 

“Coca-Cola’s sales are slipping,

COCA-COLA FUNDS
EFFORT TO ALTER

OBESITY BATTLE

EMPHASIS ON EXERCISE

Supporting Science That
Discounts Diet, a View

Called Misleading

Continued on Page A12

By ADAM NAGOURNEY

WEST DES MOINES, Iowa —
It was a summer Friday night in
Iowa, and a high school auditori-
um here was overflowing, as
more than 1,000 people, holding
signs and collecting names,
spilled out into the lobby and
onto the sidewalk. Senator Ber-
nie Sanders of Vermont strolled
onstage — tieless, his white hair
askew, his shoulders stooped —
and stopped at the sight in front
of him.

“What this campaign is doing
is sending a loud and clear mes-
sage to the billionaire class: And
that is that their greed is de-
stroying the United States of
America,” Mr. Sanders, a candi-
date for the Democratic presi-
dential nomination, shouted

above the roar of the crowd.
“This country belongs to all of us
— and not just a handful of bil-
lionaires.”

To many in this state with the
first nominating contest of 2016, it
was a familiar scene: a candidate
from Vermont challenging the
Democratic Party status quo with
a lusty if slightly cantankerous
presentation — and drawing
huge crowds. In 2004, it was How-
ard Dean, the doctor and former
governor of Vermont, who com-
manded his party’s attention
with booming rallies and displays
of populist passion; this summer,
it is Mr. Sanders, a candidate
with a similar pedigree who
seems to be playing off a similar 

Sanders Resembles, to a Point,
A Vermont Firebrand in 2004

Continued on Page A10
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years has formed much of the basis of federal 
guidelines on physical activity, and Gregory 
A. Hand, dean of the West Virginia University 
School of Public Health.

Records show that the network’s website, 
gebn.org, is registered to Coca-Cola headquar-
ters in Atlanta, and the company is also listed as 
the site’s administrator. The group’s president, 
James O. Hill, a professor at the University of 
Colorado School of Medicine, said Coke had reg-
istered the website because the network’s mem-
bers did not know how.

“They’re not running the show,” he said. 
“We’re running the show.”

Coca-Cola’s public relations department 
repeatedly declined requests for an interview 
with its chief scientific officer, Rhona Apple-
baum, who has called attention to the new 
group on Twitter. In a statement, the company 
said it had a long history of supporting scientif-
ic research related to its beverages and topics 
such as energy balance.

“We partner with some of the foremost ex-
perts in the fields of nutrition and physical ac-
tivity,” the statement said. “It’s important to us 
that the researchers we work with share their 
own views and scientific findings, regardless 
of the outcome, and are transparent and open 
about our funding.”

Dr. Blair and other scientists affiliated with 
the group said that Coke had no control over its 
work or message and that they saw no problem 
with the company’s support because they had 
been transparent about it.

But as of last week, the group’s Twitter and 
Facebook pages, which promote physical activity 

as a solution to chronic disease and obesity while 
remaining largely silent on the role of food and 
nutrition, made no mention of Coca-Cola’s finan-
cial support. So far, the social media campaign 
has failed to gain much traction: As of Friday, the 
group had fewer than 1,000 followers on Twitter.

The group’s website also omitted mention of 
Coke’s backing until Dr. Yoni Freedhoff, an obe-
sity expert at the University of Ottawa, wrote to 
the organization to inquire about its funding. Dr. 
Blair said this was an oversight that had been 
quickly corrected.

“As soon as we discovered that we didn’t 
have not only Coca-Cola but other funding 
sources on the website, we put it on there,” Dr. 
Blair said. “Does that make us totally corrupt in 
everything we do?”

Coke’s involvement in the new organization 
is not the only example of corporate-funded re-
search and advocacy to come under fire lately. 
The American Society for Nutrition and the 
Academy of Nutrition and Dietetics have been 
criticized by public health advocates for form-
ing partnerships with companies such as Kraft 
Foods, McDonald’s, PepsiCo and Hershey’s. Di-
etitians have also faced criticism for taking pay-
ments from Coke to present the company’s soda 
as a healthy snack.

Critics say Coke has long cast the obesity 
epidemic as primarily an exercise problem. 
“The message is that obesity is not about the 
foods or beverages you’re consuming, it’s that 
you’re not balancing those foods with exercise,” 
Dr. Freedhoff of the University of Ottawa said.

Now, public health advocates say, Coca-Cola 
is going a step further, recruiting reputable sci-
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and there’s this huge political and public
backlash against soda, with every ma-
jor city trying to do something to curb
consumption,” said Michele Simon, a
public health lawyer. “This is a direct
response to the ways that the company
is losing. They’re desperate to stop the
bleeding.”

Coke has made a substantial invest-
ment in the new nonprofit. In response
to requests based on state open-records
laws, two universities that employ lead-
ers of the Global Energy Balance Net-
work disclosed that Coke had donated
$1.5 million last year to start the or-
ganization.

Since 2008, the company has also pro-
vided close to $4 million in funding for
various projects to two of the organ-
ization’s founding members: Dr. Blair, a
professor at the University of South
Carolina whose research over the past
25 years has formed much of the basis
of federal guidelines on physical activi-
ty, and Gregory A. Hand, dean of the
West Virginia University School of Pub-
lic Health.

Records show that the network’s
website, gebn.org, is registered to Coca-
Cola headquarters in Atlanta, and the
company is also listed as the site’s ad-
ministrator. The group’s president,
James O. Hill, a professor at the Uni-
versity of Colorado School of Medicine,
said Coke had registered the website
only because the network’s members
did not know how.

“They’re not running the show,” he
said. “We’re running the show.”

Coca-Cola’s public relations depart-
ment repeatedly declined requests for
an interview with its chief scientific offi-
cer, Rhona Applebaum, who has called
attention to the new group on Twitter. In
a statement, the company said it had a
long history of supporting scientific re-
search related to its beverages and top-
ics such as energy balance.

“We partner with some of the fore-
most experts in the fields of nutrition
and physical activity,” the statement
said. “It’s important to us that the re-
searchers we work with share their own
views and scientific findings, regardless
of the outcome, and are transparent and
open about our funding.”

Control of Message
Dr. Blair and other scientists affiliat-

ed with the group said that Coke had no
control over its work or message and
that they saw no problem with the com-
pany’s support because they had been
transparent about it.

But as of last week, the group’s Twit-
ter and Facebook pages, which promote
physical activity as a solution to chronic
disease and obesity while remaining
largely silent on the role of food and nu-
trition, made no mention of Coca-Cola’s
financial support. So far, the social me-
dia campaign has failed to gain much
traction: As of Friday, the group had
fewer than 1,000 followers on Twitter.

The group’s website also omitted
mention of Coke’s backing until Dr. Yoni
Freedhoff, an obesity expert at the Uni-
versity of Ottawa, wrote to the organ-
ization to inquire about its funding. Dr.
Blair said this was an oversight that had
been quickly corrected.

“As soon as we discovered that we
didn’t have not only Coca-Cola but other
funding sources on the website, we put
it on there,” Dr. Blair said. “Does that
make us totally corrupt in everything
we do?”

Coke’s involvement in the new or-
ganization is not the only example of
corporate-funded research and advoca-
cy to come under fire lately. The Ameri-
can Society for Nutrition and the Acad-
emy of Nutrition and Dietetics have
been criticized by public health advo-
cates for forming partnerships with
companies such as Kraft Foods, McDon-
ald’s, PepsiCo and Hershey’s. Dietitians
have also faced criticism for taking pay-
ments from Coke to present the compa-
ny’s soda as a healthy snack.

Critics say Coke has long cast the
obesity epidemic as primarily an exer-
cise problem. “The message is that
obesity is not about the foods or bever-
ages you’re consuming, it’s that you’re
not balancing those foods with exer-
cise,” Dr. Freedhoff of the University of
Ottawa said.

Now, public health advocates say,
Coca-Cola is going a step further, re-
cruiting reputable scientists to make
the case for them.

Dr. Hill, the nonprofit’s president, is a
co-founder of the National Weight Con-
trol Registry, a long-term study of peo-
ple who have lost weight, and has
served on committees for the World
Health Organization and the National
Institutes of Health. The American Soci-
ety for Nutrition refers to him as “a
leader in the fight against the global
obesity epidemic.”

Barry M. Popkin, a professor of global
nutrition at the University of North Car-
olina at Chapel Hill, said Coke’s support
of prominent health researchers was
reminiscent of tactics used by the tobac-
co industry, which enlisted experts to
become “merchants of doubt” about the
health hazards of smoking.

Marion Nestle, the author of the book
“Soda Politics” and a professor of nutri-
tion, food studies and public health at
New York University, was blunt: “The
Global Energy Balance Network is
nothing but a front group for Coca-Cola.
Coca-Cola’s agenda here is very clear:
Get these researchers to confuse the
science and deflect attention from di-
etary intake.”

Funding from the food industry is not
uncommon in scientific research. But
studies suggest that the funds tend to
bias findings. A recent analysis of bev-
erage studies, published in the journal
PLOS Medicine, found that those fund-
ed by Coca-Cola, PepsiCo, the American
Beverage Association and the sugar in-
dustry were five times more likely to
find no link between sugary drinks and
weight gain than studies whose authors
reported no financial conflicts.

On its website, the new nonprofit
promises to be “the voice of science” in
discussions about healthy lifestyles and
contends that the concept of energy bal-
ance provides “a new science-based
framework” for achieving a stable body
weight.

The group says there is “strong evi-
dence” that the key to preventing
weight gain is not reducing food intake
— as many public health experts recom-
mend — “but maintaining an active life-
style and eating more calories.” To back
up this contention, the group provides
links to two research papers, each of
which contains this footnote: “The pub-
lication of this article was supported by
The Coca-Cola Company.”

In March, Dr. Hill, Dr. Blair, and Dr.
Hand announced the creation of the or-
ganization in an editorial in the British
Journal of Sports Medicine. They ar-
gued that the public and many scien-
tists largely overlooked physical inac-
tivity as a cause of obesity. They said
they were creating the Global Energy
Balance Network to raise awareness
“about both sides of the energy balance
equation.”

The editorial contained a disclosure
that the group had received an “un-
restricted education gift” from Coca-
Cola.

In response to a request made under
the state Freedom of Information Act,
the University of South Carolina dis-
closed that Dr. Blair had received more
than $3.5 million in funding from Coke
for research projects since 2008.

The university also disclosed that
Coca-Cola had provided significant
funding to Dr. Hand, who left the Uni-
versity of South Carolina last year for
West Virginia. The company gave him
$806,500 for an “energy flux” study in
2011 and $507,000 last year to establish
the Global Energy Balance Network.

It is unclear how much of the money,
if any, ended up as personal income for
the professors.

“As long as everybody is disclosing
their potential conflicts and they’re be-
ing managed appropriately, that’s the
best that you can do,” Dr. Hand said. “It
makes perfect sense that companies
would want the best science that they
can get.”

The group’s president, Dr. Hill, also
has financial ties to Coca-Cola. The com-

pany last year gave an “unrestricted
monetary gift” of $1 million to the Uni-
versity of Colorado Foundation. In re-
sponse to a request made under the Col-
orado Open Records Act, the university
said that Coca-Cola had provided the
money “for the purposes of funding”
the Global Energy Balance Network.

Money Sought
Dr. Hill said he had sought money

from Coke to start the nonprofit because
there was no funding available from his
university. The group’s website says it
is also supported by a few universities
and ShareWIK Media Group, a pro-
ducer of videos about health. Dr. Hill
said that he had also received a commit-
ment of help from General Mills, as well
as promises of support from other busi-
nesses, which had not formally con-
firmed their offers.

He said he believed public health au-
thorities could more easily change the
way people eat by working with the

food industry instead of against it.
On its website, the group recom-

mends combining greater exercise and
food intake because, Dr. Hill said, “‘Eat
less’ has never been a message that’s
been effective. The message should be
‘Move more and eat smarter.’”

He emphasized that weight loss in-
volved a combination of complex fac-
tors and that his group’s goal was not to
play down the role of diet or to portray
obesity as solely a problem of inade-
quate exercise.

“If we are out there saying it’s all
about physical activity and it’s not
about food, then we deserve criticism,”
he said. “But I think we haven’t done
that.”

But in news releases and on its web-
site, the group has struck a different
tone.

“The media tends to blame the obes-
ity epidemic on our poor eating habits,”
one recent news release states. “But are
those french fries really the culprit? Dr.
Steve Blair explains that you shouldn’t
believe everything you see on TV.”

In the news release, Dr. Blair sug-
gests that sedentary behavior is a big-
ger factor.

Most public health experts say that
energy balance is an important concept,
because weight gain for most people is
about calories in vs. calories out. But
the experts say research makes it clear
that one side of the equation has a far
greater effect.

While people can lose weight in sev-
eral ways, many studies suggest that
those who keep it off for good consume
fewer calories. Growing evidence also
suggests that maintaining weight loss is
easier when people limit their intake of
high glycemic foods such as sugary
drinks and other refined carbohydrates,
which sharply raise blood sugar.

Physical activity is important and
certainly helps, experts say. But studies
show that exercise increases appetite,
causing people to consume more calo-
ries. Exercise also expends far fewer
calories than most people think. A 12-
ounce can of Coca-Cola, for example,
contains 140 calories and roughly 10 tea-
spoons of sugar. “It takes three miles of
walking to offset that one can of Coke,”
Dr. Popkin said.

In one of the most rigorous studies of
physical activity and weight loss, pub-
lished in the journal Obesity, scientists
recruited 200 overweight, sedentary
adults and put them on an aggressive
exercise program. To isolate the effects
of exercise on their weight, the subjects
were instructed not to make any
changes in their diets.

Participants were monitored to en-
sure they exercised five to six hours a
week, more than double the 2.5 weekly
hours of exercise recommended in fed-
eral guidelines. After a year, the men
had lost an average of just 3.5 pounds,
the women 2.5. Almost everyone was
still overweight or obese.

“Adding exercise to a diet program
helps,” said Dr. Anne McTiernan, the
lead author of the study and a research-
er at the Fred Hutchinson Cancer Cen-
ter in Seattle. “But for weight loss,
you’re going to get much more impact
with diet changes.”

Divergent Research
But much like the research on sugary

drinks, studies of physical activity fund-
ed by the beverage industry tend to
reach conclusions that differ from the
findings of studies by independent sci-
entists.

Last week, the Pennington Biomedi-
cal Research Center in Louisiana an-
nounced the findings of a large new
study on exercise in children that de-
termined that lack of physical activity
“is the biggest predictor of childhood
obesity around the world.”

The news release contained a dis-
closure: “This research was funded by
The Coca-Cola Company.”

Kelly D. Brownell, dean of the San-
ford School of Public Policy at Duke,
said that as a business, Coke “focused
on pushing a lot of calories in, but then
their philanthropy is focused on the cal-
ories out part, the exercise.”

In recent years, Coke has donated
money to build fitness centers in more
than 100 schools across the country. It
sponsors a program called “Exercise is
Medicine” to encourage doctors to pre-
scribe physical activity to patients. And
when Chicago’s City Council proposed a
soda tax in 2012 to help address the
city’s obesity problem, Coca-Cola donat-
ed $3 million to establish fitness pro-
grams in more than 60 of the city’s com-
munity centers.

The initiative to tax soda ultimately
failed.

“Reversing the obesity trend won’t
happen overnight,” Coca-Cola said in an
ad for its Chicago exercise initiative.
“But for thousands of families in Chi-
cago, it starts now, with the next push-
up, a single situp or a jumping jack.”

IN THE WAKE OF A SODA TAX PROPOSAL Images taken from a video by the Coca-Cola Foundation promoting a $3 million grant made in 2012 to establish fitness programs in Chicago.

Coca-Cola Funds Scientists’ Effort to Reshape Obesity Fight 

SCIENTISTS OF A NONPROFIT BACKED BY COKE From left, Steven N. Blair, a professor at the University of South
Carolina; James O. Hill, the organization’s president and a professor at the University of Colorado School
of Medicine; and Gregory A. Hand, dean of the West Virginia University School of Public Health.
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“Coca-Cola’s agenda here is very clear: Get these researchers to confuse the science and deflect attention from dietary intake.”

MARION NESTLE, a professor at New York University and the author of the book “Soda Politics”

“The message is
that obesity is not
about the foods
you’re consuming,
it’s that you’re not
balancing those
foods with
exercise.”
DR. YONI FREEDHOFF,
an obesity expert at the
University of Ottawa
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and there’s this huge political and public
backlash against soda, with every ma-
jor city trying to do something to curb
consumption,” said Michele Simon, a
public health lawyer. “This is a direct
response to the ways that the company
is losing. They’re desperate to stop the
bleeding.”

Coke has made a substantial invest-
ment in the new nonprofit. In response
to requests based on state open-records
laws, two universities that employ lead-
ers of the Global Energy Balance Net-
work disclosed that Coke had donated
$1.5 million last year to start the or-
ganization.

Since 2008, the company has also pro-
vided close to $4 million in funding for
various projects to two of the organ-
ization’s founding members: Dr. Blair, a
professor at the University of South
Carolina whose research over the past
25 years has formed much of the basis
of federal guidelines on physical activi-
ty, and Gregory A. Hand, dean of the
West Virginia University School of Pub-
lic Health.

Records show that the network’s
website, gebn.org, is registered to Coca-
Cola headquarters in Atlanta, and the
company is also listed as the site’s ad-
ministrator. The group’s president,
James O. Hill, a professor at the Uni-
versity of Colorado School of Medicine,
said Coke had registered the website
only because the network’s members
did not know how.

“They’re not running the show,” he
said. “We’re running the show.”

Coca-Cola’s public relations depart-
ment repeatedly declined requests for
an interview with its chief scientific offi-
cer, Rhona Applebaum, who has called
attention to the new group on Twitter. In
a statement, the company said it had a
long history of supporting scientific re-
search related to its beverages and top-
ics such as energy balance.

“We partner with some of the fore-
most experts in the fields of nutrition
and physical activity,” the statement
said. “It’s important to us that the re-
searchers we work with share their own
views and scientific findings, regardless
of the outcome, and are transparent and
open about our funding.”

Control of Message
Dr. Blair and other scientists affiliat-

ed with the group said that Coke had no
control over its work or message and
that they saw no problem with the com-
pany’s support because they had been
transparent about it.

But as of last week, the group’s Twit-
ter and Facebook pages, which promote
physical activity as a solution to chronic
disease and obesity while remaining
largely silent on the role of food and nu-
trition, made no mention of Coca-Cola’s
financial support. So far, the social me-
dia campaign has failed to gain much
traction: As of Friday, the group had
fewer than 1,000 followers on Twitter.

The group’s website also omitted
mention of Coke’s backing until Dr. Yoni
Freedhoff, an obesity expert at the Uni-
versity of Ottawa, wrote to the organ-
ization to inquire about its funding. Dr.
Blair said this was an oversight that had
been quickly corrected.

“As soon as we discovered that we
didn’t have not only Coca-Cola but other
funding sources on the website, we put
it on there,” Dr. Blair said. “Does that
make us totally corrupt in everything
we do?”

Coke’s involvement in the new or-
ganization is not the only example of
corporate-funded research and advoca-
cy to come under fire lately. The Ameri-
can Society for Nutrition and the Acad-
emy of Nutrition and Dietetics have
been criticized by public health advo-
cates for forming partnerships with
companies such as Kraft Foods, McDon-
ald’s, PepsiCo and Hershey’s. Dietitians
have also faced criticism for taking pay-
ments from Coke to present the compa-
ny’s soda as a healthy snack.

Critics say Coke has long cast the
obesity epidemic as primarily an exer-
cise problem. “The message is that
obesity is not about the foods or bever-
ages you’re consuming, it’s that you’re
not balancing those foods with exer-
cise,” Dr. Freedhoff of the University of
Ottawa said.

Now, public health advocates say,
Coca-Cola is going a step further, re-
cruiting reputable scientists to make
the case for them.

Dr. Hill, the nonprofit’s president, is a
co-founder of the National Weight Con-
trol Registry, a long-term study of peo-
ple who have lost weight, and has
served on committees for the World
Health Organization and the National
Institutes of Health. The American Soci-
ety for Nutrition refers to him as “a
leader in the fight against the global
obesity epidemic.”

Barry M. Popkin, a professor of global
nutrition at the University of North Car-
olina at Chapel Hill, said Coke’s support
of prominent health researchers was
reminiscent of tactics used by the tobac-
co industry, which enlisted experts to
become “merchants of doubt” about the
health hazards of smoking.

Marion Nestle, the author of the book
“Soda Politics” and a professor of nutri-
tion, food studies and public health at
New York University, was blunt: “The
Global Energy Balance Network is
nothing but a front group for Coca-Cola.
Coca-Cola’s agenda here is very clear:
Get these researchers to confuse the
science and deflect attention from di-
etary intake.”

Funding from the food industry is not
uncommon in scientific research. But
studies suggest that the funds tend to
bias findings. A recent analysis of bev-
erage studies, published in the journal
PLOS Medicine, found that those fund-
ed by Coca-Cola, PepsiCo, the American
Beverage Association and the sugar in-
dustry were five times more likely to
find no link between sugary drinks and
weight gain than studies whose authors
reported no financial conflicts.

On its website, the new nonprofit
promises to be “the voice of science” in
discussions about healthy lifestyles and
contends that the concept of energy bal-
ance provides “a new science-based
framework” for achieving a stable body
weight.

The group says there is “strong evi-
dence” that the key to preventing
weight gain is not reducing food intake
— as many public health experts recom-
mend — “but maintaining an active life-
style and eating more calories.” To back
up this contention, the group provides
links to two research papers, each of
which contains this footnote: “The pub-
lication of this article was supported by
The Coca-Cola Company.”

In March, Dr. Hill, Dr. Blair, and Dr.
Hand announced the creation of the or-
ganization in an editorial in the British
Journal of Sports Medicine. They ar-
gued that the public and many scien-
tists largely overlooked physical inac-
tivity as a cause of obesity. They said
they were creating the Global Energy
Balance Network to raise awareness
“about both sides of the energy balance
equation.”

The editorial contained a disclosure
that the group had received an “un-
restricted education gift” from Coca-
Cola.

In response to a request made under
the state Freedom of Information Act,
the University of South Carolina dis-
closed that Dr. Blair had received more
than $3.5 million in funding from Coke
for research projects since 2008.

The university also disclosed that
Coca-Cola had provided significant
funding to Dr. Hand, who left the Uni-
versity of South Carolina last year for
West Virginia. The company gave him
$806,500 for an “energy flux” study in
2011 and $507,000 last year to establish
the Global Energy Balance Network.

It is unclear how much of the money,
if any, ended up as personal income for
the professors.

“As long as everybody is disclosing
their potential conflicts and they’re be-
ing managed appropriately, that’s the
best that you can do,” Dr. Hand said. “It
makes perfect sense that companies
would want the best science that they
can get.”

The group’s president, Dr. Hill, also
has financial ties to Coca-Cola. The com-

pany last year gave an “unrestricted
monetary gift” of $1 million to the Uni-
versity of Colorado Foundation. In re-
sponse to a request made under the Col-
orado Open Records Act, the university
said that Coca-Cola had provided the
money “for the purposes of funding”
the Global Energy Balance Network.

Money Sought
Dr. Hill said he had sought money

from Coke to start the nonprofit because
there was no funding available from his
university. The group’s website says it
is also supported by a few universities
and ShareWIK Media Group, a pro-
ducer of videos about health. Dr. Hill
said that he had also received a commit-
ment of help from General Mills, as well
as promises of support from other busi-
nesses, which had not formally con-
firmed their offers.

He said he believed public health au-
thorities could more easily change the
way people eat by working with the

food industry instead of against it.
On its website, the group recom-

mends combining greater exercise and
food intake because, Dr. Hill said, “‘Eat
less’ has never been a message that’s
been effective. The message should be
‘Move more and eat smarter.’”

He emphasized that weight loss in-
volved a combination of complex fac-
tors and that his group’s goal was not to
play down the role of diet or to portray
obesity as solely a problem of inade-
quate exercise.

“If we are out there saying it’s all
about physical activity and it’s not
about food, then we deserve criticism,”
he said. “But I think we haven’t done
that.”

But in news releases and on its web-
site, the group has struck a different
tone.

“The media tends to blame the obes-
ity epidemic on our poor eating habits,”
one recent news release states. “But are
those french fries really the culprit? Dr.
Steve Blair explains that you shouldn’t
believe everything you see on TV.”

In the news release, Dr. Blair sug-
gests that sedentary behavior is a big-
ger factor.

Most public health experts say that
energy balance is an important concept,
because weight gain for most people is
about calories in vs. calories out. But
the experts say research makes it clear
that one side of the equation has a far
greater effect.

While people can lose weight in sev-
eral ways, many studies suggest that
those who keep it off for good consume
fewer calories. Growing evidence also
suggests that maintaining weight loss is
easier when people limit their intake of
high glycemic foods such as sugary
drinks and other refined carbohydrates,
which sharply raise blood sugar.

Physical activity is important and
certainly helps, experts say. But studies
show that exercise increases appetite,
causing people to consume more calo-
ries. Exercise also expends far fewer
calories than most people think. A 12-
ounce can of Coca-Cola, for example,
contains 140 calories and roughly 10 tea-
spoons of sugar. “It takes three miles of
walking to offset that one can of Coke,”
Dr. Popkin said.

In one of the most rigorous studies of
physical activity and weight loss, pub-
lished in the journal Obesity, scientists
recruited 200 overweight, sedentary
adults and put them on an aggressive
exercise program. To isolate the effects
of exercise on their weight, the subjects
were instructed not to make any
changes in their diets.

Participants were monitored to en-
sure they exercised five to six hours a
week, more than double the 2.5 weekly
hours of exercise recommended in fed-
eral guidelines. After a year, the men
had lost an average of just 3.5 pounds,
the women 2.5. Almost everyone was
still overweight or obese.

“Adding exercise to a diet program
helps,” said Dr. Anne McTiernan, the
lead author of the study and a research-
er at the Fred Hutchinson Cancer Cen-
ter in Seattle. “But for weight loss,
you’re going to get much more impact
with diet changes.”

Divergent Research
But much like the research on sugary

drinks, studies of physical activity fund-
ed by the beverage industry tend to
reach conclusions that differ from the
findings of studies by independent sci-
entists.

Last week, the Pennington Biomedi-
cal Research Center in Louisiana an-
nounced the findings of a large new
study on exercise in children that de-
termined that lack of physical activity
“is the biggest predictor of childhood
obesity around the world.”

The news release contained a dis-
closure: “This research was funded by
The Coca-Cola Company.”

Kelly D. Brownell, dean of the San-
ford School of Public Policy at Duke,
said that as a business, Coke “focused
on pushing a lot of calories in, but then
their philanthropy is focused on the cal-
ories out part, the exercise.”

In recent years, Coke has donated
money to build fitness centers in more
than 100 schools across the country. It
sponsors a program called “Exercise is
Medicine” to encourage doctors to pre-
scribe physical activity to patients. And
when Chicago’s City Council proposed a
soda tax in 2012 to help address the
city’s obesity problem, Coca-Cola donat-
ed $3 million to establish fitness pro-
grams in more than 60 of the city’s com-
munity centers.

The initiative to tax soda ultimately
failed.

“Reversing the obesity trend won’t
happen overnight,” Coca-Cola said in an
ad for its Chicago exercise initiative.
“But for thousands of families in Chi-
cago, it starts now, with the next push-
up, a single situp or a jumping jack.”

IN THE WAKE OF A SODA TAX PROPOSAL Images taken from a video by the Coca-Cola Foundation promoting a $3 million grant made in 2012 to establish fitness programs in Chicago.
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and there’s this huge political and public
backlash against soda, with every ma-
jor city trying to do something to curb
consumption,” said Michele Simon, a
public health lawyer. “This is a direct
response to the ways that the company
is losing. They’re desperate to stop the
bleeding.”

Coke has made a substantial invest-
ment in the new nonprofit. In response
to requests based on state open-records
laws, two universities that employ lead-
ers of the Global Energy Balance Net-
work disclosed that Coke had donated
$1.5 million last year to start the or-
ganization.

Since 2008, the company has also pro-
vided close to $4 million in funding for
various projects to two of the organ-
ization’s founding members: Dr. Blair, a
professor at the University of South
Carolina whose research over the past
25 years has formed much of the basis
of federal guidelines on physical activi-
ty, and Gregory A. Hand, dean of the
West Virginia University School of Pub-
lic Health.

Records show that the network’s
website, gebn.org, is registered to Coca-
Cola headquarters in Atlanta, and the
company is also listed as the site’s ad-
ministrator. The group’s president,
James O. Hill, a professor at the Uni-
versity of Colorado School of Medicine,
said Coke had registered the website
only because the network’s members
did not know how.

“They’re not running the show,” he
said. “We’re running the show.”

Coca-Cola’s public relations depart-
ment repeatedly declined requests for
an interview with its chief scientific offi-
cer, Rhona Applebaum, who has called
attention to the new group on Twitter. In
a statement, the company said it had a
long history of supporting scientific re-
search related to its beverages and top-
ics such as energy balance.

“We partner with some of the fore-
most experts in the fields of nutrition
and physical activity,” the statement
said. “It’s important to us that the re-
searchers we work with share their own
views and scientific findings, regardless
of the outcome, and are transparent and
open about our funding.”

Control of Message
Dr. Blair and other scientists affiliat-

ed with the group said that Coke had no
control over its work or message and
that they saw no problem with the com-
pany’s support because they had been
transparent about it.

But as of last week, the group’s Twit-
ter and Facebook pages, which promote
physical activity as a solution to chronic
disease and obesity while remaining
largely silent on the role of food and nu-
trition, made no mention of Coca-Cola’s
financial support. So far, the social me-
dia campaign has failed to gain much
traction: As of Friday, the group had
fewer than 1,000 followers on Twitter.

The group’s website also omitted
mention of Coke’s backing until Dr. Yoni
Freedhoff, an obesity expert at the Uni-
versity of Ottawa, wrote to the organ-
ization to inquire about its funding. Dr.
Blair said this was an oversight that had
been quickly corrected.

“As soon as we discovered that we
didn’t have not only Coca-Cola but other
funding sources on the website, we put
it on there,” Dr. Blair said. “Does that
make us totally corrupt in everything
we do?”

Coke’s involvement in the new or-
ganization is not the only example of
corporate-funded research and advoca-
cy to come under fire lately. The Ameri-
can Society for Nutrition and the Acad-
emy of Nutrition and Dietetics have
been criticized by public health advo-
cates for forming partnerships with
companies such as Kraft Foods, McDon-
ald’s, PepsiCo and Hershey’s. Dietitians
have also faced criticism for taking pay-
ments from Coke to present the compa-
ny’s soda as a healthy snack.

Critics say Coke has long cast the
obesity epidemic as primarily an exer-
cise problem. “The message is that
obesity is not about the foods or bever-
ages you’re consuming, it’s that you’re
not balancing those foods with exer-
cise,” Dr. Freedhoff of the University of
Ottawa said.

Now, public health advocates say,
Coca-Cola is going a step further, re-
cruiting reputable scientists to make
the case for them.

Dr. Hill, the nonprofit’s president, is a
co-founder of the National Weight Con-
trol Registry, a long-term study of peo-
ple who have lost weight, and has
served on committees for the World
Health Organization and the National
Institutes of Health. The American Soci-
ety for Nutrition refers to him as “a
leader in the fight against the global
obesity epidemic.”

Barry M. Popkin, a professor of global
nutrition at the University of North Car-
olina at Chapel Hill, said Coke’s support
of prominent health researchers was
reminiscent of tactics used by the tobac-
co industry, which enlisted experts to
become “merchants of doubt” about the
health hazards of smoking.

Marion Nestle, the author of the book
“Soda Politics” and a professor of nutri-
tion, food studies and public health at
New York University, was blunt: “The
Global Energy Balance Network is
nothing but a front group for Coca-Cola.
Coca-Cola’s agenda here is very clear:
Get these researchers to confuse the
science and deflect attention from di-
etary intake.”

Funding from the food industry is not
uncommon in scientific research. But
studies suggest that the funds tend to
bias findings. A recent analysis of bev-
erage studies, published in the journal
PLOS Medicine, found that those fund-
ed by Coca-Cola, PepsiCo, the American
Beverage Association and the sugar in-
dustry were five times more likely to
find no link between sugary drinks and
weight gain than studies whose authors
reported no financial conflicts.

On its website, the new nonprofit
promises to be “the voice of science” in
discussions about healthy lifestyles and
contends that the concept of energy bal-
ance provides “a new science-based
framework” for achieving a stable body
weight.

The group says there is “strong evi-
dence” that the key to preventing
weight gain is not reducing food intake
— as many public health experts recom-
mend — “but maintaining an active life-
style and eating more calories.” To back
up this contention, the group provides
links to two research papers, each of
which contains this footnote: “The pub-
lication of this article was supported by
The Coca-Cola Company.”

In March, Dr. Hill, Dr. Blair, and Dr.
Hand announced the creation of the or-
ganization in an editorial in the British
Journal of Sports Medicine. They ar-
gued that the public and many scien-
tists largely overlooked physical inac-
tivity as a cause of obesity. They said
they were creating the Global Energy
Balance Network to raise awareness
“about both sides of the energy balance
equation.”

The editorial contained a disclosure
that the group had received an “un-
restricted education gift” from Coca-
Cola.

In response to a request made under
the state Freedom of Information Act,
the University of South Carolina dis-
closed that Dr. Blair had received more
than $3.5 million in funding from Coke
for research projects since 2008.

The university also disclosed that
Coca-Cola had provided significant
funding to Dr. Hand, who left the Uni-
versity of South Carolina last year for
West Virginia. The company gave him
$806,500 for an “energy flux” study in
2011 and $507,000 last year to establish
the Global Energy Balance Network.

It is unclear how much of the money,
if any, ended up as personal income for
the professors.

“As long as everybody is disclosing
their potential conflicts and they’re be-
ing managed appropriately, that’s the
best that you can do,” Dr. Hand said. “It
makes perfect sense that companies
would want the best science that they
can get.”

The group’s president, Dr. Hill, also
has financial ties to Coca-Cola. The com-

pany last year gave an “unrestricted
monetary gift” of $1 million to the Uni-
versity of Colorado Foundation. In re-
sponse to a request made under the Col-
orado Open Records Act, the university
said that Coca-Cola had provided the
money “for the purposes of funding”
the Global Energy Balance Network.

Money Sought
Dr. Hill said he had sought money

from Coke to start the nonprofit because
there was no funding available from his
university. The group’s website says it
is also supported by a few universities
and ShareWIK Media Group, a pro-
ducer of videos about health. Dr. Hill
said that he had also received a commit-
ment of help from General Mills, as well
as promises of support from other busi-
nesses, which had not formally con-
firmed their offers.

He said he believed public health au-
thorities could more easily change the
way people eat by working with the

food industry instead of against it.
On its website, the group recom-

mends combining greater exercise and
food intake because, Dr. Hill said, “‘Eat
less’ has never been a message that’s
been effective. The message should be
‘Move more and eat smarter.’”

He emphasized that weight loss in-
volved a combination of complex fac-
tors and that his group’s goal was not to
play down the role of diet or to portray
obesity as solely a problem of inade-
quate exercise.

“If we are out there saying it’s all
about physical activity and it’s not
about food, then we deserve criticism,”
he said. “But I think we haven’t done
that.”

But in news releases and on its web-
site, the group has struck a different
tone.

“The media tends to blame the obes-
ity epidemic on our poor eating habits,”
one recent news release states. “But are
those french fries really the culprit? Dr.
Steve Blair explains that you shouldn’t
believe everything you see on TV.”

In the news release, Dr. Blair sug-
gests that sedentary behavior is a big-
ger factor.

Most public health experts say that
energy balance is an important concept,
because weight gain for most people is
about calories in vs. calories out. But
the experts say research makes it clear
that one side of the equation has a far
greater effect.

While people can lose weight in sev-
eral ways, many studies suggest that
those who keep it off for good consume
fewer calories. Growing evidence also
suggests that maintaining weight loss is
easier when people limit their intake of
high glycemic foods such as sugary
drinks and other refined carbohydrates,
which sharply raise blood sugar.

Physical activity is important and
certainly helps, experts say. But studies
show that exercise increases appetite,
causing people to consume more calo-
ries. Exercise also expends far fewer
calories than most people think. A 12-
ounce can of Coca-Cola, for example,
contains 140 calories and roughly 10 tea-
spoons of sugar. “It takes three miles of
walking to offset that one can of Coke,”
Dr. Popkin said.

In one of the most rigorous studies of
physical activity and weight loss, pub-
lished in the journal Obesity, scientists
recruited 200 overweight, sedentary
adults and put them on an aggressive
exercise program. To isolate the effects
of exercise on their weight, the subjects
were instructed not to make any
changes in their diets.

Participants were monitored to en-
sure they exercised five to six hours a
week, more than double the 2.5 weekly
hours of exercise recommended in fed-
eral guidelines. After a year, the men
had lost an average of just 3.5 pounds,
the women 2.5. Almost everyone was
still overweight or obese.

“Adding exercise to a diet program
helps,” said Dr. Anne McTiernan, the
lead author of the study and a research-
er at the Fred Hutchinson Cancer Cen-
ter in Seattle. “But for weight loss,
you’re going to get much more impact
with diet changes.”

Divergent Research
But much like the research on sugary

drinks, studies of physical activity fund-
ed by the beverage industry tend to
reach conclusions that differ from the
findings of studies by independent sci-
entists.

Last week, the Pennington Biomedi-
cal Research Center in Louisiana an-
nounced the findings of a large new
study on exercise in children that de-
termined that lack of physical activity
“is the biggest predictor of childhood
obesity around the world.”

The news release contained a dis-
closure: “This research was funded by
The Coca-Cola Company.”

Kelly D. Brownell, dean of the San-
ford School of Public Policy at Duke,
said that as a business, Coke “focused
on pushing a lot of calories in, but then
their philanthropy is focused on the cal-
ories out part, the exercise.”

In recent years, Coke has donated
money to build fitness centers in more
than 100 schools across the country. It
sponsors a program called “Exercise is
Medicine” to encourage doctors to pre-
scribe physical activity to patients. And
when Chicago’s City Council proposed a
soda tax in 2012 to help address the
city’s obesity problem, Coca-Cola donat-
ed $3 million to establish fitness pro-
grams in more than 60 of the city’s com-
munity centers.

The initiative to tax soda ultimately
failed.

“Reversing the obesity trend won’t
happen overnight,” Coca-Cola said in an
ad for its Chicago exercise initiative.
“But for thousands of families in Chi-
cago, it starts now, with the next push-
up, a single situp or a jumping jack.”

IN THE WAKE OF A SODA TAX PROPOSAL Images taken from a video by the Coca-Cola Foundation promoting a $3 million grant made in 2012 to establish fitness programs in Chicago.

Coca-Cola Funds Scientists’ Effort to Reshape Obesity Fight 

SCIENTISTS OF A NONPROFIT BACKED BY COKE From left, Steven N. Blair, a professor at the University of South
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and there’s this huge political and public
backlash against soda, with every ma-
jor city trying to do something to curb
consumption,” said Michele Simon, a
public health lawyer. “This is a direct
response to the ways that the company
is losing. They’re desperate to stop the
bleeding.”

Coke has made a substantial invest-
ment in the new nonprofit. In response
to requests based on state open-records
laws, two universities that employ lead-
ers of the Global Energy Balance Net-
work disclosed that Coke had donated
$1.5 million last year to start the or-
ganization.

Since 2008, the company has also pro-
vided close to $4 million in funding for
various projects to two of the organ-
ization’s founding members: Dr. Blair, a
professor at the University of South
Carolina whose research over the past
25 years has formed much of the basis
of federal guidelines on physical activi-
ty, and Gregory A. Hand, dean of the
West Virginia University School of Pub-
lic Health.

Records show that the network’s
website, gebn.org, is registered to Coca-
Cola headquarters in Atlanta, and the
company is also listed as the site’s ad-
ministrator. The group’s president,
James O. Hill, a professor at the Uni-
versity of Colorado School of Medicine,
said Coke had registered the website
only because the network’s members
did not know how.

“They’re not running the show,” he
said. “We’re running the show.”

Coca-Cola’s public relations depart-
ment repeatedly declined requests for
an interview with its chief scientific offi-
cer, Rhona Applebaum, who has called
attention to the new group on Twitter. In
a statement, the company said it had a
long history of supporting scientific re-
search related to its beverages and top-
ics such as energy balance.

“We partner with some of the fore-
most experts in the fields of nutrition
and physical activity,” the statement
said. “It’s important to us that the re-
searchers we work with share their own
views and scientific findings, regardless
of the outcome, and are transparent and
open about our funding.”

Control of Message
Dr. Blair and other scientists affiliat-

ed with the group said that Coke had no
control over its work or message and
that they saw no problem with the com-
pany’s support because they had been
transparent about it.

But as of last week, the group’s Twit-
ter and Facebook pages, which promote
physical activity as a solution to chronic
disease and obesity while remaining
largely silent on the role of food and nu-
trition, made no mention of Coca-Cola’s
financial support. So far, the social me-
dia campaign has failed to gain much
traction: As of Friday, the group had
fewer than 1,000 followers on Twitter.

The group’s website also omitted
mention of Coke’s backing until Dr. Yoni
Freedhoff, an obesity expert at the Uni-
versity of Ottawa, wrote to the organ-
ization to inquire about its funding. Dr.
Blair said this was an oversight that had
been quickly corrected.

“As soon as we discovered that we
didn’t have not only Coca-Cola but other
funding sources on the website, we put
it on there,” Dr. Blair said. “Does that
make us totally corrupt in everything
we do?”

Coke’s involvement in the new or-
ganization is not the only example of
corporate-funded research and advoca-
cy to come under fire lately. The Ameri-
can Society for Nutrition and the Acad-
emy of Nutrition and Dietetics have
been criticized by public health advo-
cates for forming partnerships with
companies such as Kraft Foods, McDon-
ald’s, PepsiCo and Hershey’s. Dietitians
have also faced criticism for taking pay-
ments from Coke to present the compa-
ny’s soda as a healthy snack.

Critics say Coke has long cast the
obesity epidemic as primarily an exer-
cise problem. “The message is that
obesity is not about the foods or bever-
ages you’re consuming, it’s that you’re
not balancing those foods with exer-
cise,” Dr. Freedhoff of the University of
Ottawa said.

Now, public health advocates say,
Coca-Cola is going a step further, re-
cruiting reputable scientists to make
the case for them.

Dr. Hill, the nonprofit’s president, is a
co-founder of the National Weight Con-
trol Registry, a long-term study of peo-
ple who have lost weight, and has
served on committees for the World
Health Organization and the National
Institutes of Health. The American Soci-
ety for Nutrition refers to him as “a
leader in the fight against the global
obesity epidemic.”

Barry M. Popkin, a professor of global
nutrition at the University of North Car-
olina at Chapel Hill, said Coke’s support
of prominent health researchers was
reminiscent of tactics used by the tobac-
co industry, which enlisted experts to
become “merchants of doubt” about the
health hazards of smoking.

Marion Nestle, the author of the book
“Soda Politics” and a professor of nutri-
tion, food studies and public health at
New York University, was blunt: “The
Global Energy Balance Network is
nothing but a front group for Coca-Cola.
Coca-Cola’s agenda here is very clear:
Get these researchers to confuse the
science and deflect attention from di-
etary intake.”

Funding from the food industry is not
uncommon in scientific research. But
studies suggest that the funds tend to
bias findings. A recent analysis of bev-
erage studies, published in the journal
PLOS Medicine, found that those fund-
ed by Coca-Cola, PepsiCo, the American
Beverage Association and the sugar in-
dustry were five times more likely to
find no link between sugary drinks and
weight gain than studies whose authors
reported no financial conflicts.

On its website, the new nonprofit
promises to be “the voice of science” in
discussions about healthy lifestyles and
contends that the concept of energy bal-
ance provides “a new science-based
framework” for achieving a stable body
weight.

The group says there is “strong evi-
dence” that the key to preventing
weight gain is not reducing food intake
— as many public health experts recom-
mend — “but maintaining an active life-
style and eating more calories.” To back
up this contention, the group provides
links to two research papers, each of
which contains this footnote: “The pub-
lication of this article was supported by
The Coca-Cola Company.”

In March, Dr. Hill, Dr. Blair, and Dr.
Hand announced the creation of the or-
ganization in an editorial in the British
Journal of Sports Medicine. They ar-
gued that the public and many scien-
tists largely overlooked physical inac-
tivity as a cause of obesity. They said
they were creating the Global Energy
Balance Network to raise awareness
“about both sides of the energy balance
equation.”

The editorial contained a disclosure
that the group had received an “un-
restricted education gift” from Coca-
Cola.

In response to a request made under
the state Freedom of Information Act,
the University of South Carolina dis-
closed that Dr. Blair had received more
than $3.5 million in funding from Coke
for research projects since 2008.

The university also disclosed that
Coca-Cola had provided significant
funding to Dr. Hand, who left the Uni-
versity of South Carolina last year for
West Virginia. The company gave him
$806,500 for an “energy flux” study in
2011 and $507,000 last year to establish
the Global Energy Balance Network.

It is unclear how much of the money,
if any, ended up as personal income for
the professors.

“As long as everybody is disclosing
their potential conflicts and they’re be-
ing managed appropriately, that’s the
best that you can do,” Dr. Hand said. “It
makes perfect sense that companies
would want the best science that they
can get.”

The group’s president, Dr. Hill, also
has financial ties to Coca-Cola. The com-

pany last year gave an “unrestricted
monetary gift” of $1 million to the Uni-
versity of Colorado Foundation. In re-
sponse to a request made under the Col-
orado Open Records Act, the university
said that Coca-Cola had provided the
money “for the purposes of funding”
the Global Energy Balance Network.

Money Sought
Dr. Hill said he had sought money

from Coke to start the nonprofit because
there was no funding available from his
university. The group’s website says it
is also supported by a few universities
and ShareWIK Media Group, a pro-
ducer of videos about health. Dr. Hill
said that he had also received a commit-
ment of help from General Mills, as well
as promises of support from other busi-
nesses, which had not formally con-
firmed their offers.

He said he believed public health au-
thorities could more easily change the
way people eat by working with the

food industry instead of against it.
On its website, the group recom-

mends combining greater exercise and
food intake because, Dr. Hill said, “‘Eat
less’ has never been a message that’s
been effective. The message should be
‘Move more and eat smarter.’”

He emphasized that weight loss in-
volved a combination of complex fac-
tors and that his group’s goal was not to
play down the role of diet or to portray
obesity as solely a problem of inade-
quate exercise.

“If we are out there saying it’s all
about physical activity and it’s not
about food, then we deserve criticism,”
he said. “But I think we haven’t done
that.”

But in news releases and on its web-
site, the group has struck a different
tone.

“The media tends to blame the obes-
ity epidemic on our poor eating habits,”
one recent news release states. “But are
those french fries really the culprit? Dr.
Steve Blair explains that you shouldn’t
believe everything you see on TV.”

In the news release, Dr. Blair sug-
gests that sedentary behavior is a big-
ger factor.

Most public health experts say that
energy balance is an important concept,
because weight gain for most people is
about calories in vs. calories out. But
the experts say research makes it clear
that one side of the equation has a far
greater effect.

While people can lose weight in sev-
eral ways, many studies suggest that
those who keep it off for good consume
fewer calories. Growing evidence also
suggests that maintaining weight loss is
easier when people limit their intake of
high glycemic foods such as sugary
drinks and other refined carbohydrates,
which sharply raise blood sugar.

Physical activity is important and
certainly helps, experts say. But studies
show that exercise increases appetite,
causing people to consume more calo-
ries. Exercise also expends far fewer
calories than most people think. A 12-
ounce can of Coca-Cola, for example,
contains 140 calories and roughly 10 tea-
spoons of sugar. “It takes three miles of
walking to offset that one can of Coke,”
Dr. Popkin said.

In one of the most rigorous studies of
physical activity and weight loss, pub-
lished in the journal Obesity, scientists
recruited 200 overweight, sedentary
adults and put them on an aggressive
exercise program. To isolate the effects
of exercise on their weight, the subjects
were instructed not to make any
changes in their diets.

Participants were monitored to en-
sure they exercised five to six hours a
week, more than double the 2.5 weekly
hours of exercise recommended in fed-
eral guidelines. After a year, the men
had lost an average of just 3.5 pounds,
the women 2.5. Almost everyone was
still overweight or obese.

“Adding exercise to a diet program
helps,” said Dr. Anne McTiernan, the
lead author of the study and a research-
er at the Fred Hutchinson Cancer Cen-
ter in Seattle. “But for weight loss,
you’re going to get much more impact
with diet changes.”

Divergent Research
But much like the research on sugary

drinks, studies of physical activity fund-
ed by the beverage industry tend to
reach conclusions that differ from the
findings of studies by independent sci-
entists.

Last week, the Pennington Biomedi-
cal Research Center in Louisiana an-
nounced the findings of a large new
study on exercise in children that de-
termined that lack of physical activity
“is the biggest predictor of childhood
obesity around the world.”

The news release contained a dis-
closure: “This research was funded by
The Coca-Cola Company.”

Kelly D. Brownell, dean of the San-
ford School of Public Policy at Duke,
said that as a business, Coke “focused
on pushing a lot of calories in, but then
their philanthropy is focused on the cal-
ories out part, the exercise.”

In recent years, Coke has donated
money to build fitness centers in more
than 100 schools across the country. It
sponsors a program called “Exercise is
Medicine” to encourage doctors to pre-
scribe physical activity to patients. And
when Chicago’s City Council proposed a
soda tax in 2012 to help address the
city’s obesity problem, Coca-Cola donat-
ed $3 million to establish fitness pro-
grams in more than 60 of the city’s com-
munity centers.

The initiative to tax soda ultimately
failed.

“Reversing the obesity trend won’t
happen overnight,” Coca-Cola said in an
ad for its Chicago exercise initiative.
“But for thousands of families in Chi-
cago, it starts now, with the next push-
up, a single situp or a jumping jack.”

IN THE WAKE OF A SODA TAX PROPOSAL Images taken from a video by the Coca-Cola Foundation promoting a $3 million grant made in 2012 to establish fitness programs in Chicago.
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balancing those
foods with
exercise.”
DR. YONI FREEDHOFF,
an obesity expert at the
University of Ottawa

UNIVERSITY OF COLORADO WEST VIRGINIA UNIVERSITY

C M Y K Nxxx,2015-08-10,A,012,Bs-BK,E1

A12 N NATIONALTHE NEW YORK TIMES MONDAY, AUGUST 10, 2015

and there’s this huge political and public
backlash against soda, with every ma-
jor city trying to do something to curb
consumption,” said Michele Simon, a
public health lawyer. “This is a direct
response to the ways that the company
is losing. They’re desperate to stop the
bleeding.”

Coke has made a substantial invest-
ment in the new nonprofit. In response
to requests based on state open-records
laws, two universities that employ lead-
ers of the Global Energy Balance Net-
work disclosed that Coke had donated
$1.5 million last year to start the or-
ganization.

Since 2008, the company has also pro-
vided close to $4 million in funding for
various projects to two of the organ-
ization’s founding members: Dr. Blair, a
professor at the University of South
Carolina whose research over the past
25 years has formed much of the basis
of federal guidelines on physical activi-
ty, and Gregory A. Hand, dean of the
West Virginia University School of Pub-
lic Health.

Records show that the network’s
website, gebn.org, is registered to Coca-
Cola headquarters in Atlanta, and the
company is also listed as the site’s ad-
ministrator. The group’s president,
James O. Hill, a professor at the Uni-
versity of Colorado School of Medicine,
said Coke had registered the website
only because the network’s members
did not know how.

“They’re not running the show,” he
said. “We’re running the show.”

Coca-Cola’s public relations depart-
ment repeatedly declined requests for
an interview with its chief scientific offi-
cer, Rhona Applebaum, who has called
attention to the new group on Twitter. In
a statement, the company said it had a
long history of supporting scientific re-
search related to its beverages and top-
ics such as energy balance.

“We partner with some of the fore-
most experts in the fields of nutrition
and physical activity,” the statement
said. “It’s important to us that the re-
searchers we work with share their own
views and scientific findings, regardless
of the outcome, and are transparent and
open about our funding.”

Control of Message
Dr. Blair and other scientists affiliat-

ed with the group said that Coke had no
control over its work or message and
that they saw no problem with the com-
pany’s support because they had been
transparent about it.

But as of last week, the group’s Twit-
ter and Facebook pages, which promote
physical activity as a solution to chronic
disease and obesity while remaining
largely silent on the role of food and nu-
trition, made no mention of Coca-Cola’s
financial support. So far, the social me-
dia campaign has failed to gain much
traction: As of Friday, the group had
fewer than 1,000 followers on Twitter.

The group’s website also omitted
mention of Coke’s backing until Dr. Yoni
Freedhoff, an obesity expert at the Uni-
versity of Ottawa, wrote to the organ-
ization to inquire about its funding. Dr.
Blair said this was an oversight that had
been quickly corrected.

“As soon as we discovered that we
didn’t have not only Coca-Cola but other
funding sources on the website, we put
it on there,” Dr. Blair said. “Does that
make us totally corrupt in everything
we do?”

Coke’s involvement in the new or-
ganization is not the only example of
corporate-funded research and advoca-
cy to come under fire lately. The Ameri-
can Society for Nutrition and the Acad-
emy of Nutrition and Dietetics have
been criticized by public health advo-
cates for forming partnerships with
companies such as Kraft Foods, McDon-
ald’s, PepsiCo and Hershey’s. Dietitians
have also faced criticism for taking pay-
ments from Coke to present the compa-
ny’s soda as a healthy snack.

Critics say Coke has long cast the
obesity epidemic as primarily an exer-
cise problem. “The message is that
obesity is not about the foods or bever-
ages you’re consuming, it’s that you’re
not balancing those foods with exer-
cise,” Dr. Freedhoff of the University of
Ottawa said.

Now, public health advocates say,
Coca-Cola is going a step further, re-
cruiting reputable scientists to make
the case for them.

Dr. Hill, the nonprofit’s president, is a
co-founder of the National Weight Con-
trol Registry, a long-term study of peo-
ple who have lost weight, and has
served on committees for the World
Health Organization and the National
Institutes of Health. The American Soci-
ety for Nutrition refers to him as “a
leader in the fight against the global
obesity epidemic.”

Barry M. Popkin, a professor of global
nutrition at the University of North Car-
olina at Chapel Hill, said Coke’s support
of prominent health researchers was
reminiscent of tactics used by the tobac-
co industry, which enlisted experts to
become “merchants of doubt” about the
health hazards of smoking.

Marion Nestle, the author of the book
“Soda Politics” and a professor of nutri-
tion, food studies and public health at
New York University, was blunt: “The
Global Energy Balance Network is
nothing but a front group for Coca-Cola.
Coca-Cola’s agenda here is very clear:
Get these researchers to confuse the
science and deflect attention from di-
etary intake.”

Funding from the food industry is not
uncommon in scientific research. But
studies suggest that the funds tend to
bias findings. A recent analysis of bev-
erage studies, published in the journal
PLOS Medicine, found that those fund-
ed by Coca-Cola, PepsiCo, the American
Beverage Association and the sugar in-
dustry were five times more likely to
find no link between sugary drinks and
weight gain than studies whose authors
reported no financial conflicts.

On its website, the new nonprofit
promises to be “the voice of science” in
discussions about healthy lifestyles and
contends that the concept of energy bal-
ance provides “a new science-based
framework” for achieving a stable body
weight.

The group says there is “strong evi-
dence” that the key to preventing
weight gain is not reducing food intake
— as many public health experts recom-
mend — “but maintaining an active life-
style and eating more calories.” To back
up this contention, the group provides
links to two research papers, each of
which contains this footnote: “The pub-
lication of this article was supported by
The Coca-Cola Company.”

In March, Dr. Hill, Dr. Blair, and Dr.
Hand announced the creation of the or-
ganization in an editorial in the British
Journal of Sports Medicine. They ar-
gued that the public and many scien-
tists largely overlooked physical inac-
tivity as a cause of obesity. They said
they were creating the Global Energy
Balance Network to raise awareness
“about both sides of the energy balance
equation.”

The editorial contained a disclosure
that the group had received an “un-
restricted education gift” from Coca-
Cola.

In response to a request made under
the state Freedom of Information Act,
the University of South Carolina dis-
closed that Dr. Blair had received more
than $3.5 million in funding from Coke
for research projects since 2008.

The university also disclosed that
Coca-Cola had provided significant
funding to Dr. Hand, who left the Uni-
versity of South Carolina last year for
West Virginia. The company gave him
$806,500 for an “energy flux” study in
2011 and $507,000 last year to establish
the Global Energy Balance Network.

It is unclear how much of the money,
if any, ended up as personal income for
the professors.

“As long as everybody is disclosing
their potential conflicts and they’re be-
ing managed appropriately, that’s the
best that you can do,” Dr. Hand said. “It
makes perfect sense that companies
would want the best science that they
can get.”

The group’s president, Dr. Hill, also
has financial ties to Coca-Cola. The com-

pany last year gave an “unrestricted
monetary gift” of $1 million to the Uni-
versity of Colorado Foundation. In re-
sponse to a request made under the Col-
orado Open Records Act, the university
said that Coca-Cola had provided the
money “for the purposes of funding”
the Global Energy Balance Network.

Money Sought
Dr. Hill said he had sought money

from Coke to start the nonprofit because
there was no funding available from his
university. The group’s website says it
is also supported by a few universities
and ShareWIK Media Group, a pro-
ducer of videos about health. Dr. Hill
said that he had also received a commit-
ment of help from General Mills, as well
as promises of support from other busi-
nesses, which had not formally con-
firmed their offers.

He said he believed public health au-
thorities could more easily change the
way people eat by working with the

food industry instead of against it.
On its website, the group recom-

mends combining greater exercise and
food intake because, Dr. Hill said, “‘Eat
less’ has never been a message that’s
been effective. The message should be
‘Move more and eat smarter.’”

He emphasized that weight loss in-
volved a combination of complex fac-
tors and that his group’s goal was not to
play down the role of diet or to portray
obesity as solely a problem of inade-
quate exercise.

“If we are out there saying it’s all
about physical activity and it’s not
about food, then we deserve criticism,”
he said. “But I think we haven’t done
that.”

But in news releases and on its web-
site, the group has struck a different
tone.

“The media tends to blame the obes-
ity epidemic on our poor eating habits,”
one recent news release states. “But are
those french fries really the culprit? Dr.
Steve Blair explains that you shouldn’t
believe everything you see on TV.”

In the news release, Dr. Blair sug-
gests that sedentary behavior is a big-
ger factor.

Most public health experts say that
energy balance is an important concept,
because weight gain for most people is
about calories in vs. calories out. But
the experts say research makes it clear
that one side of the equation has a far
greater effect.

While people can lose weight in sev-
eral ways, many studies suggest that
those who keep it off for good consume
fewer calories. Growing evidence also
suggests that maintaining weight loss is
easier when people limit their intake of
high glycemic foods such as sugary
drinks and other refined carbohydrates,
which sharply raise blood sugar.

Physical activity is important and
certainly helps, experts say. But studies
show that exercise increases appetite,
causing people to consume more calo-
ries. Exercise also expends far fewer
calories than most people think. A 12-
ounce can of Coca-Cola, for example,
contains 140 calories and roughly 10 tea-
spoons of sugar. “It takes three miles of
walking to offset that one can of Coke,”
Dr. Popkin said.

In one of the most rigorous studies of
physical activity and weight loss, pub-
lished in the journal Obesity, scientists
recruited 200 overweight, sedentary
adults and put them on an aggressive
exercise program. To isolate the effects
of exercise on their weight, the subjects
were instructed not to make any
changes in their diets.

Participants were monitored to en-
sure they exercised five to six hours a
week, more than double the 2.5 weekly
hours of exercise recommended in fed-
eral guidelines. After a year, the men
had lost an average of just 3.5 pounds,
the women 2.5. Almost everyone was
still overweight or obese.

“Adding exercise to a diet program
helps,” said Dr. Anne McTiernan, the
lead author of the study and a research-
er at the Fred Hutchinson Cancer Cen-
ter in Seattle. “But for weight loss,
you’re going to get much more impact
with diet changes.”

Divergent Research
But much like the research on sugary

drinks, studies of physical activity fund-
ed by the beverage industry tend to
reach conclusions that differ from the
findings of studies by independent sci-
entists.

Last week, the Pennington Biomedi-
cal Research Center in Louisiana an-
nounced the findings of a large new
study on exercise in children that de-
termined that lack of physical activity
“is the biggest predictor of childhood
obesity around the world.”

The news release contained a dis-
closure: “This research was funded by
The Coca-Cola Company.”

Kelly D. Brownell, dean of the San-
ford School of Public Policy at Duke,
said that as a business, Coke “focused
on pushing a lot of calories in, but then
their philanthropy is focused on the cal-
ories out part, the exercise.”

In recent years, Coke has donated
money to build fitness centers in more
than 100 schools across the country. It
sponsors a program called “Exercise is
Medicine” to encourage doctors to pre-
scribe physical activity to patients. And
when Chicago’s City Council proposed a
soda tax in 2012 to help address the
city’s obesity problem, Coca-Cola donat-
ed $3 million to establish fitness pro-
grams in more than 60 of the city’s com-
munity centers.

The initiative to tax soda ultimately
failed.

“Reversing the obesity trend won’t
happen overnight,” Coca-Cola said in an
ad for its Chicago exercise initiative.
“But for thousands of families in Chi-
cago, it starts now, with the next push-
up, a single situp or a jumping jack.”

IN THE WAKE OF A SODA TAX PROPOSAL Images taken from a video by the Coca-Cola Foundation promoting a $3 million grant made in 2012 to establish fitness programs in Chicago.
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and there’s this huge political and public
backlash against soda, with every ma-
jor city trying to do something to curb
consumption,” said Michele Simon, a
public health lawyer. “This is a direct
response to the ways that the company
is losing. They’re desperate to stop the
bleeding.”

Coke has made a substantial invest-
ment in the new nonprofit. In response
to requests based on state open-records
laws, two universities that employ lead-
ers of the Global Energy Balance Net-
work disclosed that Coke had donated
$1.5 million last year to start the or-
ganization.

Since 2008, the company has also pro-
vided close to $4 million in funding for
various projects to two of the organ-
ization’s founding members: Dr. Blair, a
professor at the University of South
Carolina whose research over the past
25 years has formed much of the basis
of federal guidelines on physical activi-
ty, and Gregory A. Hand, dean of the
West Virginia University School of Pub-
lic Health.

Records show that the network’s
website, gebn.org, is registered to Coca-
Cola headquarters in Atlanta, and the
company is also listed as the site’s ad-
ministrator. The group’s president,
James O. Hill, a professor at the Uni-
versity of Colorado School of Medicine,
said Coke had registered the website
only because the network’s members
did not know how.

“They’re not running the show,” he
said. “We’re running the show.”

Coca-Cola’s public relations depart-
ment repeatedly declined requests for
an interview with its chief scientific offi-
cer, Rhona Applebaum, who has called
attention to the new group on Twitter. In
a statement, the company said it had a
long history of supporting scientific re-
search related to its beverages and top-
ics such as energy balance.

“We partner with some of the fore-
most experts in the fields of nutrition
and physical activity,” the statement
said. “It’s important to us that the re-
searchers we work with share their own
views and scientific findings, regardless
of the outcome, and are transparent and
open about our funding.”

Control of Message
Dr. Blair and other scientists affiliat-

ed with the group said that Coke had no
control over its work or message and
that they saw no problem with the com-
pany’s support because they had been
transparent about it.

But as of last week, the group’s Twit-
ter and Facebook pages, which promote
physical activity as a solution to chronic
disease and obesity while remaining
largely silent on the role of food and nu-
trition, made no mention of Coca-Cola’s
financial support. So far, the social me-
dia campaign has failed to gain much
traction: As of Friday, the group had
fewer than 1,000 followers on Twitter.

The group’s website also omitted
mention of Coke’s backing until Dr. Yoni
Freedhoff, an obesity expert at the Uni-
versity of Ottawa, wrote to the organ-
ization to inquire about its funding. Dr.
Blair said this was an oversight that had
been quickly corrected.

“As soon as we discovered that we
didn’t have not only Coca-Cola but other
funding sources on the website, we put
it on there,” Dr. Blair said. “Does that
make us totally corrupt in everything
we do?”

Coke’s involvement in the new or-
ganization is not the only example of
corporate-funded research and advoca-
cy to come under fire lately. The Ameri-
can Society for Nutrition and the Acad-
emy of Nutrition and Dietetics have
been criticized by public health advo-
cates for forming partnerships with
companies such as Kraft Foods, McDon-
ald’s, PepsiCo and Hershey’s. Dietitians
have also faced criticism for taking pay-
ments from Coke to present the compa-
ny’s soda as a healthy snack.

Critics say Coke has long cast the
obesity epidemic as primarily an exer-
cise problem. “The message is that
obesity is not about the foods or bever-
ages you’re consuming, it’s that you’re
not balancing those foods with exer-
cise,” Dr. Freedhoff of the University of
Ottawa said.

Now, public health advocates say,
Coca-Cola is going a step further, re-
cruiting reputable scientists to make
the case for them.

Dr. Hill, the nonprofit’s president, is a
co-founder of the National Weight Con-
trol Registry, a long-term study of peo-
ple who have lost weight, and has
served on committees for the World
Health Organization and the National
Institutes of Health. The American Soci-
ety for Nutrition refers to him as “a
leader in the fight against the global
obesity epidemic.”

Barry M. Popkin, a professor of global
nutrition at the University of North Car-
olina at Chapel Hill, said Coke’s support
of prominent health researchers was
reminiscent of tactics used by the tobac-
co industry, which enlisted experts to
become “merchants of doubt” about the
health hazards of smoking.

Marion Nestle, the author of the book
“Soda Politics” and a professor of nutri-
tion, food studies and public health at
New York University, was blunt: “The
Global Energy Balance Network is
nothing but a front group for Coca-Cola.
Coca-Cola’s agenda here is very clear:
Get these researchers to confuse the
science and deflect attention from di-
etary intake.”

Funding from the food industry is not
uncommon in scientific research. But
studies suggest that the funds tend to
bias findings. A recent analysis of bev-
erage studies, published in the journal
PLOS Medicine, found that those fund-
ed by Coca-Cola, PepsiCo, the American
Beverage Association and the sugar in-
dustry were five times more likely to
find no link between sugary drinks and
weight gain than studies whose authors
reported no financial conflicts.

On its website, the new nonprofit
promises to be “the voice of science” in
discussions about healthy lifestyles and
contends that the concept of energy bal-
ance provides “a new science-based
framework” for achieving a stable body
weight.

The group says there is “strong evi-
dence” that the key to preventing
weight gain is not reducing food intake
— as many public health experts recom-
mend — “but maintaining an active life-
style and eating more calories.” To back
up this contention, the group provides
links to two research papers, each of
which contains this footnote: “The pub-
lication of this article was supported by
The Coca-Cola Company.”

In March, Dr. Hill, Dr. Blair, and Dr.
Hand announced the creation of the or-
ganization in an editorial in the British
Journal of Sports Medicine. They ar-
gued that the public and many scien-
tists largely overlooked physical inac-
tivity as a cause of obesity. They said
they were creating the Global Energy
Balance Network to raise awareness
“about both sides of the energy balance
equation.”

The editorial contained a disclosure
that the group had received an “un-
restricted education gift” from Coca-
Cola.

In response to a request made under
the state Freedom of Information Act,
the University of South Carolina dis-
closed that Dr. Blair had received more
than $3.5 million in funding from Coke
for research projects since 2008.

The university also disclosed that
Coca-Cola had provided significant
funding to Dr. Hand, who left the Uni-
versity of South Carolina last year for
West Virginia. The company gave him
$806,500 for an “energy flux” study in
2011 and $507,000 last year to establish
the Global Energy Balance Network.

It is unclear how much of the money,
if any, ended up as personal income for
the professors.

“As long as everybody is disclosing
their potential conflicts and they’re be-
ing managed appropriately, that’s the
best that you can do,” Dr. Hand said. “It
makes perfect sense that companies
would want the best science that they
can get.”

The group’s president, Dr. Hill, also
has financial ties to Coca-Cola. The com-

pany last year gave an “unrestricted
monetary gift” of $1 million to the Uni-
versity of Colorado Foundation. In re-
sponse to a request made under the Col-
orado Open Records Act, the university
said that Coca-Cola had provided the
money “for the purposes of funding”
the Global Energy Balance Network.

Money Sought
Dr. Hill said he had sought money

from Coke to start the nonprofit because
there was no funding available from his
university. The group’s website says it
is also supported by a few universities
and ShareWIK Media Group, a pro-
ducer of videos about health. Dr. Hill
said that he had also received a commit-
ment of help from General Mills, as well
as promises of support from other busi-
nesses, which had not formally con-
firmed their offers.

He said he believed public health au-
thorities could more easily change the
way people eat by working with the

food industry instead of against it.
On its website, the group recom-

mends combining greater exercise and
food intake because, Dr. Hill said, “‘Eat
less’ has never been a message that’s
been effective. The message should be
‘Move more and eat smarter.’”

He emphasized that weight loss in-
volved a combination of complex fac-
tors and that his group’s goal was not to
play down the role of diet or to portray
obesity as solely a problem of inade-
quate exercise.

“If we are out there saying it’s all
about physical activity and it’s not
about food, then we deserve criticism,”
he said. “But I think we haven’t done
that.”

But in news releases and on its web-
site, the group has struck a different
tone.

“The media tends to blame the obes-
ity epidemic on our poor eating habits,”
one recent news release states. “But are
those french fries really the culprit? Dr.
Steve Blair explains that you shouldn’t
believe everything you see on TV.”

In the news release, Dr. Blair sug-
gests that sedentary behavior is a big-
ger factor.

Most public health experts say that
energy balance is an important concept,
because weight gain for most people is
about calories in vs. calories out. But
the experts say research makes it clear
that one side of the equation has a far
greater effect.

While people can lose weight in sev-
eral ways, many studies suggest that
those who keep it off for good consume
fewer calories. Growing evidence also
suggests that maintaining weight loss is
easier when people limit their intake of
high glycemic foods such as sugary
drinks and other refined carbohydrates,
which sharply raise blood sugar.

Physical activity is important and
certainly helps, experts say. But studies
show that exercise increases appetite,
causing people to consume more calo-
ries. Exercise also expends far fewer
calories than most people think. A 12-
ounce can of Coca-Cola, for example,
contains 140 calories and roughly 10 tea-
spoons of sugar. “It takes three miles of
walking to offset that one can of Coke,”
Dr. Popkin said.

In one of the most rigorous studies of
physical activity and weight loss, pub-
lished in the journal Obesity, scientists
recruited 200 overweight, sedentary
adults and put them on an aggressive
exercise program. To isolate the effects
of exercise on their weight, the subjects
were instructed not to make any
changes in their diets.

Participants were monitored to en-
sure they exercised five to six hours a
week, more than double the 2.5 weekly
hours of exercise recommended in fed-
eral guidelines. After a year, the men
had lost an average of just 3.5 pounds,
the women 2.5. Almost everyone was
still overweight or obese.

“Adding exercise to a diet program
helps,” said Dr. Anne McTiernan, the
lead author of the study and a research-
er at the Fred Hutchinson Cancer Cen-
ter in Seattle. “But for weight loss,
you’re going to get much more impact
with diet changes.”

Divergent Research
But much like the research on sugary

drinks, studies of physical activity fund-
ed by the beverage industry tend to
reach conclusions that differ from the
findings of studies by independent sci-
entists.

Last week, the Pennington Biomedi-
cal Research Center in Louisiana an-
nounced the findings of a large new
study on exercise in children that de-
termined that lack of physical activity
“is the biggest predictor of childhood
obesity around the world.”

The news release contained a dis-
closure: “This research was funded by
The Coca-Cola Company.”

Kelly D. Brownell, dean of the San-
ford School of Public Policy at Duke,
said that as a business, Coke “focused
on pushing a lot of calories in, but then
their philanthropy is focused on the cal-
ories out part, the exercise.”

In recent years, Coke has donated
money to build fitness centers in more
than 100 schools across the country. It
sponsors a program called “Exercise is
Medicine” to encourage doctors to pre-
scribe physical activity to patients. And
when Chicago’s City Council proposed a
soda tax in 2012 to help address the
city’s obesity problem, Coca-Cola donat-
ed $3 million to establish fitness pro-
grams in more than 60 of the city’s com-
munity centers.

The initiative to tax soda ultimately
failed.

“Reversing the obesity trend won’t
happen overnight,” Coca-Cola said in an
ad for its Chicago exercise initiative.
“But for thousands of families in Chi-
cago, it starts now, with the next push-
up, a single situp or a jumping jack.”

IN THE WAKE OF A SODA TAX PROPOSAL Images taken from a video by the Coca-Cola Foundation promoting a $3 million grant made in 2012 to establish fitness programs in Chicago.
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SCIENTISTS OF A NONPROFIT BACKED BY COKE From left, Steven N. Blair, a professor at the University of South
Carolina; James O. Hill, the organization’s president and a professor at the University of Colorado School
of Medicine; and Gregory A. Hand, dean of the West Virginia University School of Public Health.
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“Coca-Cola’s agenda here is very clear: Get these researchers to confuse the science and deflect attention from dietary intake.”

MARION NESTLE, a professor at New York University and the author of the book “Soda Politics”

“The message is
that obesity is not
about the foods
you’re consuming,
it’s that you’re not
balancing those
foods with
exercise.”
DR. YONI FREEDHOFF,
an obesity expert at the
University of Ottawa
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entists to make the case for them.
Dr. Hill, the nonprofit’s president, is a co-

founder of the National Weight Control Regis-
try, a long-term study of people who have lost 
weight, and has served on committees for the 
World Health Organization and the National 
Institutes of Health. The American Society for 
Nutrition refers to him as “a leader in the fight 
against the global obesity epidemic.”

Barry M. Popkin, a professor of global nutri-
tion at the University of North Carolina at Cha-
pel Hill, said Coke’s support of prominent health 
researchers was reminiscent of tactics used by 
the tobacco industry, which enlisted experts to 
become “merchants of doubt” about the health 
hazards of smoking.

Marion Nestle, the author of the book “Soda 
Politics” and a professor of nutrition, food stud-
ies and public health at New York University, 
was especially blunt: “The Global Energy Bal-
ance Network is nothing but a front group for 
Coca-Cola. Coca-Cola’s agenda here is very 
clear: Get these researchers to confuse the sci-
ence and deflect attention from dietary intake.”

Funding from the food industry is not un-
common in scientific research. But studies sug-
gest that the funds tend to bias findings. A recent 

analysis of beverage studies, published in the 
journal PLOS Medicine, found that those funded 
by Coca-Cola, PepsiCo, the American Beverage 
Association and the sugar industry were five 
times more likely to find no link between sug-
ary drinks and weight gain than studies whose 
authors reported no financial conflicts.

On its website, the new nonprofit promises 
to be “the voice of science” in discussions about 
healthy lifestyles and contends that the concept 
of energy balance provides “a new science-based 
framework” for achieving a stable body weight.

The group says there is “strong evidence” 
that the key to preventing weight gain is not re-
ducing food intake — as many public health ex-
perts recommend — “but maintaining an active 
lifestyle and eating more calories.” To back up 
this contention, the group provides links to two 
research papers, each of which contains this 
footnote: “The publication of this article was 
supported by The Coca-Cola Company.”

In March, Dr. Hill, Dr. Blair, and Dr. Hand 
announced the creation of the organization in an 
editorial in the British Journal of Sports Medi-
cine. They argued that the public and many sci-
entists largely overlooked physical inactivity 
as a cause of obesity. They said they were cre-
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and there’s this huge political and public
backlash against soda, with every ma-
jor city trying to do something to curb
consumption,” said Michele Simon, a
public health lawyer. “This is a direct
response to the ways that the company
is losing. They’re desperate to stop the
bleeding.”

Coke has made a substantial invest-
ment in the new nonprofit. In response
to requests based on state open-records
laws, two universities that employ lead-
ers of the Global Energy Balance Net-
work disclosed that Coke had donated
$1.5 million last year to start the or-
ganization.

Since 2008, the company has also pro-
vided close to $4 million in funding for
various projects to two of the organ-
ization’s founding members: Dr. Blair, a
professor at the University of South
Carolina whose research over the past
25 years has formed much of the basis
of federal guidelines on physical activi-
ty, and Gregory A. Hand, dean of the
West Virginia University School of Pub-
lic Health.

Records show that the network’s
website, gebn.org, is registered to Coca-
Cola headquarters in Atlanta, and the
company is also listed as the site’s ad-
ministrator. The group’s president,
James O. Hill, a professor at the Uni-
versity of Colorado School of Medicine,
said Coke had registered the website
only because the network’s members
did not know how.

“They’re not running the show,” he
said. “We’re running the show.”

Coca-Cola’s public relations depart-
ment repeatedly declined requests for
an interview with its chief scientific offi-
cer, Rhona Applebaum, who has called
attention to the new group on Twitter. In
a statement, the company said it had a
long history of supporting scientific re-
search related to its beverages and top-
ics such as energy balance.

“We partner with some of the fore-
most experts in the fields of nutrition
and physical activity,” the statement
said. “It’s important to us that the re-
searchers we work with share their own
views and scientific findings, regardless
of the outcome, and are transparent and
open about our funding.”

Control of Message
Dr. Blair and other scientists affiliat-

ed with the group said that Coke had no
control over its work or message and
that they saw no problem with the com-
pany’s support because they had been
transparent about it.

But as of last week, the group’s Twit-
ter and Facebook pages, which promote
physical activity as a solution to chronic
disease and obesity while remaining
largely silent on the role of food and nu-
trition, made no mention of Coca-Cola’s
financial support. So far, the social me-
dia campaign has failed to gain much
traction: As of Friday, the group had
fewer than 1,000 followers on Twitter.

The group’s website also omitted
mention of Coke’s backing until Dr. Yoni
Freedhoff, an obesity expert at the Uni-
versity of Ottawa, wrote to the organ-
ization to inquire about its funding. Dr.
Blair said this was an oversight that had
been quickly corrected.

“As soon as we discovered that we
didn’t have not only Coca-Cola but other
funding sources on the website, we put
it on there,” Dr. Blair said. “Does that
make us totally corrupt in everything
we do?”

Coke’s involvement in the new or-
ganization is not the only example of
corporate-funded research and advoca-
cy to come under fire lately. The Ameri-
can Society for Nutrition and the Acad-
emy of Nutrition and Dietetics have
been criticized by public health advo-
cates for forming partnerships with
companies such as Kraft Foods, McDon-
ald’s, PepsiCo and Hershey’s. Dietitians
have also faced criticism for taking pay-
ments from Coke to present the compa-
ny’s soda as a healthy snack.

Critics say Coke has long cast the
obesity epidemic as primarily an exer-
cise problem. “The message is that
obesity is not about the foods or bever-
ages you’re consuming, it’s that you’re
not balancing those foods with exer-
cise,” Dr. Freedhoff of the University of
Ottawa said.

Now, public health advocates say,
Coca-Cola is going a step further, re-
cruiting reputable scientists to make
the case for them.

Dr. Hill, the nonprofit’s president, is a
co-founder of the National Weight Con-
trol Registry, a long-term study of peo-
ple who have lost weight, and has
served on committees for the World
Health Organization and the National
Institutes of Health. The American Soci-
ety for Nutrition refers to him as “a
leader in the fight against the global
obesity epidemic.”

Barry M. Popkin, a professor of global
nutrition at the University of North Car-
olina at Chapel Hill, said Coke’s support
of prominent health researchers was
reminiscent of tactics used by the tobac-
co industry, which enlisted experts to
become “merchants of doubt” about the
health hazards of smoking.

Marion Nestle, the author of the book
“Soda Politics” and a professor of nutri-
tion, food studies and public health at
New York University, was blunt: “The
Global Energy Balance Network is
nothing but a front group for Coca-Cola.
Coca-Cola’s agenda here is very clear:
Get these researchers to confuse the
science and deflect attention from di-
etary intake.”

Funding from the food industry is not
uncommon in scientific research. But
studies suggest that the funds tend to
bias findings. A recent analysis of bev-
erage studies, published in the journal
PLOS Medicine, found that those fund-
ed by Coca-Cola, PepsiCo, the American
Beverage Association and the sugar in-
dustry were five times more likely to
find no link between sugary drinks and
weight gain than studies whose authors
reported no financial conflicts.

On its website, the new nonprofit
promises to be “the voice of science” in
discussions about healthy lifestyles and
contends that the concept of energy bal-
ance provides “a new science-based
framework” for achieving a stable body
weight.

The group says there is “strong evi-
dence” that the key to preventing
weight gain is not reducing food intake
— as many public health experts recom-
mend — “but maintaining an active life-
style and eating more calories.” To back
up this contention, the group provides
links to two research papers, each of
which contains this footnote: “The pub-
lication of this article was supported by
The Coca-Cola Company.”

In March, Dr. Hill, Dr. Blair, and Dr.
Hand announced the creation of the or-
ganization in an editorial in the British
Journal of Sports Medicine. They ar-
gued that the public and many scien-
tists largely overlooked physical inac-
tivity as a cause of obesity. They said
they were creating the Global Energy
Balance Network to raise awareness
“about both sides of the energy balance
equation.”

The editorial contained a disclosure
that the group had received an “un-
restricted education gift” from Coca-
Cola.

In response to a request made under
the state Freedom of Information Act,
the University of South Carolina dis-
closed that Dr. Blair had received more
than $3.5 million in funding from Coke
for research projects since 2008.

The university also disclosed that
Coca-Cola had provided significant
funding to Dr. Hand, who left the Uni-
versity of South Carolina last year for
West Virginia. The company gave him
$806,500 for an “energy flux” study in
2011 and $507,000 last year to establish
the Global Energy Balance Network.

It is unclear how much of the money,
if any, ended up as personal income for
the professors.

“As long as everybody is disclosing
their potential conflicts and they’re be-
ing managed appropriately, that’s the
best that you can do,” Dr. Hand said. “It
makes perfect sense that companies
would want the best science that they
can get.”

The group’s president, Dr. Hill, also
has financial ties to Coca-Cola. The com-

pany last year gave an “unrestricted
monetary gift” of $1 million to the Uni-
versity of Colorado Foundation. In re-
sponse to a request made under the Col-
orado Open Records Act, the university
said that Coca-Cola had provided the
money “for the purposes of funding”
the Global Energy Balance Network.

Money Sought
Dr. Hill said he had sought money

from Coke to start the nonprofit because
there was no funding available from his
university. The group’s website says it
is also supported by a few universities
and ShareWIK Media Group, a pro-
ducer of videos about health. Dr. Hill
said that he had also received a commit-
ment of help from General Mills, as well
as promises of support from other busi-
nesses, which had not formally con-
firmed their offers.

He said he believed public health au-
thorities could more easily change the
way people eat by working with the

food industry instead of against it.
On its website, the group recom-

mends combining greater exercise and
food intake because, Dr. Hill said, “‘Eat
less’ has never been a message that’s
been effective. The message should be
‘Move more and eat smarter.’”

He emphasized that weight loss in-
volved a combination of complex fac-
tors and that his group’s goal was not to
play down the role of diet or to portray
obesity as solely a problem of inade-
quate exercise.

“If we are out there saying it’s all
about physical activity and it’s not
about food, then we deserve criticism,”
he said. “But I think we haven’t done
that.”

But in news releases and on its web-
site, the group has struck a different
tone.

“The media tends to blame the obes-
ity epidemic on our poor eating habits,”
one recent news release states. “But are
those french fries really the culprit? Dr.
Steve Blair explains that you shouldn’t
believe everything you see on TV.”

In the news release, Dr. Blair sug-
gests that sedentary behavior is a big-
ger factor.

Most public health experts say that
energy balance is an important concept,
because weight gain for most people is
about calories in vs. calories out. But
the experts say research makes it clear
that one side of the equation has a far
greater effect.

While people can lose weight in sev-
eral ways, many studies suggest that
those who keep it off for good consume
fewer calories. Growing evidence also
suggests that maintaining weight loss is
easier when people limit their intake of
high glycemic foods such as sugary
drinks and other refined carbohydrates,
which sharply raise blood sugar.

Physical activity is important and
certainly helps, experts say. But studies
show that exercise increases appetite,
causing people to consume more calo-
ries. Exercise also expends far fewer
calories than most people think. A 12-
ounce can of Coca-Cola, for example,
contains 140 calories and roughly 10 tea-
spoons of sugar. “It takes three miles of
walking to offset that one can of Coke,”
Dr. Popkin said.

In one of the most rigorous studies of
physical activity and weight loss, pub-
lished in the journal Obesity, scientists
recruited 200 overweight, sedentary
adults and put them on an aggressive
exercise program. To isolate the effects
of exercise on their weight, the subjects
were instructed not to make any
changes in their diets.

Participants were monitored to en-
sure they exercised five to six hours a
week, more than double the 2.5 weekly
hours of exercise recommended in fed-
eral guidelines. After a year, the men
had lost an average of just 3.5 pounds,
the women 2.5. Almost everyone was
still overweight or obese.

“Adding exercise to a diet program
helps,” said Dr. Anne McTiernan, the
lead author of the study and a research-
er at the Fred Hutchinson Cancer Cen-
ter in Seattle. “But for weight loss,
you’re going to get much more impact
with diet changes.”

Divergent Research
But much like the research on sugary

drinks, studies of physical activity fund-
ed by the beverage industry tend to
reach conclusions that differ from the
findings of studies by independent sci-
entists.

Last week, the Pennington Biomedi-
cal Research Center in Louisiana an-
nounced the findings of a large new
study on exercise in children that de-
termined that lack of physical activity
“is the biggest predictor of childhood
obesity around the world.”

The news release contained a dis-
closure: “This research was funded by
The Coca-Cola Company.”

Kelly D. Brownell, dean of the San-
ford School of Public Policy at Duke,
said that as a business, Coke “focused
on pushing a lot of calories in, but then
their philanthropy is focused on the cal-
ories out part, the exercise.”

In recent years, Coke has donated
money to build fitness centers in more
than 100 schools across the country. It
sponsors a program called “Exercise is
Medicine” to encourage doctors to pre-
scribe physical activity to patients. And
when Chicago’s City Council proposed a
soda tax in 2012 to help address the
city’s obesity problem, Coca-Cola donat-
ed $3 million to establish fitness pro-
grams in more than 60 of the city’s com-
munity centers.

The initiative to tax soda ultimately
failed.

“Reversing the obesity trend won’t
happen overnight,” Coca-Cola said in an
ad for its Chicago exercise initiative.
“But for thousands of families in Chi-
cago, it starts now, with the next push-
up, a single situp or a jumping jack.”

IN THE WAKE OF A SODA TAX PROPOSAL Images taken from a video by the Coca-Cola Foundation promoting a $3 million grant made in 2012 to establish fitness programs in Chicago.
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SCIENTISTS OF A NONPROFIT BACKED BY COKE From left, Steven N. Blair, a professor at the University of South
Carolina; James O. Hill, the organization’s president and a professor at the University of Colorado School
of Medicine; and Gregory A. Hand, dean of the West Virginia University School of Public Health.
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“Coca-Cola’s agenda here is very clear: Get these researchers to confuse the science and deflect attention from dietary intake.”

MARION NESTLE, a professor at New York University and the author of the book “Soda Politics”

“The message is
that obesity is not
about the foods
you’re consuming,
it’s that you’re not
balancing those
foods with
exercise.”
DR. YONI FREEDHOFF,
an obesity expert at the
University of Ottawa
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and there’s this huge political and public
backlash against soda, with every ma-
jor city trying to do something to curb
consumption,” said Michele Simon, a
public health lawyer. “This is a direct
response to the ways that the company
is losing. They’re desperate to stop the
bleeding.”

Coke has made a substantial invest-
ment in the new nonprofit. In response
to requests based on state open-records
laws, two universities that employ lead-
ers of the Global Energy Balance Net-
work disclosed that Coke had donated
$1.5 million last year to start the or-
ganization.

Since 2008, the company has also pro-
vided close to $4 million in funding for
various projects to two of the organ-
ization’s founding members: Dr. Blair, a
professor at the University of South
Carolina whose research over the past
25 years has formed much of the basis
of federal guidelines on physical activi-
ty, and Gregory A. Hand, dean of the
West Virginia University School of Pub-
lic Health.

Records show that the network’s
website, gebn.org, is registered to Coca-
Cola headquarters in Atlanta, and the
company is also listed as the site’s ad-
ministrator. The group’s president,
James O. Hill, a professor at the Uni-
versity of Colorado School of Medicine,
said Coke had registered the website
only because the network’s members
did not know how.

“They’re not running the show,” he
said. “We’re running the show.”

Coca-Cola’s public relations depart-
ment repeatedly declined requests for
an interview with its chief scientific offi-
cer, Rhona Applebaum, who has called
attention to the new group on Twitter. In
a statement, the company said it had a
long history of supporting scientific re-
search related to its beverages and top-
ics such as energy balance.

“We partner with some of the fore-
most experts in the fields of nutrition
and physical activity,” the statement
said. “It’s important to us that the re-
searchers we work with share their own
views and scientific findings, regardless
of the outcome, and are transparent and
open about our funding.”

Control of Message
Dr. Blair and other scientists affiliat-

ed with the group said that Coke had no
control over its work or message and
that they saw no problem with the com-
pany’s support because they had been
transparent about it.

But as of last week, the group’s Twit-
ter and Facebook pages, which promote
physical activity as a solution to chronic
disease and obesity while remaining
largely silent on the role of food and nu-
trition, made no mention of Coca-Cola’s
financial support. So far, the social me-
dia campaign has failed to gain much
traction: As of Friday, the group had
fewer than 1,000 followers on Twitter.

The group’s website also omitted
mention of Coke’s backing until Dr. Yoni
Freedhoff, an obesity expert at the Uni-
versity of Ottawa, wrote to the organ-
ization to inquire about its funding. Dr.
Blair said this was an oversight that had
been quickly corrected.

“As soon as we discovered that we
didn’t have not only Coca-Cola but other
funding sources on the website, we put
it on there,” Dr. Blair said. “Does that
make us totally corrupt in everything
we do?”

Coke’s involvement in the new or-
ganization is not the only example of
corporate-funded research and advoca-
cy to come under fire lately. The Ameri-
can Society for Nutrition and the Acad-
emy of Nutrition and Dietetics have
been criticized by public health advo-
cates for forming partnerships with
companies such as Kraft Foods, McDon-
ald’s, PepsiCo and Hershey’s. Dietitians
have also faced criticism for taking pay-
ments from Coke to present the compa-
ny’s soda as a healthy snack.

Critics say Coke has long cast the
obesity epidemic as primarily an exer-
cise problem. “The message is that
obesity is not about the foods or bever-
ages you’re consuming, it’s that you’re
not balancing those foods with exer-
cise,” Dr. Freedhoff of the University of
Ottawa said.

Now, public health advocates say,
Coca-Cola is going a step further, re-
cruiting reputable scientists to make
the case for them.

Dr. Hill, the nonprofit’s president, is a
co-founder of the National Weight Con-
trol Registry, a long-term study of peo-
ple who have lost weight, and has
served on committees for the World
Health Organization and the National
Institutes of Health. The American Soci-
ety for Nutrition refers to him as “a
leader in the fight against the global
obesity epidemic.”

Barry M. Popkin, a professor of global
nutrition at the University of North Car-
olina at Chapel Hill, said Coke’s support
of prominent health researchers was
reminiscent of tactics used by the tobac-
co industry, which enlisted experts to
become “merchants of doubt” about the
health hazards of smoking.

Marion Nestle, the author of the book
“Soda Politics” and a professor of nutri-
tion, food studies and public health at
New York University, was blunt: “The
Global Energy Balance Network is
nothing but a front group for Coca-Cola.
Coca-Cola’s agenda here is very clear:
Get these researchers to confuse the
science and deflect attention from di-
etary intake.”

Funding from the food industry is not
uncommon in scientific research. But
studies suggest that the funds tend to
bias findings. A recent analysis of bev-
erage studies, published in the journal
PLOS Medicine, found that those fund-
ed by Coca-Cola, PepsiCo, the American
Beverage Association and the sugar in-
dustry were five times more likely to
find no link between sugary drinks and
weight gain than studies whose authors
reported no financial conflicts.

On its website, the new nonprofit
promises to be “the voice of science” in
discussions about healthy lifestyles and
contends that the concept of energy bal-
ance provides “a new science-based
framework” for achieving a stable body
weight.

The group says there is “strong evi-
dence” that the key to preventing
weight gain is not reducing food intake
— as many public health experts recom-
mend — “but maintaining an active life-
style and eating more calories.” To back
up this contention, the group provides
links to two research papers, each of
which contains this footnote: “The pub-
lication of this article was supported by
The Coca-Cola Company.”

In March, Dr. Hill, Dr. Blair, and Dr.
Hand announced the creation of the or-
ganization in an editorial in the British
Journal of Sports Medicine. They ar-
gued that the public and many scien-
tists largely overlooked physical inac-
tivity as a cause of obesity. They said
they were creating the Global Energy
Balance Network to raise awareness
“about both sides of the energy balance
equation.”

The editorial contained a disclosure
that the group had received an “un-
restricted education gift” from Coca-
Cola.

In response to a request made under
the state Freedom of Information Act,
the University of South Carolina dis-
closed that Dr. Blair had received more
than $3.5 million in funding from Coke
for research projects since 2008.

The university also disclosed that
Coca-Cola had provided significant
funding to Dr. Hand, who left the Uni-
versity of South Carolina last year for
West Virginia. The company gave him
$806,500 for an “energy flux” study in
2011 and $507,000 last year to establish
the Global Energy Balance Network.

It is unclear how much of the money,
if any, ended up as personal income for
the professors.

“As long as everybody is disclosing
their potential conflicts and they’re be-
ing managed appropriately, that’s the
best that you can do,” Dr. Hand said. “It
makes perfect sense that companies
would want the best science that they
can get.”

The group’s president, Dr. Hill, also
has financial ties to Coca-Cola. The com-

pany last year gave an “unrestricted
monetary gift” of $1 million to the Uni-
versity of Colorado Foundation. In re-
sponse to a request made under the Col-
orado Open Records Act, the university
said that Coca-Cola had provided the
money “for the purposes of funding”
the Global Energy Balance Network.

Money Sought
Dr. Hill said he had sought money

from Coke to start the nonprofit because
there was no funding available from his
university. The group’s website says it
is also supported by a few universities
and ShareWIK Media Group, a pro-
ducer of videos about health. Dr. Hill
said that he had also received a commit-
ment of help from General Mills, as well
as promises of support from other busi-
nesses, which had not formally con-
firmed their offers.

He said he believed public health au-
thorities could more easily change the
way people eat by working with the

food industry instead of against it.
On its website, the group recom-

mends combining greater exercise and
food intake because, Dr. Hill said, “‘Eat
less’ has never been a message that’s
been effective. The message should be
‘Move more and eat smarter.’”

He emphasized that weight loss in-
volved a combination of complex fac-
tors and that his group’s goal was not to
play down the role of diet or to portray
obesity as solely a problem of inade-
quate exercise.

“If we are out there saying it’s all
about physical activity and it’s not
about food, then we deserve criticism,”
he said. “But I think we haven’t done
that.”

But in news releases and on its web-
site, the group has struck a different
tone.

“The media tends to blame the obes-
ity epidemic on our poor eating habits,”
one recent news release states. “But are
those french fries really the culprit? Dr.
Steve Blair explains that you shouldn’t
believe everything you see on TV.”

In the news release, Dr. Blair sug-
gests that sedentary behavior is a big-
ger factor.

Most public health experts say that
energy balance is an important concept,
because weight gain for most people is
about calories in vs. calories out. But
the experts say research makes it clear
that one side of the equation has a far
greater effect.

While people can lose weight in sev-
eral ways, many studies suggest that
those who keep it off for good consume
fewer calories. Growing evidence also
suggests that maintaining weight loss is
easier when people limit their intake of
high glycemic foods such as sugary
drinks and other refined carbohydrates,
which sharply raise blood sugar.

Physical activity is important and
certainly helps, experts say. But studies
show that exercise increases appetite,
causing people to consume more calo-
ries. Exercise also expends far fewer
calories than most people think. A 12-
ounce can of Coca-Cola, for example,
contains 140 calories and roughly 10 tea-
spoons of sugar. “It takes three miles of
walking to offset that one can of Coke,”
Dr. Popkin said.

In one of the most rigorous studies of
physical activity and weight loss, pub-
lished in the journal Obesity, scientists
recruited 200 overweight, sedentary
adults and put them on an aggressive
exercise program. To isolate the effects
of exercise on their weight, the subjects
were instructed not to make any
changes in their diets.

Participants were monitored to en-
sure they exercised five to six hours a
week, more than double the 2.5 weekly
hours of exercise recommended in fed-
eral guidelines. After a year, the men
had lost an average of just 3.5 pounds,
the women 2.5. Almost everyone was
still overweight or obese.

“Adding exercise to a diet program
helps,” said Dr. Anne McTiernan, the
lead author of the study and a research-
er at the Fred Hutchinson Cancer Cen-
ter in Seattle. “But for weight loss,
you’re going to get much more impact
with diet changes.”

Divergent Research
But much like the research on sugary

drinks, studies of physical activity fund-
ed by the beverage industry tend to
reach conclusions that differ from the
findings of studies by independent sci-
entists.

Last week, the Pennington Biomedi-
cal Research Center in Louisiana an-
nounced the findings of a large new
study on exercise in children that de-
termined that lack of physical activity
“is the biggest predictor of childhood
obesity around the world.”

The news release contained a dis-
closure: “This research was funded by
The Coca-Cola Company.”

Kelly D. Brownell, dean of the San-
ford School of Public Policy at Duke,
said that as a business, Coke “focused
on pushing a lot of calories in, but then
their philanthropy is focused on the cal-
ories out part, the exercise.”

In recent years, Coke has donated
money to build fitness centers in more
than 100 schools across the country. It
sponsors a program called “Exercise is
Medicine” to encourage doctors to pre-
scribe physical activity to patients. And
when Chicago’s City Council proposed a
soda tax in 2012 to help address the
city’s obesity problem, Coca-Cola donat-
ed $3 million to establish fitness pro-
grams in more than 60 of the city’s com-
munity centers.

The initiative to tax soda ultimately
failed.

“Reversing the obesity trend won’t
happen overnight,” Coca-Cola said in an
ad for its Chicago exercise initiative.
“But for thousands of families in Chi-
cago, it starts now, with the next push-
up, a single situp or a jumping jack.”

IN THE WAKE OF A SODA TAX PROPOSAL Images taken from a video by the Coca-Cola Foundation promoting a $3 million grant made in 2012 to establish fitness programs in Chicago.
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SCIENTISTS OF A NONPROFIT BACKED BY COKE From left, Steven N. Blair, a professor at the University of South
Carolina; James O. Hill, the organization’s president and a professor at the University of Colorado School
of Medicine; and Gregory A. Hand, dean of the West Virginia University School of Public Health.
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“Coca-Cola’s agenda here is very clear: Get these researchers to confuse the science and deflect attention from dietary intake.”

MARION NESTLE, a professor at New York University and the author of the book “Soda Politics”

“The message is
that obesity is not
about the foods
you’re consuming,
it’s that you’re not
balancing those
foods with
exercise.”
DR. YONI FREEDHOFF,
an obesity expert at the
University of Ottawa
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ating the Global Energy Balance 
Network to raise awareness “about 
both sides of the energy balance 
equation.”

The editorial contained a dis-
closure that the group had received 
an “unrestricted education gift” 
from Coca-Cola.

In response to a request made 
under the state Freedom of Infor-
mation Act, the University of South 
Carolina disclosed that Dr. Blair 
had received more than $3.5 million 
in funding from Coke for research 
projects since 2008.

The university also disclosed 
that Coca-Cola had provided signifi-
cant funding to Dr. Hand, who left 
the University of South Carolina last 
year for West Virginia. The compa-
ny gave him $806,500 for an “energy 
flux” study in 2011 and $507,000 last 
year to establish the Global Energy 
Balance Network.

It is unclear how much of the 
money, if any, ended up as personal 
income for the professors.

“As long as everybody is disclosing their 
potential conflicts and they’re being managed 
appropriately, that’s the best that you can do,” 
Dr. Hand said. “It makes perfect sense that 
companies would want the best science that 
they can get.”

The group’s president, Dr. Hill, also has fi-
nancial ties to Coca-Cola. The company last 
year gave an “unrestricted monetary gift” of $1 
million to the University of Colorado Founda-
tion. In response to a request made under the 
Colorado Open Records Act, the university said 
that Coca-Cola had provided the money “for the 
purposes of funding” the Global Energy Bal-
ance Network.

Dr. Hill said he had sought money from 
Coke to start the nonprofit because there was 
no funding available from his university. The 
group’s website says it is also supported by a 
few universities and ShareWIK Media Group, 
a producer of videos about health. Dr. Hill said 
that he had also received a commitment of help 
from General Mills, as well as promises of sup-
port from other businesses, which had not for-
mally confirmed their offers.

He said he believed public health authori-
ties could more easily change the way people 
eat by working with the food industry instead 
of against it.

On its website, the group recommends com-
bining greater exercise and food intake because, 
Dr. Hill said, “ ‘Eat less’ has never been a mes-
sage that’s been effective. The message should 
be ‘Move more and eat smarter.’ ”

He emphasized that weight loss involved 
a combination of complex factors and that his 
group’s goal was not to play down the role of 
diet or to portray obesity as solely a problem of 
inadequate exercise.

“If we are out there saying it’s all about 
physical activity and it’s not about food, then 
we deserve criticism,” he said. “But I think we 
haven’t done that.”

But in news releases and on its website, the 
group has struck a different tone.

“The media tends to blame the obesity epi-
demic on our poor eating habits,” one recent 
news release states. “But are those french fries 
really the culprit? Dr. Steve Blair explains that 
you shouldn’t believe everything you see on TV.”
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and there’s this huge political and public
backlash against soda, with every ma-
jor city trying to do something to curb
consumption,” said Michele Simon, a
public health lawyer. “This is a direct
response to the ways that the company
is losing. They’re desperate to stop the
bleeding.”

Coke has made a substantial invest-
ment in the new nonprofit. In response
to requests based on state open-records
laws, two universities that employ lead-
ers of the Global Energy Balance Net-
work disclosed that Coke had donated
$1.5 million last year to start the or-
ganization.

Since 2008, the company has also pro-
vided close to $4 million in funding for
various projects to two of the organ-
ization’s founding members: Dr. Blair, a
professor at the University of South
Carolina whose research over the past
25 years has formed much of the basis
of federal guidelines on physical activi-
ty, and Gregory A. Hand, dean of the
West Virginia University School of Pub-
lic Health.

Records show that the network’s
website, gebn.org, is registered to Coca-
Cola headquarters in Atlanta, and the
company is also listed as the site’s ad-
ministrator. The group’s president,
James O. Hill, a professor at the Uni-
versity of Colorado School of Medicine,
said Coke had registered the website
only because the network’s members
did not know how.

“They’re not running the show,” he
said. “We’re running the show.”

Coca-Cola’s public relations depart-
ment repeatedly declined requests for
an interview with its chief scientific offi-
cer, Rhona Applebaum, who has called
attention to the new group on Twitter. In
a statement, the company said it had a
long history of supporting scientific re-
search related to its beverages and top-
ics such as energy balance.

“We partner with some of the fore-
most experts in the fields of nutrition
and physical activity,” the statement
said. “It’s important to us that the re-
searchers we work with share their own
views and scientific findings, regardless
of the outcome, and are transparent and
open about our funding.”

Control of Message
Dr. Blair and other scientists affiliat-

ed with the group said that Coke had no
control over its work or message and
that they saw no problem with the com-
pany’s support because they had been
transparent about it.

But as of last week, the group’s Twit-
ter and Facebook pages, which promote
physical activity as a solution to chronic
disease and obesity while remaining
largely silent on the role of food and nu-
trition, made no mention of Coca-Cola’s
financial support. So far, the social me-
dia campaign has failed to gain much
traction: As of Friday, the group had
fewer than 1,000 followers on Twitter.

The group’s website also omitted
mention of Coke’s backing until Dr. Yoni
Freedhoff, an obesity expert at the Uni-
versity of Ottawa, wrote to the organ-
ization to inquire about its funding. Dr.
Blair said this was an oversight that had
been quickly corrected.

“As soon as we discovered that we
didn’t have not only Coca-Cola but other
funding sources on the website, we put
it on there,” Dr. Blair said. “Does that
make us totally corrupt in everything
we do?”

Coke’s involvement in the new or-
ganization is not the only example of
corporate-funded research and advoca-
cy to come under fire lately. The Ameri-
can Society for Nutrition and the Acad-
emy of Nutrition and Dietetics have
been criticized by public health advo-
cates for forming partnerships with
companies such as Kraft Foods, McDon-
ald’s, PepsiCo and Hershey’s. Dietitians
have also faced criticism for taking pay-
ments from Coke to present the compa-
ny’s soda as a healthy snack.

Critics say Coke has long cast the
obesity epidemic as primarily an exer-
cise problem. “The message is that
obesity is not about the foods or bever-
ages you’re consuming, it’s that you’re
not balancing those foods with exer-
cise,” Dr. Freedhoff of the University of
Ottawa said.

Now, public health advocates say,
Coca-Cola is going a step further, re-
cruiting reputable scientists to make
the case for them.

Dr. Hill, the nonprofit’s president, is a
co-founder of the National Weight Con-
trol Registry, a long-term study of peo-
ple who have lost weight, and has
served on committees for the World
Health Organization and the National
Institutes of Health. The American Soci-
ety for Nutrition refers to him as “a
leader in the fight against the global
obesity epidemic.”

Barry M. Popkin, a professor of global
nutrition at the University of North Car-
olina at Chapel Hill, said Coke’s support
of prominent health researchers was
reminiscent of tactics used by the tobac-
co industry, which enlisted experts to
become “merchants of doubt” about the
health hazards of smoking.

Marion Nestle, the author of the book
“Soda Politics” and a professor of nutri-
tion, food studies and public health at
New York University, was blunt: “The
Global Energy Balance Network is
nothing but a front group for Coca-Cola.
Coca-Cola’s agenda here is very clear:
Get these researchers to confuse the
science and deflect attention from di-
etary intake.”

Funding from the food industry is not
uncommon in scientific research. But
studies suggest that the funds tend to
bias findings. A recent analysis of bev-
erage studies, published in the journal
PLOS Medicine, found that those fund-
ed by Coca-Cola, PepsiCo, the American
Beverage Association and the sugar in-
dustry were five times more likely to
find no link between sugary drinks and
weight gain than studies whose authors
reported no financial conflicts.

On its website, the new nonprofit
promises to be “the voice of science” in
discussions about healthy lifestyles and
contends that the concept of energy bal-
ance provides “a new science-based
framework” for achieving a stable body
weight.

The group says there is “strong evi-
dence” that the key to preventing
weight gain is not reducing food intake
— as many public health experts recom-
mend — “but maintaining an active life-
style and eating more calories.” To back
up this contention, the group provides
links to two research papers, each of
which contains this footnote: “The pub-
lication of this article was supported by
The Coca-Cola Company.”

In March, Dr. Hill, Dr. Blair, and Dr.
Hand announced the creation of the or-
ganization in an editorial in the British
Journal of Sports Medicine. They ar-
gued that the public and many scien-
tists largely overlooked physical inac-
tivity as a cause of obesity. They said
they were creating the Global Energy
Balance Network to raise awareness
“about both sides of the energy balance
equation.”

The editorial contained a disclosure
that the group had received an “un-
restricted education gift” from Coca-
Cola.

In response to a request made under
the state Freedom of Information Act,
the University of South Carolina dis-
closed that Dr. Blair had received more
than $3.5 million in funding from Coke
for research projects since 2008.

The university also disclosed that
Coca-Cola had provided significant
funding to Dr. Hand, who left the Uni-
versity of South Carolina last year for
West Virginia. The company gave him
$806,500 for an “energy flux” study in
2011 and $507,000 last year to establish
the Global Energy Balance Network.

It is unclear how much of the money,
if any, ended up as personal income for
the professors.

“As long as everybody is disclosing
their potential conflicts and they’re be-
ing managed appropriately, that’s the
best that you can do,” Dr. Hand said. “It
makes perfect sense that companies
would want the best science that they
can get.”

The group’s president, Dr. Hill, also
has financial ties to Coca-Cola. The com-

pany last year gave an “unrestricted
monetary gift” of $1 million to the Uni-
versity of Colorado Foundation. In re-
sponse to a request made under the Col-
orado Open Records Act, the university
said that Coca-Cola had provided the
money “for the purposes of funding”
the Global Energy Balance Network.

Money Sought
Dr. Hill said he had sought money

from Coke to start the nonprofit because
there was no funding available from his
university. The group’s website says it
is also supported by a few universities
and ShareWIK Media Group, a pro-
ducer of videos about health. Dr. Hill
said that he had also received a commit-
ment of help from General Mills, as well
as promises of support from other busi-
nesses, which had not formally con-
firmed their offers.

He said he believed public health au-
thorities could more easily change the
way people eat by working with the

food industry instead of against it.
On its website, the group recom-

mends combining greater exercise and
food intake because, Dr. Hill said, “‘Eat
less’ has never been a message that’s
been effective. The message should be
‘Move more and eat smarter.’”

He emphasized that weight loss in-
volved a combination of complex fac-
tors and that his group’s goal was not to
play down the role of diet or to portray
obesity as solely a problem of inade-
quate exercise.

“If we are out there saying it’s all
about physical activity and it’s not
about food, then we deserve criticism,”
he said. “But I think we haven’t done
that.”

But in news releases and on its web-
site, the group has struck a different
tone.

“The media tends to blame the obes-
ity epidemic on our poor eating habits,”
one recent news release states. “But are
those french fries really the culprit? Dr.
Steve Blair explains that you shouldn’t
believe everything you see on TV.”

In the news release, Dr. Blair sug-
gests that sedentary behavior is a big-
ger factor.

Most public health experts say that
energy balance is an important concept,
because weight gain for most people is
about calories in vs. calories out. But
the experts say research makes it clear
that one side of the equation has a far
greater effect.

While people can lose weight in sev-
eral ways, many studies suggest that
those who keep it off for good consume
fewer calories. Growing evidence also
suggests that maintaining weight loss is
easier when people limit their intake of
high glycemic foods such as sugary
drinks and other refined carbohydrates,
which sharply raise blood sugar.

Physical activity is important and
certainly helps, experts say. But studies
show that exercise increases appetite,
causing people to consume more calo-
ries. Exercise also expends far fewer
calories than most people think. A 12-
ounce can of Coca-Cola, for example,
contains 140 calories and roughly 10 tea-
spoons of sugar. “It takes three miles of
walking to offset that one can of Coke,”
Dr. Popkin said.

In one of the most rigorous studies of
physical activity and weight loss, pub-
lished in the journal Obesity, scientists
recruited 200 overweight, sedentary
adults and put them on an aggressive
exercise program. To isolate the effects
of exercise on their weight, the subjects
were instructed not to make any
changes in their diets.

Participants were monitored to en-
sure they exercised five to six hours a
week, more than double the 2.5 weekly
hours of exercise recommended in fed-
eral guidelines. After a year, the men
had lost an average of just 3.5 pounds,
the women 2.5. Almost everyone was
still overweight or obese.

“Adding exercise to a diet program
helps,” said Dr. Anne McTiernan, the
lead author of the study and a research-
er at the Fred Hutchinson Cancer Cen-
ter in Seattle. “But for weight loss,
you’re going to get much more impact
with diet changes.”

Divergent Research
But much like the research on sugary

drinks, studies of physical activity fund-
ed by the beverage industry tend to
reach conclusions that differ from the
findings of studies by independent sci-
entists.

Last week, the Pennington Biomedi-
cal Research Center in Louisiana an-
nounced the findings of a large new
study on exercise in children that de-
termined that lack of physical activity
“is the biggest predictor of childhood
obesity around the world.”

The news release contained a dis-
closure: “This research was funded by
The Coca-Cola Company.”

Kelly D. Brownell, dean of the San-
ford School of Public Policy at Duke,
said that as a business, Coke “focused
on pushing a lot of calories in, but then
their philanthropy is focused on the cal-
ories out part, the exercise.”

In recent years, Coke has donated
money to build fitness centers in more
than 100 schools across the country. It
sponsors a program called “Exercise is
Medicine” to encourage doctors to pre-
scribe physical activity to patients. And
when Chicago’s City Council proposed a
soda tax in 2012 to help address the
city’s obesity problem, Coca-Cola donat-
ed $3 million to establish fitness pro-
grams in more than 60 of the city’s com-
munity centers.

The initiative to tax soda ultimately
failed.

“Reversing the obesity trend won’t
happen overnight,” Coca-Cola said in an
ad for its Chicago exercise initiative.
“But for thousands of families in Chi-
cago, it starts now, with the next push-
up, a single situp or a jumping jack.”

IN THE WAKE OF A SODA TAX PROPOSAL Images taken from a video by the Coca-Cola Foundation promoting a $3 million grant made in 2012 to establish fitness programs in Chicago.
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SCIENTISTS OF A NONPROFIT BACKED BY COKE From left, Steven N. Blair, a professor at the University of South
Carolina; James O. Hill, the organization’s president and a professor at the University of Colorado School
of Medicine; and Gregory A. Hand, dean of the West Virginia University School of Public Health.
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“Coca-Cola’s agenda here is very clear: Get these researchers to confuse the science and deflect attention from dietary intake.”

MARION NESTLE, a professor at New York University and the author of the book “Soda Politics”

“The message is
that obesity is not
about the foods
you’re consuming,
it’s that you’re not
balancing those
foods with
exercise.”
DR. YONI FREEDHOFF,
an obesity expert at the
University of Ottawa
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In the news release, Dr. Blair suggests that 
sedentary behavior is a bigger factor.

Most public health experts say that en-
ergy balance is an important concept, because 
weight gain for most people is about calories in 
vs. calories out. But the experts say research 
makes it clear that one side of the equation has 
a far greater effect.

While people can lose weight in several 
ways, many studies suggest that those who 
keep it off for good consume fewer calories. 
Growing evidence also suggests that maintain-
ing weight loss is easier when people limit their 
intake of high glycemic foods such as sugary 
drinks and other refined carbohydrates, which 
sharply raise blood sugar.

Physical activity is important and certainly 
helps, experts say. But studies show that exer-
cise increases appetite, causing people to con-
sume more calories. Exercise also expends 
far fewer calories than most people think. A 
12-ounce can of Coca-Cola, for example, con-
tains 140 calories and roughly 10 teaspoons of 
sugar. “It takes three miles of walking to offset 
that one can of Coke,” Dr. Popkin said.

In one of the most rigorous studies of physi-
cal activity and weight loss, published in the 
journal Obesity, scientists recruited 200 over-
weight, sedentary adults and put them on an ag-
gressive exercise program. To isolate the effects 

of exercise on their weight, the subjects were in-
structed not to make any changes in their diets.

Participants were monitored to ensure they 
exercised five to six hours a week, more than 
double the 2.5 weekly hours of exercise recom-
mended in federal guidelines. After a year, the 
men had lost an average of just 3.5 pounds, the 
women 2.5. Almost everyone was still over-
weight or obese.

“Adding exercise to a diet program helps,” 
said Dr. Anne McTiernan, the lead author of the 
study and a researcher at the Fred Hutchinson 
Cancer Center in Seattle. “But for weight loss, 
you’re going to get much more impact with 
diet changes.”

But much like the research on sugary 
drinks, studies of physical activity funded by 
the beverage industry tend to reach conclusions 
that differ from the findings of studies by inde-
pendent scientists.

Last week, the Pennington Biomedical Re-
search Center in Louisiana announced the find-
ings of a large new study on exercise in children 
that determined that lack of physical activity 
“is the biggest predictor of childhood obesity 
around the world.”

The news release contained a disclosure: 
“This research was funded by The Coca-Cola 
Company.”

Kelly D. Brownell, dean of the Sanford 
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and there’s this huge political and public
backlash against soda, with every ma-
jor city trying to do something to curb
consumption,” said Michele Simon, a
public health lawyer. “This is a direct
response to the ways that the company
is losing. They’re desperate to stop the
bleeding.”

Coke has made a substantial invest-
ment in the new nonprofit. In response
to requests based on state open-records
laws, two universities that employ lead-
ers of the Global Energy Balance Net-
work disclosed that Coke had donated
$1.5 million last year to start the or-
ganization.

Since 2008, the company has also pro-
vided close to $4 million in funding for
various projects to two of the organ-
ization’s founding members: Dr. Blair, a
professor at the University of South
Carolina whose research over the past
25 years has formed much of the basis
of federal guidelines on physical activi-
ty, and Gregory A. Hand, dean of the
West Virginia University School of Pub-
lic Health.

Records show that the network’s
website, gebn.org, is registered to Coca-
Cola headquarters in Atlanta, and the
company is also listed as the site’s ad-
ministrator. The group’s president,
James O. Hill, a professor at the Uni-
versity of Colorado School of Medicine,
said Coke had registered the website
only because the network’s members
did not know how.

“They’re not running the show,” he
said. “We’re running the show.”

Coca-Cola’s public relations depart-
ment repeatedly declined requests for
an interview with its chief scientific offi-
cer, Rhona Applebaum, who has called
attention to the new group on Twitter. In
a statement, the company said it had a
long history of supporting scientific re-
search related to its beverages and top-
ics such as energy balance.

“We partner with some of the fore-
most experts in the fields of nutrition
and physical activity,” the statement
said. “It’s important to us that the re-
searchers we work with share their own
views and scientific findings, regardless
of the outcome, and are transparent and
open about our funding.”

Control of Message
Dr. Blair and other scientists affiliat-

ed with the group said that Coke had no
control over its work or message and
that they saw no problem with the com-
pany’s support because they had been
transparent about it.

But as of last week, the group’s Twit-
ter and Facebook pages, which promote
physical activity as a solution to chronic
disease and obesity while remaining
largely silent on the role of food and nu-
trition, made no mention of Coca-Cola’s
financial support. So far, the social me-
dia campaign has failed to gain much
traction: As of Friday, the group had
fewer than 1,000 followers on Twitter.

The group’s website also omitted
mention of Coke’s backing until Dr. Yoni
Freedhoff, an obesity expert at the Uni-
versity of Ottawa, wrote to the organ-
ization to inquire about its funding. Dr.
Blair said this was an oversight that had
been quickly corrected.

“As soon as we discovered that we
didn’t have not only Coca-Cola but other
funding sources on the website, we put
it on there,” Dr. Blair said. “Does that
make us totally corrupt in everything
we do?”

Coke’s involvement in the new or-
ganization is not the only example of
corporate-funded research and advoca-
cy to come under fire lately. The Ameri-
can Society for Nutrition and the Acad-
emy of Nutrition and Dietetics have
been criticized by public health advo-
cates for forming partnerships with
companies such as Kraft Foods, McDon-
ald’s, PepsiCo and Hershey’s. Dietitians
have also faced criticism for taking pay-
ments from Coke to present the compa-
ny’s soda as a healthy snack.

Critics say Coke has long cast the
obesity epidemic as primarily an exer-
cise problem. “The message is that
obesity is not about the foods or bever-
ages you’re consuming, it’s that you’re
not balancing those foods with exer-
cise,” Dr. Freedhoff of the University of
Ottawa said.

Now, public health advocates say,
Coca-Cola is going a step further, re-
cruiting reputable scientists to make
the case for them.

Dr. Hill, the nonprofit’s president, is a
co-founder of the National Weight Con-
trol Registry, a long-term study of peo-
ple who have lost weight, and has
served on committees for the World
Health Organization and the National
Institutes of Health. The American Soci-
ety for Nutrition refers to him as “a
leader in the fight against the global
obesity epidemic.”

Barry M. Popkin, a professor of global
nutrition at the University of North Car-
olina at Chapel Hill, said Coke’s support
of prominent health researchers was
reminiscent of tactics used by the tobac-
co industry, which enlisted experts to
become “merchants of doubt” about the
health hazards of smoking.

Marion Nestle, the author of the book
“Soda Politics” and a professor of nutri-
tion, food studies and public health at
New York University, was blunt: “The
Global Energy Balance Network is
nothing but a front group for Coca-Cola.
Coca-Cola’s agenda here is very clear:
Get these researchers to confuse the
science and deflect attention from di-
etary intake.”

Funding from the food industry is not
uncommon in scientific research. But
studies suggest that the funds tend to
bias findings. A recent analysis of bev-
erage studies, published in the journal
PLOS Medicine, found that those fund-
ed by Coca-Cola, PepsiCo, the American
Beverage Association and the sugar in-
dustry were five times more likely to
find no link between sugary drinks and
weight gain than studies whose authors
reported no financial conflicts.

On its website, the new nonprofit
promises to be “the voice of science” in
discussions about healthy lifestyles and
contends that the concept of energy bal-
ance provides “a new science-based
framework” for achieving a stable body
weight.

The group says there is “strong evi-
dence” that the key to preventing
weight gain is not reducing food intake
— as many public health experts recom-
mend — “but maintaining an active life-
style and eating more calories.” To back
up this contention, the group provides
links to two research papers, each of
which contains this footnote: “The pub-
lication of this article was supported by
The Coca-Cola Company.”

In March, Dr. Hill, Dr. Blair, and Dr.
Hand announced the creation of the or-
ganization in an editorial in the British
Journal of Sports Medicine. They ar-
gued that the public and many scien-
tists largely overlooked physical inac-
tivity as a cause of obesity. They said
they were creating the Global Energy
Balance Network to raise awareness
“about both sides of the energy balance
equation.”

The editorial contained a disclosure
that the group had received an “un-
restricted education gift” from Coca-
Cola.

In response to a request made under
the state Freedom of Information Act,
the University of South Carolina dis-
closed that Dr. Blair had received more
than $3.5 million in funding from Coke
for research projects since 2008.

The university also disclosed that
Coca-Cola had provided significant
funding to Dr. Hand, who left the Uni-
versity of South Carolina last year for
West Virginia. The company gave him
$806,500 for an “energy flux” study in
2011 and $507,000 last year to establish
the Global Energy Balance Network.

It is unclear how much of the money,
if any, ended up as personal income for
the professors.

“As long as everybody is disclosing
their potential conflicts and they’re be-
ing managed appropriately, that’s the
best that you can do,” Dr. Hand said. “It
makes perfect sense that companies
would want the best science that they
can get.”

The group’s president, Dr. Hill, also
has financial ties to Coca-Cola. The com-

pany last year gave an “unrestricted
monetary gift” of $1 million to the Uni-
versity of Colorado Foundation. In re-
sponse to a request made under the Col-
orado Open Records Act, the university
said that Coca-Cola had provided the
money “for the purposes of funding”
the Global Energy Balance Network.

Money Sought
Dr. Hill said he had sought money

from Coke to start the nonprofit because
there was no funding available from his
university. The group’s website says it
is also supported by a few universities
and ShareWIK Media Group, a pro-
ducer of videos about health. Dr. Hill
said that he had also received a commit-
ment of help from General Mills, as well
as promises of support from other busi-
nesses, which had not formally con-
firmed their offers.

He said he believed public health au-
thorities could more easily change the
way people eat by working with the

food industry instead of against it.
On its website, the group recom-

mends combining greater exercise and
food intake because, Dr. Hill said, “‘Eat
less’ has never been a message that’s
been effective. The message should be
‘Move more and eat smarter.’”

He emphasized that weight loss in-
volved a combination of complex fac-
tors and that his group’s goal was not to
play down the role of diet or to portray
obesity as solely a problem of inade-
quate exercise.

“If we are out there saying it’s all
about physical activity and it’s not
about food, then we deserve criticism,”
he said. “But I think we haven’t done
that.”

But in news releases and on its web-
site, the group has struck a different
tone.

“The media tends to blame the obes-
ity epidemic on our poor eating habits,”
one recent news release states. “But are
those french fries really the culprit? Dr.
Steve Blair explains that you shouldn’t
believe everything you see on TV.”

In the news release, Dr. Blair sug-
gests that sedentary behavior is a big-
ger factor.

Most public health experts say that
energy balance is an important concept,
because weight gain for most people is
about calories in vs. calories out. But
the experts say research makes it clear
that one side of the equation has a far
greater effect.

While people can lose weight in sev-
eral ways, many studies suggest that
those who keep it off for good consume
fewer calories. Growing evidence also
suggests that maintaining weight loss is
easier when people limit their intake of
high glycemic foods such as sugary
drinks and other refined carbohydrates,
which sharply raise blood sugar.

Physical activity is important and
certainly helps, experts say. But studies
show that exercise increases appetite,
causing people to consume more calo-
ries. Exercise also expends far fewer
calories than most people think. A 12-
ounce can of Coca-Cola, for example,
contains 140 calories and roughly 10 tea-
spoons of sugar. “It takes three miles of
walking to offset that one can of Coke,”
Dr. Popkin said.

In one of the most rigorous studies of
physical activity and weight loss, pub-
lished in the journal Obesity, scientists
recruited 200 overweight, sedentary
adults and put them on an aggressive
exercise program. To isolate the effects
of exercise on their weight, the subjects
were instructed not to make any
changes in their diets.

Participants were monitored to en-
sure they exercised five to six hours a
week, more than double the 2.5 weekly
hours of exercise recommended in fed-
eral guidelines. After a year, the men
had lost an average of just 3.5 pounds,
the women 2.5. Almost everyone was
still overweight or obese.

“Adding exercise to a diet program
helps,” said Dr. Anne McTiernan, the
lead author of the study and a research-
er at the Fred Hutchinson Cancer Cen-
ter in Seattle. “But for weight loss,
you’re going to get much more impact
with diet changes.”

Divergent Research
But much like the research on sugary

drinks, studies of physical activity fund-
ed by the beverage industry tend to
reach conclusions that differ from the
findings of studies by independent sci-
entists.

Last week, the Pennington Biomedi-
cal Research Center in Louisiana an-
nounced the findings of a large new
study on exercise in children that de-
termined that lack of physical activity
“is the biggest predictor of childhood
obesity around the world.”

The news release contained a dis-
closure: “This research was funded by
The Coca-Cola Company.”

Kelly D. Brownell, dean of the San-
ford School of Public Policy at Duke,
said that as a business, Coke “focused
on pushing a lot of calories in, but then
their philanthropy is focused on the cal-
ories out part, the exercise.”

In recent years, Coke has donated
money to build fitness centers in more
than 100 schools across the country. It
sponsors a program called “Exercise is
Medicine” to encourage doctors to pre-
scribe physical activity to patients. And
when Chicago’s City Council proposed a
soda tax in 2012 to help address the
city’s obesity problem, Coca-Cola donat-
ed $3 million to establish fitness pro-
grams in more than 60 of the city’s com-
munity centers.

The initiative to tax soda ultimately
failed.

“Reversing the obesity trend won’t
happen overnight,” Coca-Cola said in an
ad for its Chicago exercise initiative.
“But for thousands of families in Chi-
cago, it starts now, with the next push-
up, a single situp or a jumping jack.”

IN THE WAKE OF A SODA TAX PROPOSAL Images taken from a video by the Coca-Cola Foundation promoting a $3 million grant made in 2012 to establish fitness programs in Chicago.
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and there’s this huge political and public
backlash against soda, with every ma-
jor city trying to do something to curb
consumption,” said Michele Simon, a
public health lawyer. “This is a direct
response to the ways that the company
is losing. They’re desperate to stop the
bleeding.”

Coke has made a substantial invest-
ment in the new nonprofit. In response
to requests based on state open-records
laws, two universities that employ lead-
ers of the Global Energy Balance Net-
work disclosed that Coke had donated
$1.5 million last year to start the or-
ganization.

Since 2008, the company has also pro-
vided close to $4 million in funding for
various projects to two of the organ-
ization’s founding members: Dr. Blair, a
professor at the University of South
Carolina whose research over the past
25 years has formed much of the basis
of federal guidelines on physical activi-
ty, and Gregory A. Hand, dean of the
West Virginia University School of Pub-
lic Health.

Records show that the network’s
website, gebn.org, is registered to Coca-
Cola headquarters in Atlanta, and the
company is also listed as the site’s ad-
ministrator. The group’s president,
James O. Hill, a professor at the Uni-
versity of Colorado School of Medicine,
said Coke had registered the website
only because the network’s members
did not know how.

“They’re not running the show,” he
said. “We’re running the show.”

Coca-Cola’s public relations depart-
ment repeatedly declined requests for
an interview with its chief scientific offi-
cer, Rhona Applebaum, who has called
attention to the new group on Twitter. In
a statement, the company said it had a
long history of supporting scientific re-
search related to its beverages and top-
ics such as energy balance.

“We partner with some of the fore-
most experts in the fields of nutrition
and physical activity,” the statement
said. “It’s important to us that the re-
searchers we work with share their own
views and scientific findings, regardless
of the outcome, and are transparent and
open about our funding.”

Control of Message
Dr. Blair and other scientists affiliat-

ed with the group said that Coke had no
control over its work or message and
that they saw no problem with the com-
pany’s support because they had been
transparent about it.

But as of last week, the group’s Twit-
ter and Facebook pages, which promote
physical activity as a solution to chronic
disease and obesity while remaining
largely silent on the role of food and nu-
trition, made no mention of Coca-Cola’s
financial support. So far, the social me-
dia campaign has failed to gain much
traction: As of Friday, the group had
fewer than 1,000 followers on Twitter.

The group’s website also omitted
mention of Coke’s backing until Dr. Yoni
Freedhoff, an obesity expert at the Uni-
versity of Ottawa, wrote to the organ-
ization to inquire about its funding. Dr.
Blair said this was an oversight that had
been quickly corrected.

“As soon as we discovered that we
didn’t have not only Coca-Cola but other
funding sources on the website, we put
it on there,” Dr. Blair said. “Does that
make us totally corrupt in everything
we do?”

Coke’s involvement in the new or-
ganization is not the only example of
corporate-funded research and advoca-
cy to come under fire lately. The Ameri-
can Society for Nutrition and the Acad-
emy of Nutrition and Dietetics have
been criticized by public health advo-
cates for forming partnerships with
companies such as Kraft Foods, McDon-
ald’s, PepsiCo and Hershey’s. Dietitians
have also faced criticism for taking pay-
ments from Coke to present the compa-
ny’s soda as a healthy snack.

Critics say Coke has long cast the
obesity epidemic as primarily an exer-
cise problem. “The message is that
obesity is not about the foods or bever-
ages you’re consuming, it’s that you’re
not balancing those foods with exer-
cise,” Dr. Freedhoff of the University of
Ottawa said.

Now, public health advocates say,
Coca-Cola is going a step further, re-
cruiting reputable scientists to make
the case for them.

Dr. Hill, the nonprofit’s president, is a
co-founder of the National Weight Con-
trol Registry, a long-term study of peo-
ple who have lost weight, and has
served on committees for the World
Health Organization and the National
Institutes of Health. The American Soci-
ety for Nutrition refers to him as “a
leader in the fight against the global
obesity epidemic.”

Barry M. Popkin, a professor of global
nutrition at the University of North Car-
olina at Chapel Hill, said Coke’s support
of prominent health researchers was
reminiscent of tactics used by the tobac-
co industry, which enlisted experts to
become “merchants of doubt” about the
health hazards of smoking.

Marion Nestle, the author of the book
“Soda Politics” and a professor of nutri-
tion, food studies and public health at
New York University, was blunt: “The
Global Energy Balance Network is
nothing but a front group for Coca-Cola.
Coca-Cola’s agenda here is very clear:
Get these researchers to confuse the
science and deflect attention from di-
etary intake.”

Funding from the food industry is not
uncommon in scientific research. But
studies suggest that the funds tend to
bias findings. A recent analysis of bev-
erage studies, published in the journal
PLOS Medicine, found that those fund-
ed by Coca-Cola, PepsiCo, the American
Beverage Association and the sugar in-
dustry were five times more likely to
find no link between sugary drinks and
weight gain than studies whose authors
reported no financial conflicts.

On its website, the new nonprofit
promises to be “the voice of science” in
discussions about healthy lifestyles and
contends that the concept of energy bal-
ance provides “a new science-based
framework” for achieving a stable body
weight.

The group says there is “strong evi-
dence” that the key to preventing
weight gain is not reducing food intake
— as many public health experts recom-
mend — “but maintaining an active life-
style and eating more calories.” To back
up this contention, the group provides
links to two research papers, each of
which contains this footnote: “The pub-
lication of this article was supported by
The Coca-Cola Company.”

In March, Dr. Hill, Dr. Blair, and Dr.
Hand announced the creation of the or-
ganization in an editorial in the British
Journal of Sports Medicine. They ar-
gued that the public and many scien-
tists largely overlooked physical inac-
tivity as a cause of obesity. They said
they were creating the Global Energy
Balance Network to raise awareness
“about both sides of the energy balance
equation.”

The editorial contained a disclosure
that the group had received an “un-
restricted education gift” from Coca-
Cola.

In response to a request made under
the state Freedom of Information Act,
the University of South Carolina dis-
closed that Dr. Blair had received more
than $3.5 million in funding from Coke
for research projects since 2008.

The university also disclosed that
Coca-Cola had provided significant
funding to Dr. Hand, who left the Uni-
versity of South Carolina last year for
West Virginia. The company gave him
$806,500 for an “energy flux” study in
2011 and $507,000 last year to establish
the Global Energy Balance Network.

It is unclear how much of the money,
if any, ended up as personal income for
the professors.

“As long as everybody is disclosing
their potential conflicts and they’re be-
ing managed appropriately, that’s the
best that you can do,” Dr. Hand said. “It
makes perfect sense that companies
would want the best science that they
can get.”

The group’s president, Dr. Hill, also
has financial ties to Coca-Cola. The com-

pany last year gave an “unrestricted
monetary gift” of $1 million to the Uni-
versity of Colorado Foundation. In re-
sponse to a request made under the Col-
orado Open Records Act, the university
said that Coca-Cola had provided the
money “for the purposes of funding”
the Global Energy Balance Network.

Money Sought
Dr. Hill said he had sought money

from Coke to start the nonprofit because
there was no funding available from his
university. The group’s website says it
is also supported by a few universities
and ShareWIK Media Group, a pro-
ducer of videos about health. Dr. Hill
said that he had also received a commit-
ment of help from General Mills, as well
as promises of support from other busi-
nesses, which had not formally con-
firmed their offers.

He said he believed public health au-
thorities could more easily change the
way people eat by working with the

food industry instead of against it.
On its website, the group recom-

mends combining greater exercise and
food intake because, Dr. Hill said, “‘Eat
less’ has never been a message that’s
been effective. The message should be
‘Move more and eat smarter.’”

He emphasized that weight loss in-
volved a combination of complex fac-
tors and that his group’s goal was not to
play down the role of diet or to portray
obesity as solely a problem of inade-
quate exercise.

“If we are out there saying it’s all
about physical activity and it’s not
about food, then we deserve criticism,”
he said. “But I think we haven’t done
that.”

But in news releases and on its web-
site, the group has struck a different
tone.

“The media tends to blame the obes-
ity epidemic on our poor eating habits,”
one recent news release states. “But are
those french fries really the culprit? Dr.
Steve Blair explains that you shouldn’t
believe everything you see on TV.”

In the news release, Dr. Blair sug-
gests that sedentary behavior is a big-
ger factor.

Most public health experts say that
energy balance is an important concept,
because weight gain for most people is
about calories in vs. calories out. But
the experts say research makes it clear
that one side of the equation has a far
greater effect.

While people can lose weight in sev-
eral ways, many studies suggest that
those who keep it off for good consume
fewer calories. Growing evidence also
suggests that maintaining weight loss is
easier when people limit their intake of
high glycemic foods such as sugary
drinks and other refined carbohydrates,
which sharply raise blood sugar.

Physical activity is important and
certainly helps, experts say. But studies
show that exercise increases appetite,
causing people to consume more calo-
ries. Exercise also expends far fewer
calories than most people think. A 12-
ounce can of Coca-Cola, for example,
contains 140 calories and roughly 10 tea-
spoons of sugar. “It takes three miles of
walking to offset that one can of Coke,”
Dr. Popkin said.

In one of the most rigorous studies of
physical activity and weight loss, pub-
lished in the journal Obesity, scientists
recruited 200 overweight, sedentary
adults and put them on an aggressive
exercise program. To isolate the effects
of exercise on their weight, the subjects
were instructed not to make any
changes in their diets.

Participants were monitored to en-
sure they exercised five to six hours a
week, more than double the 2.5 weekly
hours of exercise recommended in fed-
eral guidelines. After a year, the men
had lost an average of just 3.5 pounds,
the women 2.5. Almost everyone was
still overweight or obese.

“Adding exercise to a diet program
helps,” said Dr. Anne McTiernan, the
lead author of the study and a research-
er at the Fred Hutchinson Cancer Cen-
ter in Seattle. “But for weight loss,
you’re going to get much more impact
with diet changes.”

Divergent Research
But much like the research on sugary

drinks, studies of physical activity fund-
ed by the beverage industry tend to
reach conclusions that differ from the
findings of studies by independent sci-
entists.

Last week, the Pennington Biomedi-
cal Research Center in Louisiana an-
nounced the findings of a large new
study on exercise in children that de-
termined that lack of physical activity
“is the biggest predictor of childhood
obesity around the world.”

The news release contained a dis-
closure: “This research was funded by
The Coca-Cola Company.”

Kelly D. Brownell, dean of the San-
ford School of Public Policy at Duke,
said that as a business, Coke “focused
on pushing a lot of calories in, but then
their philanthropy is focused on the cal-
ories out part, the exercise.”

In recent years, Coke has donated
money to build fitness centers in more
than 100 schools across the country. It
sponsors a program called “Exercise is
Medicine” to encourage doctors to pre-
scribe physical activity to patients. And
when Chicago’s City Council proposed a
soda tax in 2012 to help address the
city’s obesity problem, Coca-Cola donat-
ed $3 million to establish fitness pro-
grams in more than 60 of the city’s com-
munity centers.

The initiative to tax soda ultimately
failed.

“Reversing the obesity trend won’t
happen overnight,” Coca-Cola said in an
ad for its Chicago exercise initiative.
“But for thousands of families in Chi-
cago, it starts now, with the next push-
up, a single situp or a jumping jack.”

IN THE WAKE OF A SODA TAX PROPOSAL Images taken from a video by the Coca-Cola Foundation promoting a $3 million grant made in 2012 to establish fitness programs in Chicago.
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and there’s this huge political and public
backlash against soda, with every ma-
jor city trying to do something to curb
consumption,” said Michele Simon, a
public health lawyer. “This is a direct
response to the ways that the company
is losing. They’re desperate to stop the
bleeding.”

Coke has made a substantial invest-
ment in the new nonprofit. In response
to requests based on state open-records
laws, two universities that employ lead-
ers of the Global Energy Balance Net-
work disclosed that Coke had donated
$1.5 million last year to start the or-
ganization.

Since 2008, the company has also pro-
vided close to $4 million in funding for
various projects to two of the organ-
ization’s founding members: Dr. Blair, a
professor at the University of South
Carolina whose research over the past
25 years has formed much of the basis
of federal guidelines on physical activi-
ty, and Gregory A. Hand, dean of the
West Virginia University School of Pub-
lic Health.

Records show that the network’s
website, gebn.org, is registered to Coca-
Cola headquarters in Atlanta, and the
company is also listed as the site’s ad-
ministrator. The group’s president,
James O. Hill, a professor at the Uni-
versity of Colorado School of Medicine,
said Coke had registered the website
only because the network’s members
did not know how.

“They’re not running the show,” he
said. “We’re running the show.”

Coca-Cola’s public relations depart-
ment repeatedly declined requests for
an interview with its chief scientific offi-
cer, Rhona Applebaum, who has called
attention to the new group on Twitter. In
a statement, the company said it had a
long history of supporting scientific re-
search related to its beverages and top-
ics such as energy balance.

“We partner with some of the fore-
most experts in the fields of nutrition
and physical activity,” the statement
said. “It’s important to us that the re-
searchers we work with share their own
views and scientific findings, regardless
of the outcome, and are transparent and
open about our funding.”

Control of Message
Dr. Blair and other scientists affiliat-

ed with the group said that Coke had no
control over its work or message and
that they saw no problem with the com-
pany’s support because they had been
transparent about it.

But as of last week, the group’s Twit-
ter and Facebook pages, which promote
physical activity as a solution to chronic
disease and obesity while remaining
largely silent on the role of food and nu-
trition, made no mention of Coca-Cola’s
financial support. So far, the social me-
dia campaign has failed to gain much
traction: As of Friday, the group had
fewer than 1,000 followers on Twitter.

The group’s website also omitted
mention of Coke’s backing until Dr. Yoni
Freedhoff, an obesity expert at the Uni-
versity of Ottawa, wrote to the organ-
ization to inquire about its funding. Dr.
Blair said this was an oversight that had
been quickly corrected.

“As soon as we discovered that we
didn’t have not only Coca-Cola but other
funding sources on the website, we put
it on there,” Dr. Blair said. “Does that
make us totally corrupt in everything
we do?”

Coke’s involvement in the new or-
ganization is not the only example of
corporate-funded research and advoca-
cy to come under fire lately. The Ameri-
can Society for Nutrition and the Acad-
emy of Nutrition and Dietetics have
been criticized by public health advo-
cates for forming partnerships with
companies such as Kraft Foods, McDon-
ald’s, PepsiCo and Hershey’s. Dietitians
have also faced criticism for taking pay-
ments from Coke to present the compa-
ny’s soda as a healthy snack.

Critics say Coke has long cast the
obesity epidemic as primarily an exer-
cise problem. “The message is that
obesity is not about the foods or bever-
ages you’re consuming, it’s that you’re
not balancing those foods with exer-
cise,” Dr. Freedhoff of the University of
Ottawa said.

Now, public health advocates say,
Coca-Cola is going a step further, re-
cruiting reputable scientists to make
the case for them.

Dr. Hill, the nonprofit’s president, is a
co-founder of the National Weight Con-
trol Registry, a long-term study of peo-
ple who have lost weight, and has
served on committees for the World
Health Organization and the National
Institutes of Health. The American Soci-
ety for Nutrition refers to him as “a
leader in the fight against the global
obesity epidemic.”

Barry M. Popkin, a professor of global
nutrition at the University of North Car-
olina at Chapel Hill, said Coke’s support
of prominent health researchers was
reminiscent of tactics used by the tobac-
co industry, which enlisted experts to
become “merchants of doubt” about the
health hazards of smoking.

Marion Nestle, the author of the book
“Soda Politics” and a professor of nutri-
tion, food studies and public health at
New York University, was blunt: “The
Global Energy Balance Network is
nothing but a front group for Coca-Cola.
Coca-Cola’s agenda here is very clear:
Get these researchers to confuse the
science and deflect attention from di-
etary intake.”

Funding from the food industry is not
uncommon in scientific research. But
studies suggest that the funds tend to
bias findings. A recent analysis of bev-
erage studies, published in the journal
PLOS Medicine, found that those fund-
ed by Coca-Cola, PepsiCo, the American
Beverage Association and the sugar in-
dustry were five times more likely to
find no link between sugary drinks and
weight gain than studies whose authors
reported no financial conflicts.

On its website, the new nonprofit
promises to be “the voice of science” in
discussions about healthy lifestyles and
contends that the concept of energy bal-
ance provides “a new science-based
framework” for achieving a stable body
weight.

The group says there is “strong evi-
dence” that the key to preventing
weight gain is not reducing food intake
— as many public health experts recom-
mend — “but maintaining an active life-
style and eating more calories.” To back
up this contention, the group provides
links to two research papers, each of
which contains this footnote: “The pub-
lication of this article was supported by
The Coca-Cola Company.”

In March, Dr. Hill, Dr. Blair, and Dr.
Hand announced the creation of the or-
ganization in an editorial in the British
Journal of Sports Medicine. They ar-
gued that the public and many scien-
tists largely overlooked physical inac-
tivity as a cause of obesity. They said
they were creating the Global Energy
Balance Network to raise awareness
“about both sides of the energy balance
equation.”

The editorial contained a disclosure
that the group had received an “un-
restricted education gift” from Coca-
Cola.

In response to a request made under
the state Freedom of Information Act,
the University of South Carolina dis-
closed that Dr. Blair had received more
than $3.5 million in funding from Coke
for research projects since 2008.

The university also disclosed that
Coca-Cola had provided significant
funding to Dr. Hand, who left the Uni-
versity of South Carolina last year for
West Virginia. The company gave him
$806,500 for an “energy flux” study in
2011 and $507,000 last year to establish
the Global Energy Balance Network.

It is unclear how much of the money,
if any, ended up as personal income for
the professors.

“As long as everybody is disclosing
their potential conflicts and they’re be-
ing managed appropriately, that’s the
best that you can do,” Dr. Hand said. “It
makes perfect sense that companies
would want the best science that they
can get.”

The group’s president, Dr. Hill, also
has financial ties to Coca-Cola. The com-

pany last year gave an “unrestricted
monetary gift” of $1 million to the Uni-
versity of Colorado Foundation. In re-
sponse to a request made under the Col-
orado Open Records Act, the university
said that Coca-Cola had provided the
money “for the purposes of funding”
the Global Energy Balance Network.

Money Sought
Dr. Hill said he had sought money

from Coke to start the nonprofit because
there was no funding available from his
university. The group’s website says it
is also supported by a few universities
and ShareWIK Media Group, a pro-
ducer of videos about health. Dr. Hill
said that he had also received a commit-
ment of help from General Mills, as well
as promises of support from other busi-
nesses, which had not formally con-
firmed their offers.

He said he believed public health au-
thorities could more easily change the
way people eat by working with the

food industry instead of against it.
On its website, the group recom-

mends combining greater exercise and
food intake because, Dr. Hill said, “‘Eat
less’ has never been a message that’s
been effective. The message should be
‘Move more and eat smarter.’”

He emphasized that weight loss in-
volved a combination of complex fac-
tors and that his group’s goal was not to
play down the role of diet or to portray
obesity as solely a problem of inade-
quate exercise.

“If we are out there saying it’s all
about physical activity and it’s not
about food, then we deserve criticism,”
he said. “But I think we haven’t done
that.”

But in news releases and on its web-
site, the group has struck a different
tone.

“The media tends to blame the obes-
ity epidemic on our poor eating habits,”
one recent news release states. “But are
those french fries really the culprit? Dr.
Steve Blair explains that you shouldn’t
believe everything you see on TV.”

In the news release, Dr. Blair sug-
gests that sedentary behavior is a big-
ger factor.

Most public health experts say that
energy balance is an important concept,
because weight gain for most people is
about calories in vs. calories out. But
the experts say research makes it clear
that one side of the equation has a far
greater effect.

While people can lose weight in sev-
eral ways, many studies suggest that
those who keep it off for good consume
fewer calories. Growing evidence also
suggests that maintaining weight loss is
easier when people limit their intake of
high glycemic foods such as sugary
drinks and other refined carbohydrates,
which sharply raise blood sugar.

Physical activity is important and
certainly helps, experts say. But studies
show that exercise increases appetite,
causing people to consume more calo-
ries. Exercise also expends far fewer
calories than most people think. A 12-
ounce can of Coca-Cola, for example,
contains 140 calories and roughly 10 tea-
spoons of sugar. “It takes three miles of
walking to offset that one can of Coke,”
Dr. Popkin said.

In one of the most rigorous studies of
physical activity and weight loss, pub-
lished in the journal Obesity, scientists
recruited 200 overweight, sedentary
adults and put them on an aggressive
exercise program. To isolate the effects
of exercise on their weight, the subjects
were instructed not to make any
changes in their diets.

Participants were monitored to en-
sure they exercised five to six hours a
week, more than double the 2.5 weekly
hours of exercise recommended in fed-
eral guidelines. After a year, the men
had lost an average of just 3.5 pounds,
the women 2.5. Almost everyone was
still overweight or obese.

“Adding exercise to a diet program
helps,” said Dr. Anne McTiernan, the
lead author of the study and a research-
er at the Fred Hutchinson Cancer Cen-
ter in Seattle. “But for weight loss,
you’re going to get much more impact
with diet changes.”

Divergent Research
But much like the research on sugary

drinks, studies of physical activity fund-
ed by the beverage industry tend to
reach conclusions that differ from the
findings of studies by independent sci-
entists.

Last week, the Pennington Biomedi-
cal Research Center in Louisiana an-
nounced the findings of a large new
study on exercise in children that de-
termined that lack of physical activity
“is the biggest predictor of childhood
obesity around the world.”

The news release contained a dis-
closure: “This research was funded by
The Coca-Cola Company.”

Kelly D. Brownell, dean of the San-
ford School of Public Policy at Duke,
said that as a business, Coke “focused
on pushing a lot of calories in, but then
their philanthropy is focused on the cal-
ories out part, the exercise.”

In recent years, Coke has donated
money to build fitness centers in more
than 100 schools across the country. It
sponsors a program called “Exercise is
Medicine” to encourage doctors to pre-
scribe physical activity to patients. And
when Chicago’s City Council proposed a
soda tax in 2012 to help address the
city’s obesity problem, Coca-Cola donat-
ed $3 million to establish fitness pro-
grams in more than 60 of the city’s com-
munity centers.

The initiative to tax soda ultimately
failed.

“Reversing the obesity trend won’t
happen overnight,” Coca-Cola said in an
ad for its Chicago exercise initiative.
“But for thousands of families in Chi-
cago, it starts now, with the next push-
up, a single situp or a jumping jack.”

IN THE WAKE OF A SODA TAX PROPOSAL Images taken from a video by the Coca-Cola Foundation promoting a $3 million grant made in 2012 to establish fitness programs in Chicago.

Coca-Cola Funds Scientists’ Effort to Reshape Obesity Fight 

SCIENTISTS OF A NONPROFIT BACKED BY COKE From left, Steven N. Blair, a professor at the University of South
Carolina; James O. Hill, the organization’s president and a professor at the University of Colorado School
of Medicine; and Gregory A. Hand, dean of the West Virginia University School of Public Health.
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“Coca-Cola’s agenda here is very clear: Get these researchers to confuse the science and deflect attention from dietary intake.”

MARION NESTLE, a professor at New York University and the author of the book “Soda Politics”

“The message is
that obesity is not
about the foods
you’re consuming,
it’s that you’re not
balancing those
foods with
exercise.”
DR. YONI FREEDHOFF,
an obesity expert at the
University of Ottawa
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When the American Academy of Pediatrics
needed support for a website it created to
promote children’s health, it turned to a sur-
prising partner: Coca-Cola.

The world’s largest maker of sugary bev-
erages, Coca-Cola has given nearly $3 mil-
lion to the academy over the past six years,
making it the only “gold” sponsor of the
HealthyChildren.org website. Even though
the pediatric academy has said publicly
that sugary drinks contribute to the obesity
epidemic, the group praises Coke on its
website, calling it a “distinguished” com-
pany for its commitment to “better the
health of children worldwide.”

The extent of the financial ties between

Coke and the Academy of Pediatrics was re-
vealed last week when the company re-
leased a detailed list of nearly $120 million in
grants, large and small, given to medical,
health and community organizations since
2010. Not only has Coke’s philanthropy
earned it praise from influential medical
groups, the soda grants appear to have, in
some cases, won the company allies in anti-
soda initiatives, wielded influence over
health recommendations about soft drinks,
and shifted scientific focus away from soda
as a factor in the causes of obesity.

The list of Coke donations was released
after the company’s chief executive,
Muhtar Kent, promised to be transparent
about its partnerships in the health commu-
nity. The move was prompted by criticism
that the company has paid for scientific re-
search that plays down the role of Coke
products in the spread of obesity, an issue
first reported last month in The New York
Times.

In addition to the Academy of Pediatrics,
Coke beneficiaries include a number of re-
spected medical and health groups, includ-
ing $3.1 million to the American College of
Cardiology, more than $3.5 million to the
American Academy of Family Physicians,
$2 million to the American Cancer Society
and roughly $1.7 million to the country’s
largest organization of dietitians, the Acad-
emy of Nutrition and Dietetics.

Dr. Karen Remley, the chief executive of
the Academy of Pediatrics, said Coke’s sup-
port did not influence the information her
group put on its website. Although Coke’s
logo remained on the group’s website as of
Monday, she said the group was ending its
relationship with Coke at the end of the year.
“Collectively, the members, the board and
the staff went through the process and said
that we no longer share the same values
with Coca-Cola,” she said.

Dr. Remley did not say when the group 

In Obesity Debate, Coke Spends Lavishly
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Grants by Coca-Cola seem
to shift focus from soda as a
contributor to health issues.

By ANAHAD O’CONNOR

CONTINUED ON PAGE D3

Late one afternoon this summer, Dr. Laura
J. Esserman, a breast cancer surgeon at the
University of California, San Francisco, sat
in a darkened room scrutinizing a breast
M.R.I. With a clutch of other clinicians at
her side, she quickly homed in on a spot
smaller than a pencil eraser.

She heard the words “six-millimeter
mass.” Her response was swift:

“No.”
Meaning no biopsy.
Most doctors, including the radiologist

seated next to her, would have said yes. But
Dr. Esserman, who has dedicated much of
her professional life to trying to get the
medical establishment to think differently
about breast cancer, foresaw only unneces-

sary anxiety for the patient, who had had
several biopsies in the past — all benign.

Dr. Esserman, 58, is one of the most vocal
proponents of the idea that breast cancer
screening brings with it overdiagnosis and
overtreatment. Her philosophy is contro-
versial, to say the least. For decades, the
specter of women dying for lack of interven-
tion has made aggressive treatment a giv-
en.

But last month, her approach was given a
boost by a long-term study published in the
journal JAMA Oncology. The analysis of 20
years of patient data made the case for a
less aggressive approach to treating a con-
dition known as ductal carcinoma in situ, or
D.C.I.S., for which the current practice is
nearly always surgery, and often radiation.
The results suggest that the form of treat-
ment may make no difference in outcomes.

Dr. Esserman, who directs the Carol
Franc Buck Breast Care Center, is one of
only a few surgeons in the United States
willing to put women with D.C.I.S. on active

surveillance instead of performing biop-
sies, lumpectomies or mastectomies She
and other critics of vigorous intervention
point to the potential side effects and risks
of sometimes disfiguring treatments for
premalignant conditions that are unlikely to
develop into life-threatening cancers.

She has also challenged the conventional
wisdom surrounding screening, arguing
that while mortality from breast cancer has
decreased over the past three decades, the
approach to screening needs to change. She
points out that the most lethal breast can-
cers appear between screens, while mam-
mograms are finding more slow-growing
cancers with a very low chance of metasta-
sis. In addition, screening has revealed a
reservoir of D.C.I.S., also known as Stage 0,
which now accounts for 20 percent to 25
percent of all breast cancer diagnoses.

So convinced is Dr. Esserman that most
patients will not benefit from early detec-
tion of such lesions that she has recom-

A Strong Second Opinion

Dr. Esserman before
performing a surgery in July,
holding a sheet of song lyrics.
Her preparation often includes
singing to her patients as they
go under anesthesia. She takes
requests.

JIM WILSON/THE NEW YORK TIMES

“I could tell she couldn’t
stand knowing I was
confused and scared.”
ILENE KATZ
DR. ESSERMAN’S PATIENT

CONTINUED ON PAGE D5

A surgeon’s less-is-more approach
challenges conventional wisdom on treating
some kinds of breast lesions.
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WHEN the American 
Academy of Pedi-
atrics needed sup-

port for a website it created to 
promote children’s health, it 
turned to a surprising partner: Coca-Cola.

The world’s largest maker of sugary bever-
ages, Coca-Cola has given nearly $3 million to 
the academy over the past six years, making it 
the only “gold” sponsor of the HealthyChildren.
org website. Even though the pediatric academy 
has said publicly that sugary drinks contribute 
to the obesity epidemic, the group praises Coke 
on its website, calling it a “distinguished” com-
pany for its commitment to “better the health of 
children worldwide.”

The extent of the financial ties between 
Coke and the Academy of Pediatrics was re-
vealed last week when the company released 
a detailed list of nearly $120 million in grants, 
large and small, given to medical, health and 
community organizations since 2010. Not only 
has Coke’s philanthropy earned it praise from 
influential medical groups, the soda grants ap-
pear to have, in some cases, won the company 
allies in anti-soda initiatives, wielded influence 

over health recommendations 
about soft drinks, and shifted 
scientific focus away from 
soda as a factor in the causes 
of obesity.

The list of Coke donations was released af-
ter the company’s chief executive, Muhtar Kent, 
promised to be transparent about its partner-
ships in the health community. The move was 
prompted by criticism that the company has 
paid for scientific research that plays down the 
role of Coke products in the spread of obesity, an 
issue first reported last month in The New York 
Times.

In addition to the Academy of Pediatrics, 
Coke beneficiaries include a number of respect-
ed medical and health groups, including $3.1 mil-
lion to the American College of Cardiology, more 
than $3.5 million to the American Academy of 
Family Physicians, $2 million to the American 
Cancer Society and roughly $1.7 million to the 
country’s largest organization of dietitians, the 
Academy of Nutrition and Dietetics.

Dr. Karen Remley, the chief executive of the 
Academy of Pediatrics, said Coke’s support did 
not influence the information her group put on 
its website. Although Coke’s logo remained on 
the group’s website as of Monday, she said the 
group was ending its relationship with Coke at 
the end of the year. “Collectively, the members, 
the board and the staff went through the pro-
cess and said that we no longer share the same 
values with Coca-Cola,” she said.

Dr. Remley did not say when the group end-
ed its relationship with Coke, but pediatricians 
interviewed for this article said the Coke part-
nership was the focus of discussion at chapters 
around the country because doctors were up-
set by it. At the academy’s Annual Leadership 
Forum in March — where academy members 
can vote on resolutions to submit to the acad-

By ANAHAD O’CONNOR
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prising partner: Coca-Cola.

The world’s largest maker of sugary bev-
erages, Coca-Cola has given nearly $3 mil-
lion to the academy over the past six years,
making it the only “gold” sponsor of the
HealthyChildren.org website. Even though
the pediatric academy has said publicly
that sugary drinks contribute to the obesity
epidemic, the group praises Coke on its
website, calling it a “distinguished” com-
pany for its commitment to “better the
health of children worldwide.”

The extent of the financial ties between

Coke and the Academy of Pediatrics was re-
vealed last week when the company re-
leased a detailed list of nearly $120 million in
grants, large and small, given to medical,
health and community organizations since
2010. Not only has Coke’s philanthropy
earned it praise from influential medical
groups, the soda grants appear to have, in
some cases, won the company allies in anti-
soda initiatives, wielded influence over
health recommendations about soft drinks,
and shifted scientific focus away from soda
as a factor in the causes of obesity.

The list of Coke donations was released
after the company’s chief executive,
Muhtar Kent, promised to be transparent
about its partnerships in the health commu-
nity. The move was prompted by criticism
that the company has paid for scientific re-
search that plays down the role of Coke
products in the spread of obesity, an issue
first reported last month in The New York
Times.

In addition to the Academy of Pediatrics,
Coke beneficiaries include a number of re-
spected medical and health groups, includ-
ing $3.1 million to the American College of
Cardiology, more than $3.5 million to the
American Academy of Family Physicians,
$2 million to the American Cancer Society
and roughly $1.7 million to the country’s
largest organization of dietitians, the Acad-
emy of Nutrition and Dietetics.

Dr. Karen Remley, the chief executive of
the Academy of Pediatrics, said Coke’s sup-
port did not influence the information her
group put on its website. Although Coke’s
logo remained on the group’s website as of
Monday, she said the group was ending its
relationship with Coke at the end of the year.
“Collectively, the members, the board and
the staff went through the process and said
that we no longer share the same values
with Coca-Cola,” she said.

Dr. Remley did not say when the group 
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Grants by Coca-Cola seem
to shift focus from soda as a
contributor to health issues.

By ANAHAD O’CONNOR
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Late one afternoon this summer, Dr. Laura
J. Esserman, a breast cancer surgeon at the
University of California, San Francisco, sat
in a darkened room scrutinizing a breast
M.R.I. With a clutch of other clinicians at
her side, she quickly homed in on a spot
smaller than a pencil eraser.

She heard the words “six-millimeter
mass.” Her response was swift:

“No.”
Meaning no biopsy.
Most doctors, including the radiologist

seated next to her, would have said yes. But
Dr. Esserman, who has dedicated much of
her professional life to trying to get the
medical establishment to think differently
about breast cancer, foresaw only unneces-

sary anxiety for the patient, who had had
several biopsies in the past — all benign.

Dr. Esserman, 58, is one of the most vocal
proponents of the idea that breast cancer
screening brings with it overdiagnosis and
overtreatment. Her philosophy is contro-
versial, to say the least. For decades, the
specter of women dying for lack of interven-
tion has made aggressive treatment a giv-
en.

But last month, her approach was given a
boost by a long-term study published in the
journal JAMA Oncology. The analysis of 20
years of patient data made the case for a
less aggressive approach to treating a con-
dition known as ductal carcinoma in situ, or
D.C.I.S., for which the current practice is
nearly always surgery, and often radiation.
The results suggest that the form of treat-
ment may make no difference in outcomes.

Dr. Esserman, who directs the Carol
Franc Buck Breast Care Center, is one of
only a few surgeons in the United States
willing to put women with D.C.I.S. on active

surveillance instead of performing biop-
sies, lumpectomies or mastectomies She
and other critics of vigorous intervention
point to the potential side effects and risks
of sometimes disfiguring treatments for
premalignant conditions that are unlikely to
develop into life-threatening cancers.

She has also challenged the conventional
wisdom surrounding screening, arguing
that while mortality from breast cancer has
decreased over the past three decades, the
approach to screening needs to change. She
points out that the most lethal breast can-
cers appear between screens, while mam-
mograms are finding more slow-growing
cancers with a very low chance of metasta-
sis. In addition, screening has revealed a
reservoir of D.C.I.S., also known as Stage 0,
which now accounts for 20 percent to 25
percent of all breast cancer diagnoses.

So convinced is Dr. Esserman that most
patients will not benefit from early detec-
tion of such lesions that she has recom-

A Strong Second Opinion

Dr. Esserman before
performing a surgery in July,
holding a sheet of song lyrics.
Her preparation often includes
singing to her patients as they
go under anesthesia. She takes
requests.

JIM WILSON/THE NEW YORK TIMES

“I could tell she couldn’t
stand knowing I was
confused and scared.”
ILENE KATZ
DR. ESSERMAN’S PATIENT
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A surgeon’s less-is-more approach
challenges conventional wisdom on treating
some kinds of breast lesions.
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ended its relationship with Coke, but pedi-
atricians interviewed for this article said
the Coke partnership was the focus of dis-
cussion at chapters around the country be-
cause doctors were upset by it. At the acad-
emy’s Annual Leadership Forum in March
— where academy members can vote on
resolutions to submit to the academy lead-
ership — one of the top two resolutions
called for the academy to sever its relation-
ship with Coke.

“The purpose of the academy, of which I
am a proud member, is to protect the health
and lives of children,” said Dr. Arnold H.
Matlin, a retired pediatrician from New
York who drafted the Coke resolution.
“Coca-Cola is bad for children, and the
A.A.P. should never accept sponsorship
from Coke or any other company that
makes sugar-sweetened beverages. It’s ob-
scene.”

The pediatrician Alan Greene, who runs
the popular website DrGreene.com, said
Coke’s influence was seen beyond the web-
site. He was shocked at the group’s national
conference in 2011 in Boston when he saw
thousands of pediatricians carrying cups
and giant bags emblazoned with the Coca-
Cola logo. He also noted that Coke spon-
sored a lavish welcome reception.

“Excess consumption of sugary drinks is
one of the biggest threats to the health of
our children, so when I first saw this, it
seemed quite jarring to me,” Dr. Greene
said.

In an interview, Sandy Douglas, the presi-
dent of Coca-Cola North America, said the
company was committed to helping people
understand how to live “a healthy, active
lifestyle,” and that the company wanted to
support organizations that share this mes-
sage.

“The key here is that each one of these
organizations is very well respected and
completely independent,” he said.

Mr. Douglas emphasized that in addition
to supporting health and wellness pro-
grams, the company offers low and zero-
calorie options like bottled water, Diet Coke
and “mini cans” of Coca-Cola. And he said
he did not think that sugary drinks should
be eliminated from children’s diets.

“Pediatricians are absolutely right to be
stressing healthy eating and drinking to
parents and kids,” he said. “But I suspect
that completely eliminating them is not nec-
essary for kids to be healthy any more than
eliminating ice cream, birthday cakes or
cookies. The key is moderation.”

While Coke said that only $29 million, or
less than 25 percent of the grant money, was
used for academic research, the money has
already begun to shape the international
debate around obesity. Just last month,
Louisiana State University’s Pennington
Biomedical Research Center announced
the findings of a large Coke-funded study of
6,000 children from 12 countries that deter-
mined that the major lifestyle factors for
childhood obesity around the world were a
lack of exercise, not enough sleep and too
much television. Coke has given more than
$7.5 million to the university research cen-
ter or its foundation over the past five years,
making L.S.U. the single largest recipient of
Coke money since 2010.

The university’s press release was nota-
ble in that it did not mention the role of soft
drinks in the obesity epidemic. By compari-
son, in 2010, the surgeon general listed “re-
ducing consumption of sodas and juices
with added sugars” as the first item on a list
of “healthy choices” needed to improve the
health of the nation.

In a statement, the Pennington research

center said it complied “with all appropriate
ethical safeguards,” disclosed conflicts of
interests in published papers and press re-
leases, and often used external advisory
boards and other methods “to assure the
quality of our science.”

The Academy of Nutrition and Dietetics,
which has received $1.7 million in Coke fund-
ing since 2010, has dedicated an entire page
to Coke on its website, calling it a “Premier
Sponsor.” The group has even allowed
Coke’s “Beverage Institute for Health and
Wellness” to provide continuing education
credits for academy members.

On Monday, an academy spokesman,
Ryan O’Malley, suggested its financial rela-
tionship with Coca-Cola had ended. In an
email, Mr. O’Malley said the academy’s
sponsorship agreement with Coca-Cola
would “expire” at the end of 2015.

Andy Bellati, a registered dietitian in Las
Vegas, said that allowing Coke and others in
the food industry to sponsor education ses-
sions for dietitians undermined the group’s
credibility. In 2013, Mr. Bellatti and other di-
etitians formed an organization called Di-
etitians for Professional Integrity to pres-
sure the academy to end its corporate spon-
sorships.

The American Academy of Family
Physicians, which received more than $3.5
million in funding, also makes allowances
for soft drinks in its recommendations. It
notes that sugar-sweetened drinks add sug-
ar and calories to a person’s diet, but “stay-
ing hydrated is important for good health.”
Among its suggested substitutes are fla-

vored water, unsweetened tea and diet soda
— all products sold by Coke.

Marion Nestle, a professor of nutrition,
food studies and public health at New York
University, said she was pleased that Coca-
Cola had lived up to its promise to provide
greater transparency, but she did not know
of another food company so “deeply and
widely entrenched in so many public orga-
nizations.”

“What I find most remarkable about this
list is its length and comprehensiveness,”
said Dr. Nestle, author of the book “Soda
Politics.” “No organization, no matter how
small, goes unfunded. Any scientist or dieti-
tian who is willing to take Coca-Cola fund-
ing gets it.”

For example, the list showed that Coca-
Cola provided many large grants to commu-
nity organizations, including more than $6
million to the Boys & Girls Clubs of Amer-
ica. It also donated hundreds of thousands
of dollars to minority groups like the
N.A.A.C.P., which received $500,000 since
2010, and the Hispanic Federation, which
received $325,000. Both of those groups
filed amicus briefs supporting a lawsuit
filed by the beverage industry in 2013 to
block a proposal by New York’s mayor, Mi-
chael R. Bloomberg, for a citywide ban on
large sugary beverages.

Their allegiance to the beverage industry
was particularly shocking because minor-
ities have disproportionately high rates of
obesity and could benefit the most from
soda restrictions, health advocates say.

“These big minority organizations sup-
ported the industry even though the burden
of the soda industry is borne by the minority
community,” Dr. Nestle said.

The proposed soda restrictions ulti-
mately failed.

Yoni Freedhoff, an obesity expert at the
University of Ottawa, said he was surprised
by the sheer number of community and
medical organizations that had accepted
large sums of money from Coca-Cola.

“These organizations are forming part-
nerships with a company whose products
are absolutely thought to be a major player
in obesity and the spread of chronic, non-
communicable diseases,” he said.

In Obesity Debate, Coke Spends Lavishly
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Yoni Freedhoff, top, an obesity
expert at the University of
Ottawa, criticized taking money
from a company like Coca-Cola
that is “absolutely thought to be
a major player in obesity.”
Marion Nestle of New York
University, above, said, “Any
scientist or dietitian who is
willing to take Coca-Cola
funding gets it.” Above left,
Coca-Cola logos were on items
at the American Academy of
Pediatrics national conference
in 2011.
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“I suspect that
completely eliminating
them is not necessary for
kids to be healthy any
more than eliminating
ice cream, birthday
cakes or cookies. The
key is moderation.”
SANDY DOUGLAS
PRESIDENT, COCA-COLA NORTH
AMERICA, ON SUGARED SODAS

ALAN GREENE/DRGREENE.COM BILL HAYES

Many roads lead to a career in the healing
professions, but the route Bryan Doerries
describes in his memoir is as unique as the
place it landed him.

Mr. Doerries fell in love with ancient lan-
guages in college. He studied classical
Greek, Latin and Hebrew and, for a senior
thesis, staged his own translation of “Bac-
chae” by Euripides in a makeshift outdoor
amphitheater. It was a triumph: Gloriously
inebriated Dionysus made a grand en-
trance in a blue Buick Skylark, and an en-
thusiastic college bacchanal went on long
after the play ended.

It would have been a straight shot to a
standard desk-bound academic career, but
Mr. Doerries elected to try his luck as a
translator and director of classic plays in-
stead. Then his path eased away from
traveled routes, as the ancient texts began
to affect him in unexpected ways.

Over the course of a decade, Mr. Doerries
lost his 22-year-old girlfriend to cystic fibro-
sis, then watched his 66-year-old father suc-
cumb to complications of diabetes. It
seemed at times as if the Greeks were
speaking directly to him, their thoughts on
fate, suffering, life and death more immedi-
ate and comforting than most modern plati-
tudes. Perhaps, Mr. Doerries thought, the
ancients could also help others, “anyone
who had lived — in some direct way — the
human experiences they describe.”

Now Mr. Doerries works as a translator,
director and de facto group therapist, stag-
ing readings of classic plays for specifically
selected audiences, then leading discus-
sions afterward to drive the play’s relevant
messages home.

It may sound a little hokey; certainly,
back in the winter of 2007, I personally was
more than a little dubious as I settled down
to listen to a panel of actors under Mr. Doer-

ries’s direction read through his translation
of “Philoctetes” by Sophocles. Purportedly,
this obscure play had things to teach me,
the expert, about caring for people with
ugly chronic disease, pariahs in the commu-
nity, noble in their suffering, hateful in their
incessant need.

An hour later, I was transfixed, as was ev-
eryone sitting in that dingy medical school
auditorium. Sophocles might have come di-
rectly from rounds at the Veterans Affairs
hospital down the street, challenging our

professional smarts with his raw account of
a grievously wounded veteran, rejected by
his comrades and rejecting them in turn.

The kid director (Mr. Doerries was 31 at
the time) was unquestionably onto some-
thing.

From that medical audience, he has
moved on to engage many others, each with
a collective experience of human suffering
likely to be magnified and illuminated by
the ancient Greeks. Prison guards in Mis-
souri and staff at the military base at Guan-
tánamo Bay have discussed discipline and
power with the help of Aeschylus. Senior
citizens have contemplated their own mor-
tality with Sophocles by their side.

Most notably, hundreds of Iraq veterans
have discovered that the Greeks knew all
about the mental wounds of war: The Soph-
ocles play “Ajax” makes that crystal clear.

The Greek warrior Ajax was invincible
through to the last days of the long, confus-
ing slog that was the Trojan War. Then his
comrade and best friend Achilles died, and
everything fell apart: Ajax felt disrespected
by his commanders and misunderstood by
his family, and slid into a psychotic, murder-
ous rage.

Two millenniums later, half a world away,
a career soldier in the grips of post-trau-

matic stress disorder sat next to his wife in a
New Mexico auditorium, listening to Ajax
on stage screaming at his own terrified
wife. The two in the audience exchanged
glances, they told Mr. Doerries later. “That
is me,” they whispered.

Mr. Doerries’s own epiphanies are no less
moving.

After graduate school, he fell in love with
an old friend, the late, great Laura Rothen-
berg, who was born with cystic fibrosis and
told much of her story in an unforgettable
radio diary and a 2003 memoir published
shortly after she died. Ms. Rothenberg’s life
was defined by her inexorable lung disease,
which hauled her through innumerable hos-
pitalizations, a lung transplant and then fa-
tal complications. Mr. Doerries writes his
own version of her last chapter, as she lay in
their apartment toward the end.

Gazing at her, Mr. Doerries found himself
willing her to live and to die with equal fe-
rocity, the unbearable split well known to all
who watch over the terminally ill. It turns
out the Greeks understood his confusion
very well. In “Women of Trachis,” Sophocles
parsed it out as the hero Heracles, incurably
ill, in agonizing pain, asks his teenage son to
help him die. Every hope and fear that in-
forms the modern concept of death with dig-
nity is right there:

“Father, what are you asking me to do —
be your murderer?” the son demands. “I am
asking you to be my doctor,” Heracles thun-
ders back. “This is impossible,” the son sub-
sequently mutters to himself. “No matter
what I decide to do, I will be wrong.” It is
hard to find anything written on end-of-life
care in the last two millenniums that sum-
marizes things better than that.

Mr. Doerries’s book loops around from
autobiography to literary analysis to medi-
cal ethics and back again. Some of the
minutiae of his negotiations with various
skeptical administrators might have been
edited down a bit, and the book’s overall ef-
fect is not quite as powerful as an actual
reading of one of his plays. Still, passage af-
ter passage gets close enough that it should
win him a host of new admirers.

BOOKS

Applying Greek Tragedies to Our Own
An author finds that ancient
voices can illuminate even 
our darkest experiences.

Losing a girlfriend and a
father changes the focus
of a life’s work.

The Theater of War
What Ancient Greek Tragedies Can Teach Us
Today. By Bryan Doerries. Alfred A. Knopf. 304
pages. $26.95.

By ABIGAIL ZUGER, M.D.
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WILDFIRE

Letting Forests Recover
TO THE EDITOR:

Re “After the Burn” (Sept. 22): It’s
true, uncontrolled fires within towns
have been devastating. However, fire
in forests that evolved by experienc-
ing periodic fires cannot be called
devastating. In such areas, 30,000
acres is not a “near treeless hole.”
Give an ecosystem time. It’s not a
pop-up book; it’s experiencing
drought. Ecosystems do not respond
within our time frames. The drama
happens within vaster time frames —
they evolved that way. Therefore the
future will not look “shrubbier.”

MAYA KHOSLA 
ROHNERT PARK, CALIF.
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RADIATION

A Disputed Notion
TO THE EDITOR:

“When Radiation Isn’t the Real Risk”
(Raw Data, Sept. 22) offers a view of
radiation risks that quotes only one
source, Mohan Doss. He is an advo-
cate of the theory of hormesis, which
argues that radiation is beneficial to
health. Nothing informs the reader
that the National Academies of Sci-
ence regards hormesis as wholly
without merit. The article fails to
convey the actual content of radical
rule-making petitions filed to the
Nuclear Regulatory Commission,
which ask that members of the public
be allowed to receive as much radia-
tion as workers in a nuclear plant.

PETER CRANE 
SEATTLE

The writer retired as Nuclear Regula-
tory Commission counsel for special
projects.

Reactions
LETTERS TO THE EDITOR

AND ONLINE COMMENTS

.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Science Times welcomes letters,
comments on nytimes.com and social
media posts from readers. Email should
be sent to scitimes@nytimes.com.

CHILDREN INFECTED with H.I.V.
appear much more likely than those
who are not to die with severe ma-
laria, a new study has found. It may
make sense to give these children
malaria drugs protectively, the au-
thors said.

The research, which looked at 3,000
Malawian children who went into
comas with cerebral malaria and
included autopsies on more than 100
who had died, partly resolves a ques-
tion that has long puzzled H.I.V. spe-
cialists. Does H.I.V. make malaria
more lethal, as it is well-known to do
with other diseases — notably tuber-
culosis?

About three million African chil-
dren have H.I.V., and malaria and TB
are also widespread across the conti-
nent. In some hot, wet regions, chil-
dren may get malaria several times a
year.

The study, led by researchers from
New York’s Albert Einstein College of
Medicine and Michigan State, was
published online in the journal mBio.

It has always been difficult to find a
large pool of children with both dis-
eases to study, said Dr. Kami Kim, an
infectious disease specialist at the
medical school and one of the study’s
authors.

Most severe malaria occurs in
children, because adults develop
partial immunity after surviving
multiple bouts. But most African
children born with H.I.V. die before
age 2, often before their disease is
even diagnosed.

“No one really looked at the situa-
tion thoroughly,” Dr. Kim said.

In the early years of the H.I.V.
epidemic, scientists assumed that
there was no connection between the
virus and malaria, because adults
with H.I.V. usually did not die of
malaria more often than those with-
out it. (The possible exception was
pregnant women, who are already
more susceptible to malaria.)

Dr. Kim and her colleagues found
that about 20 percent of the children
autopsied after malaria deaths were
also infected with H.I.V., a far higher
rate than that seen in Malawian
children over all.

Small blood vessels in their brains
were more thickly clogged with
platelets and white blood cells than
the brain capillaries of children who
had malaria alone, the researchers
also found.

H.I.V. clearly made it more likely
that children with malaria would
develop the inflammation and blood
clotting that could lead to death, Dr.
Kim said.

Doctors should consider ways to
protect H.I.V.-infected children
against getting malaria, she added,
and any child who is infected with
both should probably be given anti-
inflammatory and anti-clotting drugs.

Malaria Is More Lethal
For Children With H.I.V.
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ended its relationship with Coke, but pedi-
atricians interviewed for this article said
the Coke partnership was the focus of dis-
cussion at chapters around the country be-
cause doctors were upset by it. At the acad-
emy’s Annual Leadership Forum in March
— where academy members can vote on
resolutions to submit to the academy lead-
ership — one of the top two resolutions
called for the academy to sever its relation-
ship with Coke.

“The purpose of the academy, of which I
am a proud member, is to protect the health
and lives of children,” said Dr. Arnold H.
Matlin, a retired pediatrician from New
York who drafted the Coke resolution.
“Coca-Cola is bad for children, and the
A.A.P. should never accept sponsorship
from Coke or any other company that
makes sugar-sweetened beverages. It’s ob-
scene.”

The pediatrician Alan Greene, who runs
the popular website DrGreene.com, said
Coke’s influence was seen beyond the web-
site. He was shocked at the group’s national
conference in 2011 in Boston when he saw
thousands of pediatricians carrying cups
and giant bags emblazoned with the Coca-
Cola logo. He also noted that Coke spon-
sored a lavish welcome reception.

“Excess consumption of sugary drinks is
one of the biggest threats to the health of
our children, so when I first saw this, it
seemed quite jarring to me,” Dr. Greene
said.

In an interview, Sandy Douglas, the presi-
dent of Coca-Cola North America, said the
company was committed to helping people
understand how to live “a healthy, active
lifestyle,” and that the company wanted to
support organizations that share this mes-
sage.

“The key here is that each one of these
organizations is very well respected and
completely independent,” he said.

Mr. Douglas emphasized that in addition
to supporting health and wellness pro-
grams, the company offers low and zero-
calorie options like bottled water, Diet Coke
and “mini cans” of Coca-Cola. And he said
he did not think that sugary drinks should
be eliminated from children’s diets.

“Pediatricians are absolutely right to be
stressing healthy eating and drinking to
parents and kids,” he said. “But I suspect
that completely eliminating them is not nec-
essary for kids to be healthy any more than
eliminating ice cream, birthday cakes or
cookies. The key is moderation.”

While Coke said that only $29 million, or
less than 25 percent of the grant money, was
used for academic research, the money has
already begun to shape the international
debate around obesity. Just last month,
Louisiana State University’s Pennington
Biomedical Research Center announced
the findings of a large Coke-funded study of
6,000 children from 12 countries that deter-
mined that the major lifestyle factors for
childhood obesity around the world were a
lack of exercise, not enough sleep and too
much television. Coke has given more than
$7.5 million to the university research cen-
ter or its foundation over the past five years,
making L.S.U. the single largest recipient of
Coke money since 2010.

The university’s press release was nota-
ble in that it did not mention the role of soft
drinks in the obesity epidemic. By compari-
son, in 2010, the surgeon general listed “re-
ducing consumption of sodas and juices
with added sugars” as the first item on a list
of “healthy choices” needed to improve the
health of the nation.

In a statement, the Pennington research

center said it complied “with all appropriate
ethical safeguards,” disclosed conflicts of
interests in published papers and press re-
leases, and often used external advisory
boards and other methods “to assure the
quality of our science.”

The Academy of Nutrition and Dietetics,
which has received $1.7 million in Coke fund-
ing since 2010, has dedicated an entire page
to Coke on its website, calling it a “Premier
Sponsor.” The group has even allowed
Coke’s “Beverage Institute for Health and
Wellness” to provide continuing education
credits for academy members.

On Monday, an academy spokesman,
Ryan O’Malley, suggested its financial rela-
tionship with Coca-Cola had ended. In an
email, Mr. O’Malley said the academy’s
sponsorship agreement with Coca-Cola
would “expire” at the end of 2015.

Andy Bellati, a registered dietitian in Las
Vegas, said that allowing Coke and others in
the food industry to sponsor education ses-
sions for dietitians undermined the group’s
credibility. In 2013, Mr. Bellatti and other di-
etitians formed an organization called Di-
etitians for Professional Integrity to pres-
sure the academy to end its corporate spon-
sorships.

The American Academy of Family
Physicians, which received more than $3.5
million in funding, also makes allowances
for soft drinks in its recommendations. It
notes that sugar-sweetened drinks add sug-
ar and calories to a person’s diet, but “stay-
ing hydrated is important for good health.”
Among its suggested substitutes are fla-

vored water, unsweetened tea and diet soda
— all products sold by Coke.

Marion Nestle, a professor of nutrition,
food studies and public health at New York
University, said she was pleased that Coca-
Cola had lived up to its promise to provide
greater transparency, but she did not know
of another food company so “deeply and
widely entrenched in so many public orga-
nizations.”

“What I find most remarkable about this
list is its length and comprehensiveness,”
said Dr. Nestle, author of the book “Soda
Politics.” “No organization, no matter how
small, goes unfunded. Any scientist or dieti-
tian who is willing to take Coca-Cola fund-
ing gets it.”

For example, the list showed that Coca-
Cola provided many large grants to commu-
nity organizations, including more than $6
million to the Boys & Girls Clubs of Amer-
ica. It also donated hundreds of thousands
of dollars to minority groups like the
N.A.A.C.P., which received $500,000 since
2010, and the Hispanic Federation, which
received $325,000. Both of those groups
filed amicus briefs supporting a lawsuit
filed by the beverage industry in 2013 to
block a proposal by New York’s mayor, Mi-
chael R. Bloomberg, for a citywide ban on
large sugary beverages.

Their allegiance to the beverage industry
was particularly shocking because minor-
ities have disproportionately high rates of
obesity and could benefit the most from
soda restrictions, health advocates say.

“These big minority organizations sup-
ported the industry even though the burden
of the soda industry is borne by the minority
community,” Dr. Nestle said.

The proposed soda restrictions ulti-
mately failed.

Yoni Freedhoff, an obesity expert at the
University of Ottawa, said he was surprised
by the sheer number of community and
medical organizations that had accepted
large sums of money from Coca-Cola.

“These organizations are forming part-
nerships with a company whose products
are absolutely thought to be a major player
in obesity and the spread of chronic, non-
communicable diseases,” he said.

In Obesity Debate, Coke Spends Lavishly

JUSTIN TANG FOR THE NEW YORK TIMES

Yoni Freedhoff, top, an obesity
expert at the University of
Ottawa, criticized taking money
from a company like Coca-Cola
that is “absolutely thought to be
a major player in obesity.”
Marion Nestle of New York
University, above, said, “Any
scientist or dietitian who is
willing to take Coca-Cola
funding gets it.” Above left,
Coca-Cola logos were on items
at the American Academy of
Pediatrics national conference
in 2011.
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“I suspect that
completely eliminating
them is not necessary for
kids to be healthy any
more than eliminating
ice cream, birthday
cakes or cookies. The
key is moderation.”
SANDY DOUGLAS
PRESIDENT, COCA-COLA NORTH
AMERICA, ON SUGARED SODAS
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Many roads lead to a career in the healing
professions, but the route Bryan Doerries
describes in his memoir is as unique as the
place it landed him.

Mr. Doerries fell in love with ancient lan-
guages in college. He studied classical
Greek, Latin and Hebrew and, for a senior
thesis, staged his own translation of “Bac-
chae” by Euripides in a makeshift outdoor
amphitheater. It was a triumph: Gloriously
inebriated Dionysus made a grand en-
trance in a blue Buick Skylark, and an en-
thusiastic college bacchanal went on long
after the play ended.

It would have been a straight shot to a
standard desk-bound academic career, but
Mr. Doerries elected to try his luck as a
translator and director of classic plays in-
stead. Then his path eased away from
traveled routes, as the ancient texts began
to affect him in unexpected ways.

Over the course of a decade, Mr. Doerries
lost his 22-year-old girlfriend to cystic fibro-
sis, then watched his 66-year-old father suc-
cumb to complications of diabetes. It
seemed at times as if the Greeks were
speaking directly to him, their thoughts on
fate, suffering, life and death more immedi-
ate and comforting than most modern plati-
tudes. Perhaps, Mr. Doerries thought, the
ancients could also help others, “anyone
who had lived — in some direct way — the
human experiences they describe.”

Now Mr. Doerries works as a translator,
director and de facto group therapist, stag-
ing readings of classic plays for specifically
selected audiences, then leading discus-
sions afterward to drive the play’s relevant
messages home.

It may sound a little hokey; certainly,
back in the winter of 2007, I personally was
more than a little dubious as I settled down
to listen to a panel of actors under Mr. Doer-

ries’s direction read through his translation
of “Philoctetes” by Sophocles. Purportedly,
this obscure play had things to teach me,
the expert, about caring for people with
ugly chronic disease, pariahs in the commu-
nity, noble in their suffering, hateful in their
incessant need.

An hour later, I was transfixed, as was ev-
eryone sitting in that dingy medical school
auditorium. Sophocles might have come di-
rectly from rounds at the Veterans Affairs
hospital down the street, challenging our

professional smarts with his raw account of
a grievously wounded veteran, rejected by
his comrades and rejecting them in turn.

The kid director (Mr. Doerries was 31 at
the time) was unquestionably onto some-
thing.

From that medical audience, he has
moved on to engage many others, each with
a collective experience of human suffering
likely to be magnified and illuminated by
the ancient Greeks. Prison guards in Mis-
souri and staff at the military base at Guan-
tánamo Bay have discussed discipline and
power with the help of Aeschylus. Senior
citizens have contemplated their own mor-
tality with Sophocles by their side.

Most notably, hundreds of Iraq veterans
have discovered that the Greeks knew all
about the mental wounds of war: The Soph-
ocles play “Ajax” makes that crystal clear.

The Greek warrior Ajax was invincible
through to the last days of the long, confus-
ing slog that was the Trojan War. Then his
comrade and best friend Achilles died, and
everything fell apart: Ajax felt disrespected
by his commanders and misunderstood by
his family, and slid into a psychotic, murder-
ous rage.

Two millenniums later, half a world away,
a career soldier in the grips of post-trau-

matic stress disorder sat next to his wife in a
New Mexico auditorium, listening to Ajax
on stage screaming at his own terrified
wife. The two in the audience exchanged
glances, they told Mr. Doerries later. “That
is me,” they whispered.

Mr. Doerries’s own epiphanies are no less
moving.

After graduate school, he fell in love with
an old friend, the late, great Laura Rothen-
berg, who was born with cystic fibrosis and
told much of her story in an unforgettable
radio diary and a 2003 memoir published
shortly after she died. Ms. Rothenberg’s life
was defined by her inexorable lung disease,
which hauled her through innumerable hos-
pitalizations, a lung transplant and then fa-
tal complications. Mr. Doerries writes his
own version of her last chapter, as she lay in
their apartment toward the end.

Gazing at her, Mr. Doerries found himself
willing her to live and to die with equal fe-
rocity, the unbearable split well known to all
who watch over the terminally ill. It turns
out the Greeks understood his confusion
very well. In “Women of Trachis,” Sophocles
parsed it out as the hero Heracles, incurably
ill, in agonizing pain, asks his teenage son to
help him die. Every hope and fear that in-
forms the modern concept of death with dig-
nity is right there:

“Father, what are you asking me to do —
be your murderer?” the son demands. “I am
asking you to be my doctor,” Heracles thun-
ders back. “This is impossible,” the son sub-
sequently mutters to himself. “No matter
what I decide to do, I will be wrong.” It is
hard to find anything written on end-of-life
care in the last two millenniums that sum-
marizes things better than that.

Mr. Doerries’s book loops around from
autobiography to literary analysis to medi-
cal ethics and back again. Some of the
minutiae of his negotiations with various
skeptical administrators might have been
edited down a bit, and the book’s overall ef-
fect is not quite as powerful as an actual
reading of one of his plays. Still, passage af-
ter passage gets close enough that it should
win him a host of new admirers.

BOOKS

Applying Greek Tragedies to Our Own
An author finds that ancient
voices can illuminate even 
our darkest experiences.

Losing a girlfriend and a
father changes the focus
of a life’s work.

The Theater of War
What Ancient Greek Tragedies Can Teach Us
Today. By Bryan Doerries. Alfred A. Knopf. 304
pages. $26.95.

By ABIGAIL ZUGER, M.D.
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WILDFIRE

Letting Forests Recover
TO THE EDITOR:

Re “After the Burn” (Sept. 22): It’s
true, uncontrolled fires within towns
have been devastating. However, fire
in forests that evolved by experienc-
ing periodic fires cannot be called
devastating. In such areas, 30,000
acres is not a “near treeless hole.”
Give an ecosystem time. It’s not a
pop-up book; it’s experiencing
drought. Ecosystems do not respond
within our time frames. The drama
happens within vaster time frames —
they evolved that way. Therefore the
future will not look “shrubbier.”

MAYA KHOSLA 
ROHNERT PARK, CALIF.
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RADIATION

A Disputed Notion
TO THE EDITOR:

“When Radiation Isn’t the Real Risk”
(Raw Data, Sept. 22) offers a view of
radiation risks that quotes only one
source, Mohan Doss. He is an advo-
cate of the theory of hormesis, which
argues that radiation is beneficial to
health. Nothing informs the reader
that the National Academies of Sci-
ence regards hormesis as wholly
without merit. The article fails to
convey the actual content of radical
rule-making petitions filed to the
Nuclear Regulatory Commission,
which ask that members of the public
be allowed to receive as much radia-
tion as workers in a nuclear plant.

PETER CRANE 
SEATTLE

The writer retired as Nuclear Regula-
tory Commission counsel for special
projects.
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Science Times welcomes letters,
comments on nytimes.com and social
media posts from readers. Email should
be sent to scitimes@nytimes.com.

CHILDREN INFECTED with H.I.V.
appear much more likely than those
who are not to die with severe ma-
laria, a new study has found. It may
make sense to give these children
malaria drugs protectively, the au-
thors said.

The research, which looked at 3,000
Malawian children who went into
comas with cerebral malaria and
included autopsies on more than 100
who had died, partly resolves a ques-
tion that has long puzzled H.I.V. spe-
cialists. Does H.I.V. make malaria
more lethal, as it is well-known to do
with other diseases — notably tuber-
culosis?

About three million African chil-
dren have H.I.V., and malaria and TB
are also widespread across the conti-
nent. In some hot, wet regions, chil-
dren may get malaria several times a
year.

The study, led by researchers from
New York’s Albert Einstein College of
Medicine and Michigan State, was
published online in the journal mBio.

It has always been difficult to find a
large pool of children with both dis-
eases to study, said Dr. Kami Kim, an
infectious disease specialist at the
medical school and one of the study’s
authors.

Most severe malaria occurs in
children, because adults develop
partial immunity after surviving
multiple bouts. But most African
children born with H.I.V. die before
age 2, often before their disease is
even diagnosed.

“No one really looked at the situa-
tion thoroughly,” Dr. Kim said.

In the early years of the H.I.V.
epidemic, scientists assumed that
there was no connection between the
virus and malaria, because adults
with H.I.V. usually did not die of
malaria more often than those with-
out it. (The possible exception was
pregnant women, who are already
more susceptible to malaria.)

Dr. Kim and her colleagues found
that about 20 percent of the children
autopsied after malaria deaths were
also infected with H.I.V., a far higher
rate than that seen in Malawian
children over all.

Small blood vessels in their brains
were more thickly clogged with
platelets and white blood cells than
the brain capillaries of children who
had malaria alone, the researchers
also found.

H.I.V. clearly made it more likely
that children with malaria would
develop the inflammation and blood
clotting that could lead to death, Dr.
Kim said.

Doctors should consider ways to
protect H.I.V.-infected children
against getting malaria, she added,
and any child who is infected with
both should probably be given anti-
inflammatory and anti-clotting drugs.

Malaria Is More Lethal
For Children With H.I.V.
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ended its relationship with Coke, but pedi-
atricians interviewed for this article said
the Coke partnership was the focus of dis-
cussion at chapters around the country be-
cause doctors were upset by it. At the acad-
emy’s Annual Leadership Forum in March
— where academy members can vote on
resolutions to submit to the academy lead-
ership — one of the top two resolutions
called for the academy to sever its relation-
ship with Coke.

“The purpose of the academy, of which I
am a proud member, is to protect the health
and lives of children,” said Dr. Arnold H.
Matlin, a retired pediatrician from New
York who drafted the Coke resolution.
“Coca-Cola is bad for children, and the
A.A.P. should never accept sponsorship
from Coke or any other company that
makes sugar-sweetened beverages. It’s ob-
scene.”

The pediatrician Alan Greene, who runs
the popular website DrGreene.com, said
Coke’s influence was seen beyond the web-
site. He was shocked at the group’s national
conference in 2011 in Boston when he saw
thousands of pediatricians carrying cups
and giant bags emblazoned with the Coca-
Cola logo. He also noted that Coke spon-
sored a lavish welcome reception.

“Excess consumption of sugary drinks is
one of the biggest threats to the health of
our children, so when I first saw this, it
seemed quite jarring to me,” Dr. Greene
said.

In an interview, Sandy Douglas, the presi-
dent of Coca-Cola North America, said the
company was committed to helping people
understand how to live “a healthy, active
lifestyle,” and that the company wanted to
support organizations that share this mes-
sage.

“The key here is that each one of these
organizations is very well respected and
completely independent,” he said.

Mr. Douglas emphasized that in addition
to supporting health and wellness pro-
grams, the company offers low and zero-
calorie options like bottled water, Diet Coke
and “mini cans” of Coca-Cola. And he said
he did not think that sugary drinks should
be eliminated from children’s diets.

“Pediatricians are absolutely right to be
stressing healthy eating and drinking to
parents and kids,” he said. “But I suspect
that completely eliminating them is not nec-
essary for kids to be healthy any more than
eliminating ice cream, birthday cakes or
cookies. The key is moderation.”

While Coke said that only $29 million, or
less than 25 percent of the grant money, was
used for academic research, the money has
already begun to shape the international
debate around obesity. Just last month,
Louisiana State University’s Pennington
Biomedical Research Center announced
the findings of a large Coke-funded study of
6,000 children from 12 countries that deter-
mined that the major lifestyle factors for
childhood obesity around the world were a
lack of exercise, not enough sleep and too
much television. Coke has given more than
$7.5 million to the university research cen-
ter or its foundation over the past five years,
making L.S.U. the single largest recipient of
Coke money since 2010.

The university’s press release was nota-
ble in that it did not mention the role of soft
drinks in the obesity epidemic. By compari-
son, in 2010, the surgeon general listed “re-
ducing consumption of sodas and juices
with added sugars” as the first item on a list
of “healthy choices” needed to improve the
health of the nation.

In a statement, the Pennington research

center said it complied “with all appropriate
ethical safeguards,” disclosed conflicts of
interests in published papers and press re-
leases, and often used external advisory
boards and other methods “to assure the
quality of our science.”

The Academy of Nutrition and Dietetics,
which has received $1.7 million in Coke fund-
ing since 2010, has dedicated an entire page
to Coke on its website, calling it a “Premier
Sponsor.” The group has even allowed
Coke’s “Beverage Institute for Health and
Wellness” to provide continuing education
credits for academy members.

On Monday, an academy spokesman,
Ryan O’Malley, suggested its financial rela-
tionship with Coca-Cola had ended. In an
email, Mr. O’Malley said the academy’s
sponsorship agreement with Coca-Cola
would “expire” at the end of 2015.

Andy Bellati, a registered dietitian in Las
Vegas, said that allowing Coke and others in
the food industry to sponsor education ses-
sions for dietitians undermined the group’s
credibility. In 2013, Mr. Bellatti and other di-
etitians formed an organization called Di-
etitians for Professional Integrity to pres-
sure the academy to end its corporate spon-
sorships.

The American Academy of Family
Physicians, which received more than $3.5
million in funding, also makes allowances
for soft drinks in its recommendations. It
notes that sugar-sweetened drinks add sug-
ar and calories to a person’s diet, but “stay-
ing hydrated is important for good health.”
Among its suggested substitutes are fla-

vored water, unsweetened tea and diet soda
— all products sold by Coke.

Marion Nestle, a professor of nutrition,
food studies and public health at New York
University, said she was pleased that Coca-
Cola had lived up to its promise to provide
greater transparency, but she did not know
of another food company so “deeply and
widely entrenched in so many public orga-
nizations.”

“What I find most remarkable about this
list is its length and comprehensiveness,”
said Dr. Nestle, author of the book “Soda
Politics.” “No organization, no matter how
small, goes unfunded. Any scientist or dieti-
tian who is willing to take Coca-Cola fund-
ing gets it.”

For example, the list showed that Coca-
Cola provided many large grants to commu-
nity organizations, including more than $6
million to the Boys & Girls Clubs of Amer-
ica. It also donated hundreds of thousands
of dollars to minority groups like the
N.A.A.C.P., which received $500,000 since
2010, and the Hispanic Federation, which
received $325,000. Both of those groups
filed amicus briefs supporting a lawsuit
filed by the beverage industry in 2013 to
block a proposal by New York’s mayor, Mi-
chael R. Bloomberg, for a citywide ban on
large sugary beverages.

Their allegiance to the beverage industry
was particularly shocking because minor-
ities have disproportionately high rates of
obesity and could benefit the most from
soda restrictions, health advocates say.

“These big minority organizations sup-
ported the industry even though the burden
of the soda industry is borne by the minority
community,” Dr. Nestle said.

The proposed soda restrictions ulti-
mately failed.

Yoni Freedhoff, an obesity expert at the
University of Ottawa, said he was surprised
by the sheer number of community and
medical organizations that had accepted
large sums of money from Coca-Cola.

“These organizations are forming part-
nerships with a company whose products
are absolutely thought to be a major player
in obesity and the spread of chronic, non-
communicable diseases,” he said.

In Obesity Debate, Coke Spends Lavishly
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Yoni Freedhoff, top, an obesity
expert at the University of
Ottawa, criticized taking money
from a company like Coca-Cola
that is “absolutely thought to be
a major player in obesity.”
Marion Nestle of New York
University, above, said, “Any
scientist or dietitian who is
willing to take Coca-Cola
funding gets it.” Above left,
Coca-Cola logos were on items
at the American Academy of
Pediatrics national conference
in 2011.
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“I suspect that
completely eliminating
them is not necessary for
kids to be healthy any
more than eliminating
ice cream, birthday
cakes or cookies. The
key is moderation.”
SANDY DOUGLAS
PRESIDENT, COCA-COLA NORTH
AMERICA, ON SUGARED SODAS
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Many roads lead to a career in the healing
professions, but the route Bryan Doerries
describes in his memoir is as unique as the
place it landed him.

Mr. Doerries fell in love with ancient lan-
guages in college. He studied classical
Greek, Latin and Hebrew and, for a senior
thesis, staged his own translation of “Bac-
chae” by Euripides in a makeshift outdoor
amphitheater. It was a triumph: Gloriously
inebriated Dionysus made a grand en-
trance in a blue Buick Skylark, and an en-
thusiastic college bacchanal went on long
after the play ended.

It would have been a straight shot to a
standard desk-bound academic career, but
Mr. Doerries elected to try his luck as a
translator and director of classic plays in-
stead. Then his path eased away from
traveled routes, as the ancient texts began
to affect him in unexpected ways.

Over the course of a decade, Mr. Doerries
lost his 22-year-old girlfriend to cystic fibro-
sis, then watched his 66-year-old father suc-
cumb to complications of diabetes. It
seemed at times as if the Greeks were
speaking directly to him, their thoughts on
fate, suffering, life and death more immedi-
ate and comforting than most modern plati-
tudes. Perhaps, Mr. Doerries thought, the
ancients could also help others, “anyone
who had lived — in some direct way — the
human experiences they describe.”

Now Mr. Doerries works as a translator,
director and de facto group therapist, stag-
ing readings of classic plays for specifically
selected audiences, then leading discus-
sions afterward to drive the play’s relevant
messages home.

It may sound a little hokey; certainly,
back in the winter of 2007, I personally was
more than a little dubious as I settled down
to listen to a panel of actors under Mr. Doer-

ries’s direction read through his translation
of “Philoctetes” by Sophocles. Purportedly,
this obscure play had things to teach me,
the expert, about caring for people with
ugly chronic disease, pariahs in the commu-
nity, noble in their suffering, hateful in their
incessant need.

An hour later, I was transfixed, as was ev-
eryone sitting in that dingy medical school
auditorium. Sophocles might have come di-
rectly from rounds at the Veterans Affairs
hospital down the street, challenging our

professional smarts with his raw account of
a grievously wounded veteran, rejected by
his comrades and rejecting them in turn.

The kid director (Mr. Doerries was 31 at
the time) was unquestionably onto some-
thing.

From that medical audience, he has
moved on to engage many others, each with
a collective experience of human suffering
likely to be magnified and illuminated by
the ancient Greeks. Prison guards in Mis-
souri and staff at the military base at Guan-
tánamo Bay have discussed discipline and
power with the help of Aeschylus. Senior
citizens have contemplated their own mor-
tality with Sophocles by their side.

Most notably, hundreds of Iraq veterans
have discovered that the Greeks knew all
about the mental wounds of war: The Soph-
ocles play “Ajax” makes that crystal clear.

The Greek warrior Ajax was invincible
through to the last days of the long, confus-
ing slog that was the Trojan War. Then his
comrade and best friend Achilles died, and
everything fell apart: Ajax felt disrespected
by his commanders and misunderstood by
his family, and slid into a psychotic, murder-
ous rage.

Two millenniums later, half a world away,
a career soldier in the grips of post-trau-

matic stress disorder sat next to his wife in a
New Mexico auditorium, listening to Ajax
on stage screaming at his own terrified
wife. The two in the audience exchanged
glances, they told Mr. Doerries later. “That
is me,” they whispered.

Mr. Doerries’s own epiphanies are no less
moving.

After graduate school, he fell in love with
an old friend, the late, great Laura Rothen-
berg, who was born with cystic fibrosis and
told much of her story in an unforgettable
radio diary and a 2003 memoir published
shortly after she died. Ms. Rothenberg’s life
was defined by her inexorable lung disease,
which hauled her through innumerable hos-
pitalizations, a lung transplant and then fa-
tal complications. Mr. Doerries writes his
own version of her last chapter, as she lay in
their apartment toward the end.

Gazing at her, Mr. Doerries found himself
willing her to live and to die with equal fe-
rocity, the unbearable split well known to all
who watch over the terminally ill. It turns
out the Greeks understood his confusion
very well. In “Women of Trachis,” Sophocles
parsed it out as the hero Heracles, incurably
ill, in agonizing pain, asks his teenage son to
help him die. Every hope and fear that in-
forms the modern concept of death with dig-
nity is right there:

“Father, what are you asking me to do —
be your murderer?” the son demands. “I am
asking you to be my doctor,” Heracles thun-
ders back. “This is impossible,” the son sub-
sequently mutters to himself. “No matter
what I decide to do, I will be wrong.” It is
hard to find anything written on end-of-life
care in the last two millenniums that sum-
marizes things better than that.

Mr. Doerries’s book loops around from
autobiography to literary analysis to medi-
cal ethics and back again. Some of the
minutiae of his negotiations with various
skeptical administrators might have been
edited down a bit, and the book’s overall ef-
fect is not quite as powerful as an actual
reading of one of his plays. Still, passage af-
ter passage gets close enough that it should
win him a host of new admirers.

BOOKS

Applying Greek Tragedies to Our Own
An author finds that ancient
voices can illuminate even 
our darkest experiences.

Losing a girlfriend and a
father changes the focus
of a life’s work.

The Theater of War
What Ancient Greek Tragedies Can Teach Us
Today. By Bryan Doerries. Alfred A. Knopf. 304
pages. $26.95.

By ABIGAIL ZUGER, M.D.

.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

WILDFIRE

Letting Forests Recover
TO THE EDITOR:

Re “After the Burn” (Sept. 22): It’s
true, uncontrolled fires within towns
have been devastating. However, fire
in forests that evolved by experienc-
ing periodic fires cannot be called
devastating. In such areas, 30,000
acres is not a “near treeless hole.”
Give an ecosystem time. It’s not a
pop-up book; it’s experiencing
drought. Ecosystems do not respond
within our time frames. The drama
happens within vaster time frames —
they evolved that way. Therefore the
future will not look “shrubbier.”

MAYA KHOSLA 
ROHNERT PARK, CALIF.
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RADIATION

A Disputed Notion
TO THE EDITOR:

“When Radiation Isn’t the Real Risk”
(Raw Data, Sept. 22) offers a view of
radiation risks that quotes only one
source, Mohan Doss. He is an advo-
cate of the theory of hormesis, which
argues that radiation is beneficial to
health. Nothing informs the reader
that the National Academies of Sci-
ence regards hormesis as wholly
without merit. The article fails to
convey the actual content of radical
rule-making petitions filed to the
Nuclear Regulatory Commission,
which ask that members of the public
be allowed to receive as much radia-
tion as workers in a nuclear plant.

PETER CRANE 
SEATTLE

The writer retired as Nuclear Regula-
tory Commission counsel for special
projects.
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CHILDREN INFECTED with H.I.V.
appear much more likely than those
who are not to die with severe ma-
laria, a new study has found. It may
make sense to give these children
malaria drugs protectively, the au-
thors said.

The research, which looked at 3,000
Malawian children who went into
comas with cerebral malaria and
included autopsies on more than 100
who had died, partly resolves a ques-
tion that has long puzzled H.I.V. spe-
cialists. Does H.I.V. make malaria
more lethal, as it is well-known to do
with other diseases — notably tuber-
culosis?

About three million African chil-
dren have H.I.V., and malaria and TB
are also widespread across the conti-
nent. In some hot, wet regions, chil-
dren may get malaria several times a
year.

The study, led by researchers from
New York’s Albert Einstein College of
Medicine and Michigan State, was
published online in the journal mBio.

It has always been difficult to find a
large pool of children with both dis-
eases to study, said Dr. Kami Kim, an
infectious disease specialist at the
medical school and one of the study’s
authors.

Most severe malaria occurs in
children, because adults develop
partial immunity after surviving
multiple bouts. But most African
children born with H.I.V. die before
age 2, often before their disease is
even diagnosed.

“No one really looked at the situa-
tion thoroughly,” Dr. Kim said.

In the early years of the H.I.V.
epidemic, scientists assumed that
there was no connection between the
virus and malaria, because adults
with H.I.V. usually did not die of
malaria more often than those with-
out it. (The possible exception was
pregnant women, who are already
more susceptible to malaria.)

Dr. Kim and her colleagues found
that about 20 percent of the children
autopsied after malaria deaths were
also infected with H.I.V., a far higher
rate than that seen in Malawian
children over all.

Small blood vessels in their brains
were more thickly clogged with
platelets and white blood cells than
the brain capillaries of children who
had malaria alone, the researchers
also found.

H.I.V. clearly made it more likely
that children with malaria would
develop the inflammation and blood
clotting that could lead to death, Dr.
Kim said.

Doctors should consider ways to
protect H.I.V.-infected children
against getting malaria, she added,
and any child who is infected with
both should probably be given anti-
inflammatory and anti-clotting drugs.

Malaria Is More Lethal
For Children With H.I.V.

Global Health
DONALD G. McNEIL Jr .

emy leadership — one of the top two resolutions 
called for the academy to sever its relationship 
with Coke.

“The purpose of the academy, of which 
I am a proud member, is to protect the health 
and lives of children,” said Dr. Arnold H. Mat-
lin, a retired pediatrician from New York who 
drafted the Coke resolution. “Coca-Cola is bad 
for children, and the A.A.P. should never accept 
sponsorship from Coke or any other company 
that makes sugar-sweetened beverages. It’s ob-
scene.”

The pediatrician Alan Greene, who runs the 

popular website DrGreene.com, said Coke’s in-
fluence was seen beyond the website. He was 
shocked at the group’s national conference in 
2011 in Boston when he saw thousands of pe-
diatricians carrying cups and giant bags em-
blazoned with the Coca-Cola logo. He also noted 
that Coke sponsored a lavish welcome recep-
tion.

“Excess consumption of sugary drinks is 
one of the biggest threats to the health of our 
children, so when I first saw this, it seemed 
quite jarring to me,” Dr. Greene said.

In an interview, Sandy Douglas, the presi-
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ended its relationship with Coke, but pedi-
atricians interviewed for this article said
the Coke partnership was the focus of dis-
cussion at chapters around the country be-
cause doctors were upset by it. At the acad-
emy’s Annual Leadership Forum in March
— where academy members can vote on
resolutions to submit to the academy lead-
ership — one of the top two resolutions
called for the academy to sever its relation-
ship with Coke.

“The purpose of the academy, of which I
am a proud member, is to protect the health
and lives of children,” said Dr. Arnold H.
Matlin, a retired pediatrician from New
York who drafted the Coke resolution.
“Coca-Cola is bad for children, and the
A.A.P. should never accept sponsorship
from Coke or any other company that
makes sugar-sweetened beverages. It’s ob-
scene.”

The pediatrician Alan Greene, who runs
the popular website DrGreene.com, said
Coke’s influence was seen beyond the web-
site. He was shocked at the group’s national
conference in 2011 in Boston when he saw
thousands of pediatricians carrying cups
and giant bags emblazoned with the Coca-
Cola logo. He also noted that Coke spon-
sored a lavish welcome reception.

“Excess consumption of sugary drinks is
one of the biggest threats to the health of
our children, so when I first saw this, it
seemed quite jarring to me,” Dr. Greene
said.

In an interview, Sandy Douglas, the presi-
dent of Coca-Cola North America, said the
company was committed to helping people
understand how to live “a healthy, active
lifestyle,” and that the company wanted to
support organizations that share this mes-
sage.

“The key here is that each one of these
organizations is very well respected and
completely independent,” he said.

Mr. Douglas emphasized that in addition
to supporting health and wellness pro-
grams, the company offers low and zero-
calorie options like bottled water, Diet Coke
and “mini cans” of Coca-Cola. And he said
he did not think that sugary drinks should
be eliminated from children’s diets.

“Pediatricians are absolutely right to be
stressing healthy eating and drinking to
parents and kids,” he said. “But I suspect
that completely eliminating them is not nec-
essary for kids to be healthy any more than
eliminating ice cream, birthday cakes or
cookies. The key is moderation.”

While Coke said that only $29 million, or
less than 25 percent of the grant money, was
used for academic research, the money has
already begun to shape the international
debate around obesity. Just last month,
Louisiana State University’s Pennington
Biomedical Research Center announced
the findings of a large Coke-funded study of
6,000 children from 12 countries that deter-
mined that the major lifestyle factors for
childhood obesity around the world were a
lack of exercise, not enough sleep and too
much television. Coke has given more than
$7.5 million to the university research cen-
ter or its foundation over the past five years,
making L.S.U. the single largest recipient of
Coke money since 2010.

The university’s press release was nota-
ble in that it did not mention the role of soft
drinks in the obesity epidemic. By compari-
son, in 2010, the surgeon general listed “re-
ducing consumption of sodas and juices
with added sugars” as the first item on a list
of “healthy choices” needed to improve the
health of the nation.

In a statement, the Pennington research

center said it complied “with all appropriate
ethical safeguards,” disclosed conflicts of
interests in published papers and press re-
leases, and often used external advisory
boards and other methods “to assure the
quality of our science.”

The Academy of Nutrition and Dietetics,
which has received $1.7 million in Coke fund-
ing since 2010, has dedicated an entire page
to Coke on its website, calling it a “Premier
Sponsor.” The group has even allowed
Coke’s “Beverage Institute for Health and
Wellness” to provide continuing education
credits for academy members.

On Monday, an academy spokesman,
Ryan O’Malley, suggested its financial rela-
tionship with Coca-Cola had ended. In an
email, Mr. O’Malley said the academy’s
sponsorship agreement with Coca-Cola
would “expire” at the end of 2015.

Andy Bellati, a registered dietitian in Las
Vegas, said that allowing Coke and others in
the food industry to sponsor education ses-
sions for dietitians undermined the group’s
credibility. In 2013, Mr. Bellatti and other di-
etitians formed an organization called Di-
etitians for Professional Integrity to pres-
sure the academy to end its corporate spon-
sorships.

The American Academy of Family
Physicians, which received more than $3.5
million in funding, also makes allowances
for soft drinks in its recommendations. It
notes that sugar-sweetened drinks add sug-
ar and calories to a person’s diet, but “stay-
ing hydrated is important for good health.”
Among its suggested substitutes are fla-

vored water, unsweetened tea and diet soda
— all products sold by Coke.

Marion Nestle, a professor of nutrition,
food studies and public health at New York
University, said she was pleased that Coca-
Cola had lived up to its promise to provide
greater transparency, but she did not know
of another food company so “deeply and
widely entrenched in so many public orga-
nizations.”

“What I find most remarkable about this
list is its length and comprehensiveness,”
said Dr. Nestle, author of the book “Soda
Politics.” “No organization, no matter how
small, goes unfunded. Any scientist or dieti-
tian who is willing to take Coca-Cola fund-
ing gets it.”

For example, the list showed that Coca-
Cola provided many large grants to commu-
nity organizations, including more than $6
million to the Boys & Girls Clubs of Amer-
ica. It also donated hundreds of thousands
of dollars to minority groups like the
N.A.A.C.P., which received $500,000 since
2010, and the Hispanic Federation, which
received $325,000. Both of those groups
filed amicus briefs supporting a lawsuit
filed by the beverage industry in 2013 to
block a proposal by New York’s mayor, Mi-
chael R. Bloomberg, for a citywide ban on
large sugary beverages.

Their allegiance to the beverage industry
was particularly shocking because minor-
ities have disproportionately high rates of
obesity and could benefit the most from
soda restrictions, health advocates say.

“These big minority organizations sup-
ported the industry even though the burden
of the soda industry is borne by the minority
community,” Dr. Nestle said.

The proposed soda restrictions ulti-
mately failed.

Yoni Freedhoff, an obesity expert at the
University of Ottawa, said he was surprised
by the sheer number of community and
medical organizations that had accepted
large sums of money from Coca-Cola.

“These organizations are forming part-
nerships with a company whose products
are absolutely thought to be a major player
in obesity and the spread of chronic, non-
communicable diseases,” he said.

In Obesity Debate, Coke Spends Lavishly

JUSTIN TANG FOR THE NEW YORK TIMES

Yoni Freedhoff, top, an obesity
expert at the University of
Ottawa, criticized taking money
from a company like Coca-Cola
that is “absolutely thought to be
a major player in obesity.”
Marion Nestle of New York
University, above, said, “Any
scientist or dietitian who is
willing to take Coca-Cola
funding gets it.” Above left,
Coca-Cola logos were on items
at the American Academy of
Pediatrics national conference
in 2011.
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“I suspect that
completely eliminating
them is not necessary for
kids to be healthy any
more than eliminating
ice cream, birthday
cakes or cookies. The
key is moderation.”
SANDY DOUGLAS
PRESIDENT, COCA-COLA NORTH
AMERICA, ON SUGARED SODAS

ALAN GREENE/DRGREENE.COM BILL HAYES

Many roads lead to a career in the healing
professions, but the route Bryan Doerries
describes in his memoir is as unique as the
place it landed him.

Mr. Doerries fell in love with ancient lan-
guages in college. He studied classical
Greek, Latin and Hebrew and, for a senior
thesis, staged his own translation of “Bac-
chae” by Euripides in a makeshift outdoor
amphitheater. It was a triumph: Gloriously
inebriated Dionysus made a grand en-
trance in a blue Buick Skylark, and an en-
thusiastic college bacchanal went on long
after the play ended.

It would have been a straight shot to a
standard desk-bound academic career, but
Mr. Doerries elected to try his luck as a
translator and director of classic plays in-
stead. Then his path eased away from
traveled routes, as the ancient texts began
to affect him in unexpected ways.

Over the course of a decade, Mr. Doerries
lost his 22-year-old girlfriend to cystic fibro-
sis, then watched his 66-year-old father suc-
cumb to complications of diabetes. It
seemed at times as if the Greeks were
speaking directly to him, their thoughts on
fate, suffering, life and death more immedi-
ate and comforting than most modern plati-
tudes. Perhaps, Mr. Doerries thought, the
ancients could also help others, “anyone
who had lived — in some direct way — the
human experiences they describe.”

Now Mr. Doerries works as a translator,
director and de facto group therapist, stag-
ing readings of classic plays for specifically
selected audiences, then leading discus-
sions afterward to drive the play’s relevant
messages home.

It may sound a little hokey; certainly,
back in the winter of 2007, I personally was
more than a little dubious as I settled down
to listen to a panel of actors under Mr. Doer-

ries’s direction read through his translation
of “Philoctetes” by Sophocles. Purportedly,
this obscure play had things to teach me,
the expert, about caring for people with
ugly chronic disease, pariahs in the commu-
nity, noble in their suffering, hateful in their
incessant need.

An hour later, I was transfixed, as was ev-
eryone sitting in that dingy medical school
auditorium. Sophocles might have come di-
rectly from rounds at the Veterans Affairs
hospital down the street, challenging our

professional smarts with his raw account of
a grievously wounded veteran, rejected by
his comrades and rejecting them in turn.

The kid director (Mr. Doerries was 31 at
the time) was unquestionably onto some-
thing.

From that medical audience, he has
moved on to engage many others, each with
a collective experience of human suffering
likely to be magnified and illuminated by
the ancient Greeks. Prison guards in Mis-
souri and staff at the military base at Guan-
tánamo Bay have discussed discipline and
power with the help of Aeschylus. Senior
citizens have contemplated their own mor-
tality with Sophocles by their side.

Most notably, hundreds of Iraq veterans
have discovered that the Greeks knew all
about the mental wounds of war: The Soph-
ocles play “Ajax” makes that crystal clear.

The Greek warrior Ajax was invincible
through to the last days of the long, confus-
ing slog that was the Trojan War. Then his
comrade and best friend Achilles died, and
everything fell apart: Ajax felt disrespected
by his commanders and misunderstood by
his family, and slid into a psychotic, murder-
ous rage.

Two millenniums later, half a world away,
a career soldier in the grips of post-trau-

matic stress disorder sat next to his wife in a
New Mexico auditorium, listening to Ajax
on stage screaming at his own terrified
wife. The two in the audience exchanged
glances, they told Mr. Doerries later. “That
is me,” they whispered.

Mr. Doerries’s own epiphanies are no less
moving.

After graduate school, he fell in love with
an old friend, the late, great Laura Rothen-
berg, who was born with cystic fibrosis and
told much of her story in an unforgettable
radio diary and a 2003 memoir published
shortly after she died. Ms. Rothenberg’s life
was defined by her inexorable lung disease,
which hauled her through innumerable hos-
pitalizations, a lung transplant and then fa-
tal complications. Mr. Doerries writes his
own version of her last chapter, as she lay in
their apartment toward the end.

Gazing at her, Mr. Doerries found himself
willing her to live and to die with equal fe-
rocity, the unbearable split well known to all
who watch over the terminally ill. It turns
out the Greeks understood his confusion
very well. In “Women of Trachis,” Sophocles
parsed it out as the hero Heracles, incurably
ill, in agonizing pain, asks his teenage son to
help him die. Every hope and fear that in-
forms the modern concept of death with dig-
nity is right there:

“Father, what are you asking me to do —
be your murderer?” the son demands. “I am
asking you to be my doctor,” Heracles thun-
ders back. “This is impossible,” the son sub-
sequently mutters to himself. “No matter
what I decide to do, I will be wrong.” It is
hard to find anything written on end-of-life
care in the last two millenniums that sum-
marizes things better than that.

Mr. Doerries’s book loops around from
autobiography to literary analysis to medi-
cal ethics and back again. Some of the
minutiae of his negotiations with various
skeptical administrators might have been
edited down a bit, and the book’s overall ef-
fect is not quite as powerful as an actual
reading of one of his plays. Still, passage af-
ter passage gets close enough that it should
win him a host of new admirers.

BOOKS

Applying Greek Tragedies to Our Own
An author finds that ancient
voices can illuminate even 
our darkest experiences.

Losing a girlfriend and a
father changes the focus
of a life’s work.

The Theater of War
What Ancient Greek Tragedies Can Teach Us
Today. By Bryan Doerries. Alfred A. Knopf. 304
pages. $26.95.

By ABIGAIL ZUGER, M.D.
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Letting Forests Recover
TO THE EDITOR:

Re “After the Burn” (Sept. 22): It’s
true, uncontrolled fires within towns
have been devastating. However, fire
in forests that evolved by experienc-
ing periodic fires cannot be called
devastating. In such areas, 30,000
acres is not a “near treeless hole.”
Give an ecosystem time. It’s not a
pop-up book; it’s experiencing
drought. Ecosystems do not respond
within our time frames. The drama
happens within vaster time frames —
they evolved that way. Therefore the
future will not look “shrubbier.”

MAYA KHOSLA 
ROHNERT PARK, CALIF.
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RADIATION

A Disputed Notion
TO THE EDITOR:

“When Radiation Isn’t the Real Risk”
(Raw Data, Sept. 22) offers a view of
radiation risks that quotes only one
source, Mohan Doss. He is an advo-
cate of the theory of hormesis, which
argues that radiation is beneficial to
health. Nothing informs the reader
that the National Academies of Sci-
ence regards hormesis as wholly
without merit. The article fails to
convey the actual content of radical
rule-making petitions filed to the
Nuclear Regulatory Commission,
which ask that members of the public
be allowed to receive as much radia-
tion as workers in a nuclear plant.

PETER CRANE 
SEATTLE

The writer retired as Nuclear Regula-
tory Commission counsel for special
projects.
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CHILDREN INFECTED with H.I.V.
appear much more likely than those
who are not to die with severe ma-
laria, a new study has found. It may
make sense to give these children
malaria drugs protectively, the au-
thors said.

The research, which looked at 3,000
Malawian children who went into
comas with cerebral malaria and
included autopsies on more than 100
who had died, partly resolves a ques-
tion that has long puzzled H.I.V. spe-
cialists. Does H.I.V. make malaria
more lethal, as it is well-known to do
with other diseases — notably tuber-
culosis?

About three million African chil-
dren have H.I.V., and malaria and TB
are also widespread across the conti-
nent. In some hot, wet regions, chil-
dren may get malaria several times a
year.

The study, led by researchers from
New York’s Albert Einstein College of
Medicine and Michigan State, was
published online in the journal mBio.

It has always been difficult to find a
large pool of children with both dis-
eases to study, said Dr. Kami Kim, an
infectious disease specialist at the
medical school and one of the study’s
authors.

Most severe malaria occurs in
children, because adults develop
partial immunity after surviving
multiple bouts. But most African
children born with H.I.V. die before
age 2, often before their disease is
even diagnosed.

“No one really looked at the situa-
tion thoroughly,” Dr. Kim said.

In the early years of the H.I.V.
epidemic, scientists assumed that
there was no connection between the
virus and malaria, because adults
with H.I.V. usually did not die of
malaria more often than those with-
out it. (The possible exception was
pregnant women, who are already
more susceptible to malaria.)

Dr. Kim and her colleagues found
that about 20 percent of the children
autopsied after malaria deaths were
also infected with H.I.V., a far higher
rate than that seen in Malawian
children over all.

Small blood vessels in their brains
were more thickly clogged with
platelets and white blood cells than
the brain capillaries of children who
had malaria alone, the researchers
also found.

H.I.V. clearly made it more likely
that children with malaria would
develop the inflammation and blood
clotting that could lead to death, Dr.
Kim said.

Doctors should consider ways to
protect H.I.V.-infected children
against getting malaria, she added,
and any child who is infected with
both should probably be given anti-
inflammatory and anti-clotting drugs.

Malaria Is More Lethal
For Children With H.I.V.

Global Health
DONALD G. McNEIL Jr .

dent of Coca-Cola North America, said the com-
pany was committed to helping people under-
stand how to live “a healthy, active lifestyle,” 
and that the company wanted to support orga-
nizations that share this message.

“The key here is that each one of these orga-
nizations is very well respected and completely 
independent,” he said.

Mr. Douglas emphasized that in addition to 
supporting health and wellness programs, the 
company offers low and zero-calorie options 
like bottled water, Diet Coke and “mini cans” of 
Coca-Cola. And he said he did not think that sug-
ary drinks should be eliminated from children’s 
diets.

“Pediatricians are absolutely right to be 
stressing healthy eating and drinking to parents 
and kids,” he said. “But I suspect that complete-
ly eliminating them is not necessary for kids to 
be healthy any more than eliminating ice cream, 
birthday cakes or cookies. The key is modera-
tion.”

While Coke said that only $29 million, or 
less than 25 percent of the grant money, was 
used for academic research, the money has al-
ready begun to shape the international debate 
around obesity. Just last month, Louisiana State 
University’s Pennington Biomedical Research 
Center announced the findings of a large Coke-
funded study of 6,000 children from 12 countries 
that determined that the major lifestyle factors 
for childhood obesity around the world were a 
lack of exercise, not enough sleep and too much 
television. Coke has given more than $7.5 mil-
lion to the university research center or its foun-
dation over the past five years, making L.S.U. 
the single largest recipient of Coke money since 
2010.

The university’s press release was notable 
in that it did not mention the role of soft drinks 
in the obesity epidemic. By comparison, in 2010, 
the surgeon general listed “reduc-
ing consumption of sodas and juic-
es with added sugars” as the first 
item on a list of “healthy choices” 
needed to improve the health of 
the nation.

In a statement, the Penning-
ton research center said it com-
plied “with all appropriate ethical 
safeguards,” disclosed conflicts of 
interests in published papers and 

press releases, and often used external advi-
sory boards and other methods “to assure the 
quality of our science.”

The Academy of Nutrition and Dietetics, 
which has received $1.7 million in Coke funding 
since 2010, has dedicated an entire page to Coke 
on its website, calling it a “Premier Sponsor.” 
The group has even allowed Coke’s “Beverage 
Institute for Health and Wellness” to provide 
continuing education credits for academy mem-
bers.

On Monday, an academy spokesman, Ryan 
O’Malley, suggested its financial relation-
ship with Coca-Cola had ended. In an email, 
Mr. O’Malley said the academy’s sponsorship 
agreement with Coca-Cola would “expire” at the 
end of 2015.

Andy Bellatti, a registered dietitian in Las 
Vegas, said that allowing Coke and others in the 
food industry to sponsor education sessions for 
dietitians undermined the group’s credibility. In 
2013, Mr. Bellatti and other dietitians formed an 
organization called Dietitians for Professional 
Integrity to pressure the academy to end its cor-
porate sponsorships.

The American Academy of Family Physi-
cians, which received more than $3.5 million in 
funding, also makes allowances for soft drinks 
in its recommendations. It notes that sugar-
sweetened drinks add sugar and calories to a 
person’s diet, but “staying hydrated is impor-
tant for good health.” Among its suggested sub-
stitutes are flavored water, unsweetened tea 
and diet soda — all products sold by Coke.

Marion Nestle, a professor of nutrition, food 
studies and public health at New York Univer-
sity, said she was pleased that Coca-Cola had 
lived up to its promise to provide greater trans-
parency, but she did not know of another food 
company so “deeply and widely entrenched in 
so many public organizations.”

“What I find most remark-
able about this list is its length 
and comprehensiveness,” said Dr. 
Nestle, author of the book “Soda 
Politics.” “No organization, no mat-
ter how small, goes unfunded. Any 
scientist or dietitian who is willing 
to take Coca-Cola funding gets it.”

For example, the list showed 
that Coca-Cola provided many 
large grants to community orga-



nizations, including more than $6 million to the 
Boys & Girls Clubs of America. It also donated 
hundreds of thousands of dollars to minor-
ity groups like the N.A.A.C.P., which received 
$500,000 since 2010, and the Hispanic Federa-
tion, which received $325,000. Both of those 
groups filed amicus briefs supporting a lawsuit 
filed by the beverage industry in 2013 to block 
a proposal by New York’s mayor, Michael R. 
Bloomberg, for a citywide ban on large sugary 
beverages.

Their allegiance to the beverage industry 
was particularly shocking because minorities 
have disproportionately high rates of obesity 
and could benefit the most from soda restric-
tions, health advocates say.

“These big minority organizations support-
ed the industry even though the burden of the 
soda industry is borne by the minority commu-
nity,” Dr. Nestle said.

The proposed soda restrictions ultimately 
failed.

Yoni Freedhoff, an obesity expert at the Uni-
versity of Ottawa, said he was surprised by the 
sheer number of community and medical orga-
nizations that had accepted large sums of mon-
ey from Coca-Cola.

“These organizations are forming partner-
ships with a company whose products are ab-
solutely thought to be a major player in obesity 
and the spread of chronic, noncommunicable 
diseases,” he said.   n
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A GROUP called the Global Energy Bal-
ance Network, led by scientists and cre-
ated by Coca-Cola, announced this week 

that it was shutting down after months of pres-
sure from public health authorities who said 
that the group’s mission was to play down the 
link between soft drinks and obesity.

Coke’s financial backing of the group, re-
ported by The New York Times in August, 
prompted criticism that the company was try-
ing to shape obesity research and stifle criti-
cism of its products.

Public health authorities complained that 
Coke, the world’s largest producer of sugary 
beverages, was adopting tactics once used by 
the tobacco industry, which for decades enlisted 
experts to raise doubts about the health hazards 
of smoking. Last month, the University of Colo-
rado School of Medicine said it would return a 
$1 million grant that Coca-Cola had provided to 
help start the organization.

Monday night, the Global Energy Balance 
Network removed all content from its website 
and posted a brief statement saying it was dis-
continuing its operations “due to resource limi-
tations.”

The group’s president, James O. Hill, a 
prominent obesity researcher and professor at 
the University of Colorado, declined a request 
for comment.

The University of South Carolina had also 
accepted $500,000 from Coke to help start the 
group. But a spokesman for the university, Wes 
Hickman, did not return phone calls or messages 
on Tuesday asking what the university planned 
to do with the money it had taken from Coke.

Yoni Freedhoff, an obesity expert at the Uni-
versity of Ottawa who first raised questions about 
the group’s funding, said he believed the group 
was disbanding because it had lost its credibility.

“I think ultimately the Global Energy Bal-
ance Network was a megaphone for Coca-Cola,” 
he said. “And now that Coca-Cola is no longer 
providing the funds to support that megaphone, 
it’s shutting down. I think that speaks to the 
purpose of the establishment of this group.”

For months, the group denied that it was 
allowing Coke to influence its message or the 
work of its scientists.

But the public health community respond-
ed sharply. In August, a letter written by the 



chairman of the nutrition department at Har-
vard’s school of public health and signed by 36 
other scientists criticized Coca-Cola and the 
Global Energy Balance Network for spreading 
“scientific nonsense.”

Other health groups that had accepted mil-
lions of dollars in funding from Coke, including 
the American Academy of Pediatrics and the 
Academy of Nutrition and Dietetics, announced 
a short time later that they were ending their 
relationships with Coke.

In a statement issued in August, Dr. Hill ac-
knowledged that Coca-Cola had provided the 
money to start the Global Energy Balance Net-
work, but insisted that Coca-Cola had “no say in 
how these funds are spent” and that it “does not 
have any input into our organization.”

But a series of emails obtained by The Asso-
ciated Press and reported last week suggested 
that Dr. Hill had allowed Coke to help pick the 
group’s leaders, create its mission statement 
and design its website.

In one exchange with Dr. Hill, Coke’s chief 
scientist, Rhona Applebaum, shared a proposal 
outlining the establishment of the group and its 
purpose. “Akin to a political campaign,” the pro-

posal said, “we will develop, deploy and evolve a 
powerful and multi-faceted strategy to counter 
radical organizations and their proponents.”

Dr. Hill also proposed doing a study that 
would help Coca-Cola focus the blame for obesi-
ty on a lack of exercise and urged the company 
to pay for it.

“This would be a very large and expensive 
study, but could be a game changer,” he wrote to 
executives at the company. “We need this study 
to be done.”

Last week, Coca-Cola announced that Dr. 
Applebaum was retiring and that the company 
would not be seeking a successor. The company 
said it was dispatching a top executive, Sandy 
Douglas, to meet with public health advocates 
around the country.

In a statement, Coke’s chief executive, 
Muhtar Kent, said the company was working on 
becoming more transparent.

“Our support for scientific research was 
based on the desire to identify a more holis-
tic, workable approach based on the best evi-
dence,” he said. “Clearly, we have more work to 
do to reflect the values of this great company in 
all that we do.”   n 


